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to the Hopper to Remove Pulp 


No other coffec 
Knriches your blend 
in’ Quality and Flavour 
Li hee 
COLOMBIANS... 


the all-vear “round crop. 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 
] WALL STREET * NEW YORK 5 N Y 








LEADING 
COFFEE GRINDING 


PLANTS USE 
EADING roasters from coast to coast, from 

L the largest to the smallest plants, continue \ 7 f ] ) 
to install and use GUMP COFFEE GRANI | 

LIZERS exclusively. Surely this continued user 

preference speaks eloquently for the consistent high | 

quality of grinds and operating economies of these J ] \ 





popular machines. Uniform, clean-cut grinds at low 
grinding costs, day after day for years, is what users 
expect and get from their GRANULIZERS. 


eo 
Exchange Head Service: The exclusive GUMP Ex- 8 


change Head Plan permits the quick replacement of 
a worn Grinding Head with a factory renewed one. 
Grinds are restored to exacting specifications within 


a few hours! Let us send you complete information 


on GRANULIZERS and the Exchange Head Plan. 


B.F Gump Co. 


Engineers and Manufacturers Since 1872 
1312 SOUTH CICERO AVENUE, CHICAGO 50, ILLINOIS 
MAKERS OF: Gump Coffee Granulizers ¢ Edtbaver-Duplex and Bar-Nun ‘’Auto-Check’’ Net Weighers 


¢ Bar-Nun Bag Feeders ¢ Ideal Green Coffee Cleaners * Draver Continuous Coffee Blending Systems 
¢ Magnetic Separators * Elevating and Conveying Equipment « 
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Continental can ship a standard coffee can 
from any one of a number of strategically 


located plants 
Why is this good news for you? 


It means freedom from worry. You don’t have 
to lay awake nights wondering what will 
happen to your operations if one of ovr plants 
is temporarily affected by an event outside our 
control. You always have the assurance that if 
something goes wrong in our plant “X”, plants 


Y", or “Z" can ship you identical cans 


That's why we are really geared to handle 
your coffee can business — not only with stra- 
tegically located plants, but also with flexible 
facilities for making a standard coffee can. 
And our expert technicians are eager and will- 
ing to help you with your specific problems. 
May we sit down with you soon and talk over 


your coffee can requirements? 


FOLD E.G. Reo STN SNES 


CONTINENTAL E CAN COMPANY 


Pacific Division: Russ Building, Son Francisco 4 


Eastern Division: 122 E. 42nd St. New York 17 Central Division. 135 So. La Salle St., Chicago 3 
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BURNS Compactor Mills 


one of the Coffee Roasters’ most 
dependable aids in building up a successful 
Restaurant and Institutional trade 


NOW that restaurants and insti- 
tutions account for some 25% 
of the coffee consumed in the 
U.S.A,, alert Coffee Roasters by 
no means neglect this profitable 
slice of the business. 


Most of you progressive 
packers have done pretty well 
for yourselves in this field. If you 
were asked the secret of your 
success, the great majority of 
you would devote some com- 
ment to your blending skill, 
“Thermalo” roasts and “Com- 
pactor” grinds which — behind 
the scenes—help give shape and 
direction to your successful sell- 
ing and servicing that have built 
up your restaurant and institu- 
tional trade. 


The advanced “Thermalo” 
method has established world- 
recognized quality standards in 
coffee-roasting. And grinding by 
Compactor Mill not only main- 
tains these quality-standards, in 
the favored plate-mill bulk 
grinds for urn and vacuum pot 
but also insures economy. 


Superior flavor and uniform- 
ity in the brew are promoted by 


the BURNS-developed chaff re- 
duction and mixing device, built 
into each Compactor Mill. The 
mixing of the powdered chaff 
with the coffee granules is thor- 
ough and uniform—and so held, 
during packing and consumer 
use. 


Every Burns Compactor Mill 
is precision-built, yet extraordi- 
narily rugged ... operating year 
after year at maximum efficiency 
and with practically no main- 
tenance required. 


Fully described in our 
Bulletin 14G2. 


NO. 14 COMPACTOR MILL has a 
capacity of 600-900 Ib. per hr. on fine 
grinds; 1000-1200 Ib. on coarser work. 
Although the Compactor Mill is de 
signed primarily for fine grinds, some 
36 graduated settings are available— 
from “vacuum” to very coarse grinds. 
An adjustment feature compensates 
for plate wear. 

NO. 15 COMPACTOR MILL equals 
the performance of No. 14 in all 
respects save capacity. No. 15 has a 
rated capacity of 300-600 \b. per hr 
(NO. 12 PLATE MILL~—capacity up 
to 500 Ib. per hr.—is built without the 
Compactor chaff reducer and mixer 
It is a dependable plate grinder of 
high efficiency.) 


aaa ta ABEZ Byrws e- Sows. Inc. 


srmece MNGtnHeetsa '**s 


MANUFACTURERS OF EQUIPMENT FOR é OFFEE ROASTING + TEA BLENDING +, TESTING 
SAMPLES OF TEA AND COFFEE +» ROASTING COCOA BEANS + MAKING PEANUT BUTTER 


kith AVENUE AT 43rd STREET e NEW YORK 18, N. Y. 
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enough just . You’ve got to demonstrate 


V relrigerato ment that refrigerator 


3. It's not enough just to tell women 4. 24 


. You've got to tell them what 


your coffee is “vacuum packed” vacuum packing means to them! 


Tell your prospective customers that from enemy air by packing it 
vacuum pac king coffee in cans ts the sure 


under 
vacuum in cans by Canco! Use it as a big 
way of retaining tts fresh flavor! plus in your advertising—te/ll your cus 


tomers the whole story behind the words 


' 


For flavor is your coffee’s most pre 


cious quality. Protect vour coffee’s flavor “vacuum packed in cans” 


Keep your flavor! Keep your customers / 





AMERICAN 
<> CAN 
CO. 
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= Gow to turn BLACK PEPPER 


» GOLD 


Black Pepper... Norda’s Black Thoughtfully prepared from the 
Pepper. will help you turn your very best East Indian pepper plants, 
products into gold. customer's cash Norda’s Black Pepper will give your 
... because Nordas Oleo Resin specialties that spicy sharpuess that 
Black Pepper is the seasoning that turns tasters into customers and cus- 


sells fine products. tomers into profits. 


Use Norda Black Pepper Resin and these other 


quality Oleo Resins in your fine products: 
Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 


Oleo Resin Capsicum (Special Blend) 
Lee | pe ae ts Fer ee Superb in Bite and Color 


Oleo Resin Red Pepper (American Capsicum) 
Se eda roe ee ey Sees Mild in Bite, deep in Color 


Oleo Resin Ginger N. F. 
Mee ete iae eens ee eg ae Standard N. F. Grade 


Oleo Resin Ginger (Extra) 
Beautiful Bouquet 


Pure Jamaica Ginger 
Standard 


An Extra Quality Product 


Oleo Resin Black Pepper 


For products that sell, and sell again, 
remember the name... NORDA. 


Send for catalogue, prices, and full information 
about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases ... send for them today. 














Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y 


CHICAGO - LOS ANGELES + ST. PAUL + MONTREAL + TORONTO + HAVANA 
MEXICO CITY * LONDON <- PARIS 


























LEON ISRAEL & BROS., INC. 


NEW YORK NEW ORLEANS 
1Ol Front Street 300 Maaazine St. 


SAN FRANCISCO CG rireCc AG: 
180 California ‘St 404 No. Wells St 


-a ] 


LEON ISRAEL AGRICOLA E EXPORTADORA S_ A ( BRAZIL ) 


C Off Ce Plante £e kexrporters 


SANTOS * RIO DE JANEIRO * PARANAGUA + ANGRA DOS REIS 


ISRAEL (LONDON) LTD., 110 Cannon St., LONDON E. C. 4, ENGLAND 


fyents for leurot 
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Lea se the asking 


The booklets 

ized detailed i oy matt 
jects Thi literature 
asking. Merely fill 


] COFFEE MAKERS 

Complete information on the restaurant, 
and fountain line of Vaculator coffee 
makers is covered in this eight-page illus 
trated booklet. Details are given on 
mati heavy duty 
elements, an 


aute 
gas fountains, electric 
with snap-in 
line and a 
line Ranges are in 
burners Hill-Shaw Cc 
St., Chicago 6 


ranges econ 
gas 


SIX 


omy” clectric high = speec 
sizes from twe 


311 N. Desp 


t 


2 BAG CLOSERS 
Just 


issued is a new brochure whicl 
gives complete information about Union 
Special equipment for filling closed bags 
Data is included on sewing heads, columns 
tables, conveyors and packer 
knowing his daily sizes, 
weights and type of 
quickly locate in handy charts the exact 
equipment to fit his particular needs 
Union Special Machine Co., 490 North 
Franklin Street, Chicago 


3 MODERN 


This illustrated, four-page 
scribes various kinds of filling 
developed for today’s packaging 

Among the 
automatic augar 
units, 

Stokes 


Ave 


accessories 
capacity, bag 
closure required can 


FILLING MACHINES 

folder de 

machines 
require 

universal 


atic de 


machines are 
feeds 
automatic tight 

and Smith C 
Philadelphia 24 


ments 
fillers, 
plex 
thers 
merdale 


autom 
Wrappers and 


1900 Sun 


4 COFFEE, COCOA AND PEANUT 
MACHINERY 

Pamphlets and circulars describing the 
low temperature process of roasting coffee 
which has been extended to continuous 
roasting machines for peanuts and 
beans; also circulars on machines for clean 
ing commodities. A new brochure 
covers the “Thermalo’’ process of roasting 
Booklet on Granulators also available 
Jabez Burns & Sons, Inc., 11th Ave. and 
43rd St., New York 18, N. Y 


cocoa 


these 


5 SHIPPING CASE HANDBOOK 

Every user of corrugated solid fibre 
board boxes will want this handbook, pre- 
pared by the Fibre Box Association. In 
cluded are specifications, carrier rules—rail 
road, railway express, motor carrier, ait 
cargo, parcel post—and other data. Copies 
are being made available without charge 
Robert Gair Company, Inc., 155 
{4th Street, New York 17, N. Y 


by the 
East 


§ COFFEE MILI 


A_ booklet 
mill said to grind coffee in such a 
manner that no heating of the coffee occurs 
to affect quality or flavor. Moore Dry 
Dock Co., Industrial Machinery Division 
Foot of Adeline St., Oakland 


describes a new type roller 


gentle 


PUBLISHING 
New York 5, 
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Coffee Convention 


Record NCA convention 
De Armond on new conditions 
Williamson on safe course 
Coffee for Armed Forces 
Coffee—and the public 
The Coffee Exchange—and 
New era, say greens 

More promotion, urge roasters 
SCRA is born 

SF’s Coffee Club 


going—again! 


prices 


Let’s get 
Coffee-making equipment 
More coffee drinking 

Coffee on West 
of the 


Coast 
Keystone Americas 
Brazil’s coffee 
Coffee 
Sao Paulo’s production 
coffee 
Trends in Colombians 
2,000,000 bags, Mexico’s aim 
More—and better 


Gains in Hawaii's Konas 


picture 


promot ion 


Mejia on wages in 


Angolas 


Chicago 
San Francisco 


Santos 


saneeiyiines $3 


$400 
24.0 


73d 


a Ny 


oe mt ertbegrs 


Pioneer Publication in Coffee, Tea, Spice, Flavor 


1950 


Coffee in Europe 
U.K.'s coffee use 


Other articles 


drive to continue 


Recreation at Greenbrier 


Tea 


Industry selling for tea 
World tea supply 
Progress in tea markets 
Tea’s big plus 

Tea producers laud drive 
Tea pays its way 
Good packaging for processors 
The Pepper picture 


The sense of taste 


Departments 


Crops and countries 
Ship sailings 
Premiums 

The 
Editorials 


leaves—Lewis 


coffee outlook 


Tea 
News from key cities 


New Orleans 
MA 


=m Mark M. Ha Marke 


Rio de Janeiro 


v 


WwW 


at St.; Mexico 
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* NCA Convention . . . Program 


Record NCA convention to air supply, 


World production, impact of “warm war” to get spotlight 


at coffee industry's biggest convention, set at Boca Raton 


for second vear. Full sports, social program is planned. 


The two most | problems facing the cotfce industry in 


country——the impact of the defense program and_ the 
t world cottce supplies will be thoroughly aired 
O conventio the National Coffe Association 


stonishing turn-ou » mdicated 


tendance at last onvention, held at 
Boca Raton lul Boca Raton, Florida seven 
betore th vent--which runs trom December 4th 
Dece Ith reservations had tax the hotel to 
illit vy over into n DY, eq il luxurious 
idvanc ill avail had 
convention train 
Hl make possil | 
on coft pol 
considerable s« It's back to the Boca Raton club for NCA’s 1950 convention 
the warm Warf 
mushroomec u wets ou si 1742 con poli tes tor the if ope rations during this comy lex pe riod 
Czar ned from many asp , road trends A VIVE ind take yf opinions practical cottec operations 
to-home immediate developments will take place during an open forum discussion on current 


spects will be outlined / Zclomek 
the International Statists reau, who will 


World Coffee Outlook 


problems in cotfee management nd sales promotion. Dur 


me into being 


} 


y members ol! 


ing this forum cotfee headaches which have 

with the new price levels \ ill be examined | 
the trade. Since the current conditions are new for the entire 

what has | pencd iri ck } cyt 

pra wrt . industry, the forum tal mn inique importance as an op 

ind realists pra , 

ae ‘PI portunity for experiences to bi pooled, so that others can 

resented to th ) tion | Thomas , \ j j 

! : benefit from one mat ikes and another mans gooc 

d, Abbott & Morgan. counselors to NCA 

Defense Production Act and the 


will offer commons¢ a : 5; Are 
\ 1 ‘ dustry in the Western Hemisphere wall be summed up by 


Edward G. Miller, Assistant Secretary of State for Inter 
American Attatrs 

Control of inflation An eventful year tor coffee will be reviewed by James A 
DeArmond, president of NCA, in his report to the conven 


tion Last year's convention came soon after the October 


} ’ 
The political and economic importance of he cotte« 


member ot 


ontrol of inflation, will ; : ) 
the nation's prominent November price rise, when the extent of the climb and th 
resin ivi ere still nebulous The twelve months sinc 
ae oe ee have been the year of the aftermath, marked by such events 
is the Gillette Committee investigations and angry denuncia 


} | 


world cofttec supplies wil , : 
tions of the probe by the trade her d especially by th 


points One dis 


roducing countrics 


production of } will I 

Admiting ructully but 1 | ICally t the cotfee industry 

ly il out xisting pl intinys of Ofte was hurt | th Cop ible reports on the price INCEEASES 

nt and projected plantings which tlooded the n papers and the radio, NCA took 

roblem of increased productio through agricultural! that the damage will be 

I] xplained to the convention by the director not be caught unawares 
Guatemala 

| tescribed in the reports 


tive Vice President W. I 
ft various NCA committees 
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defense problems 


One of the key reports along these lines will be 


S. Neuman, 


a group formed during the year to meet the specif need for 


Jerome as head of the publications committee 
improved and consistent public relations on the part of the 
United States coffee trade 


coffee during the 


market for 


and suggestions for action to hold and expand this 


Trends in the restaurant 
year 
market, will be presented to the convention by Philip I. Eisen 
chairman of NCA's hotel and restaurant committec 


menger 
The report 


for the association's brewing committee will 
De made by ] A practical solution to the 


Carroll Wilson 
smoke abatement problem will be described by John I 
Mazze1, head of NCA’s committee on Albert 
Ehlers wall report on bag standardization, Fred ¢ 
ocean freight rates and Fred H. Silence on 
Heror NCA treasurer and ] P 
membership chairman 

At the 


ntio1 


this matter 
Byers on 
finance Johi 
Kissanc 


will report as 


final session on Thursday, December 7th, the con 


will elect. ottice r the coming vear and directors 
offered by a com 


Atha 
Morris 


next term Nominations will be 

uttee Comprising W. D. Roussel as chairman, R. I 
Ferd Dahlen, A. C. Glover Mead, J. ] 
A. L. Ransohott 


Conventioneers will be 


sumner 


welcomed to Florida on behalf ot 
the coffee industry in the state by J. S. Garvett, president of 
Churchill, Inc 


who set vracious a note of hospitality last 


Golf, fish—and sunshine! 


For wecks cottec country 


have been checking their golf clubs or tennis racquets of 


Members of the 


now, men in all parts of the 


northern areas 


{renched 


fishing gear trade in the 


have caught themselves daydreaming about sun 


heaches in December 


The basis of the convention remains the business sessions 


ot course, but these have been scheduled for the mornings 
] 


leaving the afternoons free for sports and recreation. And 
Raton, the especially in 


December 


it Boca facilities for having fun 


are unequalled 
Sheltered by 2,000 acres of flowering landscaping and 
stately palms, the Boca Raton Club has two championshi; 


volt courses practice yreens, a driving ranye a pitch and 


course, fast tennis courts, two salt water swimming 


luxurious Cabana colony of 200 cabanas tronting 


i fleet of 


pools 
the Atlanti 
fishing trom Boca’s private docks 

NCA _ has prepared an 
which takes 


and 32 foot yachts for cruising and 


entertainment prelimi 


full 


progr im 


nary at this writing advantage of those 


facthities 


Monday's program includes a fishing tournament with a 


box lunch served aboard the boats, the golf tournament, a 


tour of the gardens and greenhouses, a ladies putting cor 


test and, in the evening, dancing 


tournament will continue, the golt 


] 
I 


Tuesday the fishing 


will tournament 


Beach Clu 
Boca Raton 


go into the la tennis 


will be held, a style show will 


ind in the evening there wall be 
in the Patio Royal« 


tournament 
ged at th 
and the 


dancing 


Show, 
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Wednesday an aquacade will be presented at the Beach 
Club pool, followed by the annual softball game between the 
roasters and the greens, a hole-in-one contest, a bridge and 
canasta tournament and the tennis finals. For the evening 
a steak roast is scheduled at the Beach Club, with movies to 
tollow 

On Thursday, the final day, preliminary plans call for a 
boat tour of the Inland Waterway. That evening the social 
climax of the convention, the annual banquet, will be held 

Roasters who have been sharpening up their batting eye 
during the year should get in touch with R. H. Cardwell, 
who will captain the roasters softball 
something on the ball should communicate with Captain Nel 
son B. Hendrickson 

In charge of the golf arrangements 1s L. W 


team. Greens with 


Ochmig 
Albert Hanemann its the tennis chairman, and Spencer Opt 
is in charge of fishing 


who caught the big one last year, 


Welcome, 
again, 


to Florida 


By J. S. GARVETT, President 
Churchill, Inc. 


Miami, Florida 


The privilege of being host to the convention of the Na 
tional Cotfee Association ts a great pleasure, and to have this 
Opportunity given to our state twice in succession ts indeed 
flattering 

Since it was announced that 
the convention was once again 
to be held in Florida, I have 
had 


inform. the 


t 


many opportunitse 5s to 


le ade rs of re pr 


sentative bodies of business, 
political and social organiza 
tions of this 


they are all delighted to know 


meeting and 
that the coffee industry is once 


more honoring us with its 
presence 

As all members of our in 

dustry know, coffee is a poy 

ular subject and is always a fascinating topic of discussion 


Many I 


interesting questions nave 
about this convention, and with the co 


inywhere and anytime 
been asked of me 
operation of our local newspapers, much publicity should 
be released to the public that will benefit our industry 
During the many years that have | issed, thinking in the 
oftcce 


This patte rm no longer CXISts 


a large de yree i fixed pattern 


The 
price structure, as well as the problem of supply and con 
new type of Public 

Much 


deliberations at this convention 


business followed, to 
onstant changes in the 
thinking 


sumption force upon us a 


reaction to our decisions has been a constant concern 
good can result from the 


We, of Florida, 


relaxation 


wish for you our finest weather and much 





* NCA Convention . . . Theme 


Adjustment to new conditions 1s key 


Now, if ever, we need to exchange current experiences 


easily, quickly, so whole industry can adjust 


to new conditions without serious losses, painful mistakes 


By JAMES A. De ARMOND, President 


National Coffee Association 


of comment for several years that 


scem to have no limit of growth 


cted that the 


the coffe 


| ich SUCCOSSIVE 


conventions 


year it 1s predi ultimate limit of 
fact that 


improvem«e nt 


ittendance is the 
continual 


convention programs and 


ilities has made convention 


attendance one ot the best 


investments in time and 


money i ottec man cat 


make 


ittendance has been reached 


Each year the prediction falls 


by the wayside as new records 


ire posted This year will be 


no exception The reason tor 
this growth in and 


Nothing 


social program that will 


mterest 


s overlooked in the arrangement of the business 


or the ontribute anything to the 


total value of the meeting 


The business program aims at a well-rounded presenta 


tion of material especially valuable the importes and 


roaster, while the social arrangements are aimed at creating 


the atmosphere ot relaxed and fraternal good will which so 
industry im its day-to-day 


peculiarly characterizes the cottes 


operations 
Whatever the tou that Nas ¢ ted is mval bye 


the fact t which « nen can be i roud——1s that the 


result 


mnual mecting of t Offee trade distinction and 


Amot 


industric Ss. ours 


characte ihharly its own whe 


ventions many 
something very special 

It is now pretty well establishe 
ng attendance 1s dt to these facts 


there is some special reason at hand count tor 


This yoal 


exception in that respect either 


usual advance registratior tainly 


Boca Raton will offer the only opportunity to review 


9SO in caim retro 


developments within the industry during 1 
It will 


spect ind to assess their real meaning to our 


ded and 
to be fol 


to see where we succec 


provide the opportunity 


where we failed, and help to determine the course 
light of these experiences 


lowed next year in the 


Few coffee men now living have had any personal expert 


10 


ence in Operating in the type of market we now have. Now 
if ever, we need the facility for easily and rapidly exchanging 


urrent experience with each other so that the whole trade 


can make the adjustment without serious losses and painful 
furnish 


mistakes, The association and the convention alone 


that facility. 
These true even tf conditions in the 
United States itself were normal, but they are not normal 


make the con 


things will all be 


and now to these factors, which alone could 


vention invaluable to any coffee man, must be added a con 
sideration of our place im a War cconomy ind its effect on our 
outlook for the months ahead 

Nothing could argue bett 


and its capacity to find a way than the really surprising ad 


er for the health of the industry 


vance registrations for the annual meeting. It ts proot, too, 


if proof were needed, that the trade turns to tts association 
in times of crisis with a confidence based on sound expert 


cnce 


Biggest fleet yet for coffee fishermen 

When Boca Raton 
fishing, they'll be doing it aboard what will probably he 
the big 


for such a 


Method found 


By JOHN E. MAZZEI, 


cotfee men at the convention 


gest fleet of fishing boats ever assembled in Florida 


tournament 


to solve 
Chairman 

Smoke Abatement Committee 
National Coffee Association 


daily there are 


Almost 


stablishment by some municipality or county of a bureau 


reports newspapers of the 


of smoke control to deal with the problem of air pollution 


As this convention issue goes to press, there 


) New York City a 


of smoke, attended by engineers, scientists and law-enforce 


is in progre SS 


national convention for the prevention 


ment othcials from almost every state in the union 


from the letters received by this committee 


Judging 
cotftee roasters from all parts of the nation are becoming 
iware of the mounting public pressure for purer air in our 
tres 

When the Smoke Abatement 
otfee Association first tackled this problem, we were told 


Committee of the National 
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* NCA Convention . . . Significance 


Oonvention can mold safe course 


1950 convention will be vital in setting industry 


on proper path through troubled times likely to face us 


A national convention in any industry means many things 
te many people. To some it means pure relaxation and a 
chance for re-evaluating business problems with new and 
fresh perspective To some 
it means an opportunity to 
check proposed plans and 
programs with the experience 
of others. To some it means 
the renewal of old a 
quaintances, simply adding a 
pleasant chapter to life's ex 
perience Some come look 
ing for new techniques in 
merchandising, manufac 
turing or buying Some want 
to find out “what goes on in 
the world,” particularly the 
cotfee world. To some is 
an opportunity to re-identify themselves with a great and 
growing industry—to find the larger and more important 
meaning in their day-to-day operations. 
These, and a hundred other meanings and values, con 
stitute the n that draws an ever-increasing number of 


cofte en from two continents to the annual conventions 


smoke control headache 


by no less an authority than the United States Department 
of Commerce The problem you have brought up ap 
pears to be one which as yet has not had any solution. We 
have communicated with various government organizations 
that might be concerned but they have informed us that they 
have nothing that could be of definite assistance 

One of the first avenues of approach pursued by this com 
mittee in our efforts to find a way to roast coffee without 
producing smoke was to investigate the development of a 
powerful new “ultrasonic” siren which had successfully 
cleansed the air of dust particles less than a millionth of an 
inch in diameter. One of the advantages of this technique 
was that it was capable ot operation mn tempe ratures ranging 
from below zero Fahrenheit to above 1,000 degrees. The 
ultrsonic waves didn't work when applied to coffec 

The committee then probed a succession of other devices 

(Continued on page 79) 
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in beginning of new half century 


By W. F. WILLIAMSON, Executive Vice President 
National Coffee Association 


of the National Coffee Association. The tact of these vary 
ing demands creates, of course, the obligation that they be 
satisfied. Their satisfaction has been the continuing put 
pose of the association. While perfection under the cit 
cumstances is never to be attained, still each year the range 
of interest has been widened and some details, at least, 
perfected. 

The resulting value to the industry and to the individual 
delegate is no longer arguable, for with what has probably 
been the ultimate in low pressure selling, the conventions 
have become big business. Some idea of this may be gained 
from the fact that the association assumes a considerable 
degree of responsibility in the service of something over ten 
thousand meals during the course of the meeting The 
convention itself will create demand for some 2,500,000 
man-miles of transportation Even these homely hous« 
keeping details add their testimony to the convention as an 
institution of lasting importance to the industry 

This year’s meeting, of course, will have a very special 
significance of its own. All industries are now called on to 
face new conditions and new responsibilities some of them 
entirely new and all of them rather fearful. Their success 
in adjusting themselves to this new and radically altered 
world will be the measure of their future progress and pros 
perity 

A peculiarly happy characteristic of the coffec industry ts 
its ability to make such adjustments, make them wisely and 
follow them consistently. Such adjustments are largely mad 
and determined at national conventions 

Similar meetings on the eve of the N. R. A. and at the 
outbreak of World War II started the industry on a safe 
course through some very troubled times. The 1950 con 
vention will play an equally important part in setting its 


ourse for the beginning of the new half century 


How much coffee from a tree? 


Although coffee improvement work in Central Amers 
a has been under way for only a few years, researchers 
have already learned that about 30 per cent of the trees 
in these countries give about 70 per cent of the yield, a 
ording to the USDA 

The yield per tree may be anywhere from one-tenth 


of a pound a year to 14 pounds 


Sa ee SOE 





% NCA Convention . .. Coffee for Armed Forces 


Grading and classifying coffee 
for the U. S. Armed Forces 


By JAMES M. O'CONNOR, Chairman 
' 


U. 8. Army Coffee Advisory Committee 


National Coffee Association 


followed at all ports through which coffees are received 


Jack Duff has been in direct charge of this work 11 
the Pacific Coast; Albert 


inihed method ot coffee ; irement was adopt 
S. Military Services at the outset of World War 
| coffees tendered on 


Army has been buying all cottees for all branches ‘ all 


the 


Armed Forces—the 

Army Air Corps 

Marine 

that the 

ott mdus 
lection of th cellent job ot 
ottce pr rement which was 
lone by Mark McMahon and 
Dave rom luring World 

War Il 

When both Mark and A 

Dave returned to civilian life 


ut the end of the war, the 
James M. O'Connor Albert Hanemann John E. Duff 


Hanemann has been in charge of coffees tendered at New 
Orleans and other Southern ports; and I have been in charge 
of all coffees tendered at New York and other Atlantic Coast 
To date we have supervised the inspecting, grading 
than 13,000,000 bags ot cotfees which 


work of buying the cottees 
was assigned to Robert M. Greene, of the New York Quart 
termaster Procurement Agency, U. S. Army Bob's multi 
tude of friends in the industry were happy to learn of his 
appointment to the Review & Advisory Board in the — ports 
York Quartermaster Procurement Agency. Although and testing of more 

{ were delivered to the U. S. Armed Forces 


in an idvisory Capacity in connection with co 
all times functioned in complete 


The committee has at 
harmony, and it has been a source of real pleasure and satis 
this work with two 


, ' 
rocurement, the actual work of buying the cottees was 


lclegated to William Fielding, under t pervision 

Captain Don R. Parsons faction to me to have been associated ir 
t ition can at such fine and able men as Jack and Albert 

The purchase specifications call for Santos and the Co 


Those of us who have been clos 


to the continued high degre« ency Which has 


been displayed by both Mr. Greene finest cup quality and we, of 


Mr i r | i lombian cotfees of only the 

he Advisory Committee, are rigid in our determination that 
only cotfees which fully conform to the contract specifications 
will be accepted. Such coffees as fail to mect those require 


lier is forced 


big and important job of cotte 
j 


rate of purchases ind at curt 


ir pending ipproximate 
cottec ments are promptly rejected and the supp to 
unified method dopt tender other suitable cotfees. I want to point out, how 
always mindful of the interests of both 


wherct 4 eve 
der ob o pect U. S. Military Forces and the suppliers, and I think I 
can say without fear contradiction that we have seldom 


been unreasonable in the decisions rendered 


sory Committ The testing ftactlties of the Green Coffee Association ot 


National Co New York City, the Green Cotfee Association of New Or 


leans, and the Pacitic Coest Cotfee Association, are used for 
ommitt ind classifying the cotfees. A good deal of the 
San Fr 
work of inspe 
V f insy 


offees is performed by those 


ves as the best qualified 
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GORDON W. VOELBEL CO., INC. 


Gordon W. Voelbel MEMBER OF Henry M. DeHos 
103 Front Street NGA New York 5, N. Y. 


New York Sales Representative 
THE EAST ASIATIC COMPANY, INC. 


¢ Agents for Well-Established and Quality Shippers « 
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tavion mal? 
CHEESE CO, 
: Ss j 
< 


To fit modern super-market selling where your product must sell itself right 
from the shelf—your package must be right. 

Besides being right for your filling operations — it must be attractive, afford 
good stacking and smooth dispensing. 

Let R. C. Can engineering make your package right— with prompt delivery 


assured. 


coy meena Chambers St., St. Louis 6, Mo. 


and Factory 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES 
C. E. DOBSON, 819 Corondelet Bidg., New Orleans 12, La R C. CAN CO., 225 West 34th St., New York N. Y L. C. MORRIS Co., 1125 Spring St., N.W. Atlanta, Ga 
S$. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn E. F. DELINE CO., 224 W. Alameda, Denver 9, Colo W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif C. J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis 
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* NCA Convention . . . Public Relations 


The industry has discovered how rapidly goodwill 


can be washed out — and has taken steps 


to see that it never happens again 


By JEROME S. NEUMAN, Chairman 
Publications Committee 
National Coffee Association 


The experience of the coffee trade in the last year has 
been not unlike that of a young man who, having lived a 
sheltered life through his college days, is suddenly thrown 
out into a cold world where 
he has to survive or perish 
strictly on his own merits. 

For years covering the en 
life of most 
coffee men, the product had 


tire business 
enjoyed the favor of the press 
and the affectionate regard of 
This had 


by intelli 


the public. asset 


been nurtured an 


gent, if modest, coftec 
motion program, 
the of 


tating but on the whole quite 


pro- 


and with 


exception some iffi 


ineffective anti-coffee advertising, everything was lovely in 


the coffee world 
We able to dis 


cover how rapidly goodwill, patiently built up over the 


Overnight the situation changed Were 


years and so well-established as to seem indestructible, could 


be washed out overnight. Suddenly we found ourselves the 


target of political attack by individuals with a sound sense 
of publicity values in the newspapers, over the radio, in edi 


torials, in columns. We found ourselves without, apparently 


single friend. Boycotts were urged against our product 


our business ethics were questioned, we were threatened 


with punitive legislation. The public read, the public listen 


ed and a considerable number believed 


The 


were 


these attac were some 
and all 


the truc 


fact that most of ks unjust 


based 


did 


deliberately unfair were on a funda 


mental ignorance of situation not minimize th 
damage 
In such circumstances, the had two cor 


to it One: it 


with each other 


industry 
ermit its members 
ot life 


could recognize 


could sulk and {| om 


muserate on the unfairness and the 


foolishness of peopl in general or, two: it 


responsibility and develop, even belatedly, a plan for the 


ntelligent defense of its tnterest. It took the latter course 


It is possible that out of this mistortune will come onc 


vood thing. For a long time thoughtful members of the 


trade had argued that the industry should develop within it 


self a strong organization and program for handling its 


public relations contacts. Again and again it was pointed 


out that leaving such vital matters to chance was highly 
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Coffee — 
and the public 


dangerous and that it might be very costly to develop such 
a program after the trouble started. Events proved these 
men right. At least this necessity has finally received the 
recognition it deserves. 

The board of directors of the National Coffee Association 
took action at its June meeting to set up a public relations 
program that could guarantee that our story would at least 
get a hearing with the public 

The job was turned over to the publications committee, 
With very little 


money, but with the invaluable cooperation of the trade and 


ot which [ have the honor to be chairman 


of every individual member we called on for help, we have 
succeeded in building up the framework of a program which 
has not only paid the most handsome dividends up to now 
but has showed us the way to organize ourselves so we will 
never again face such a catastrophe 

On the basis of a comprehensive clipping service, it ts 
now possible to say that the tide has been turned, and coffec 
is NOW in a position to start the long road back to public 
goodwill The full exploitation of the opportunity de 
veloped by the work to date will require additional pe rsonal 
cooperation and additional money, but these we are conti 
dent will be forthcoming 

We 


is of 


ire confident because we know that the coffee trade 


such nature as not to get caught in the same mistake 


tWicc 


President-Elect Vargas states 


views on Brazil coffee policies 


I desire to detend and guarantee a just price for 


ottee and ivoid all be ar speculations, so that producers 
profits and rural workers salaries will be assured 
This statement was made to the press last month by 
Getulio Varyas sresident-elect of Brazil 
coffee are being observed with decy interest by the 
United States trade 


I cannot 


whos Vicws 


on 
from reathrming intentions to 
of the 


ill Love 


retrain my 


ind I 


ronmental 


maintain the parity ruzeiro onsider that 


otfee should merit financial as 


ce, Mr 


Cottee is 


Vargas continued 


in exchange, and we must obtain from it 


the maximum of foreign currencies, selling it abroad 


at be st prices and ilways endeavoring to valorise our 


currency 





* NCA Convention . . . Coffee Exchange 


The Coffee Exchange — and prices 


W hile prices rose between January Ist, 1949, 


and April Ist, 1950, the New York Exchange remained 


the cheapest place in the world to buy cottee 


By ROBERT EE. ATKINSON, President 
New York Coffee and Sugar Exchange, Inc. 


w York 
eaApest the world to buy cofte 
the | 


much more per pound tor the cotfee they 


place 
xchange, the public would have be 
And, through all the spirited trading through which 

this adjustment was brought about in the economics ot coftf 
very contract handled by the Exchange was completed 
in orderly manner 

Not only those engaged in the trade but the America 
public as well can be proud of the record of their Cotfee Ex 
which has won and holds such an important place 


A free Americat 


institution, by exercising a steadying influence on the trade 


ontracts handled is 


. to the trade 1s only one primary function chang 
Exchang Implicit in its organization and direction in the business structure of our nation 
i constant and keen awareness of our esponsibilities 
This must be par i tr in any market nd maintaining a close rein on the futures marketing system 
the common lite No tor the essential commodities with which it deals, it has 
ition, beneficial though techni rendered, and continues to render, an invaluable public s 
ould not 
not also ser this long history the Exchange has demonstrated 
over again, its flexibility to meet ever-changing 


in a growing industry. There is now, and always 

to adjust means and methods to mec 

industry and to better serve the interests 

It is our pledge, borne out by the record of the past 


we will continue to perform the tasks we have set ourselt 
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FROM 


Statement of Condition 


SEPTEMBER 30, 1950 


( apital Pe ; $ 45,000,000.00 
Surplus and Undivided Profits 96,452,371.76 
Deposits . ; ee ‘ ‘ 2,135,910,160.69 


Resources 2,320,044,594.77 


MIATA TAT 
ATTA 
{ AAA 


AAA 


ONS 


Complete facilities for the handling of 
all transactions incidental to the impor- 


tation of coffee and other commodities. 


oNG 


Manufacturers 


Trust Com pany 


Head Office: 55 Broad Street. New York City 


Vember Federal De posit Insurance Corporation 
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* NCA Convention . . . Green Coffee Leaders 


Past year opened new 


Old economic theories 
on coffee financing in extreme 


times no longer hold true 


By A. A. ANISANSEL, 
President 
Green Coffee Association of New York City, Inc. 


levels for coffee, it seems to me 
that we 1946 
had the first full year of supposed peace after the hostilities 


of World War II. The cof- 


countries of 


To understand today’s 


must go back to the year for it was then we 


fee-consuming 
yet to realize 
had 


producing 


the world were 


how prejudicial 


controls 
heen to the 
ountries during the war, and 
would strive for 


how they 


prices to com 


lean years 
necessary 
hard voods 
the rehabili 
nsion of their 
ruzeiro 
j 


ind announcec 


fe would be gradually 
This was misunderstood 


consuming countries as they little 


idicial effect the 


had on the level of the market. It 


millions of bags in 
government hands 
was from this point on that coffec prices advanced 


t 


" 
almost 


to prese nt 


without 


in | 


s, and the 


high les iterruption—culminating in the 


idvance of winter months 


( dwar 
OF 1dval 


yr some 


which has last year 


inswer is, cou something which 
us can supply with certainty, but 
of the U.S.R.R 
Admittedly 


(Continued pare ) 


it does 
extent as though the actions 


vide 90 per cent of the answer 


coffee era, says greens 


High prices have not cut 
into consumption of coffee 


as much as some anticipated 


By E. A. LA FAYE, 
President 
Green Coffee Association of New Orleans 


In reviewing the activities which have transpired in cottec 


our last convention, it is clear that the fundamental 


specifically the forces of demand and supply, usually 


since 
laws 
assert themselves. It is true, 
that a 


has 


however, era in 
coffee 


during the past 12 months or 


new 
been established 
SU 

Students of coffee for years 
held that 


at extremely high prices con 


have to the theory 
sumption would be greatly 


curtailed, and with pro 
tion throughout the work 
duced materially owing to un 
favorable crop conditions, the 
ot the 


price preen Artic 


reached unprecedented hig! history of coftee 


has the 


trade experienced idvances Over a 
short period of time 


While it is 


consumption in the 


not possibl curately actual cotte« 


United States it is generally 


considered from surveys made 1y those who have 


studied the situation with utmost care that while somewhat 


under pe ak figures, coffee has not been affected 
to the 


This levelopment is gratifying indeed 


onsum} t1o1 
' 


extent that many had anticipated 


it 1s hoped that 
values will not 


ur favorite beverage 


will prove that the present range of 
t I d 


lly affect the mption of « 


i 


consu 


higher ranges at 
Ost World War Il readjust 


ut consumers throughout the country gradually be 


Coffee was slow to ined 


other commodities in 


paying more for their daily articles of 


I 
coffee has also advanced, following the 


s generally thought that 


consumer resistance has been absorbed the 


, 
I 
will follow in line with the higher price 


a fact known t rs that a good cup of 


erage is intrinsically one the cheapest drinks avail 


on the market today cannot be overlooked as 


a factor when final considerations for future consumption 


trends are to be considered 
As we all coftec 


ife, and as a group of roasters, importers, jobbers, brokers 


know a popular item in our daily 


(Continued puke /) 
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* NCA Convention . . . Roast Coffee Leaders 


Roasters urge bigger crops, more promotion 


Limits to what coffee men 
can do on world problems—but 
lots he can do on coffee quality 


By JOHN E. MAZZEI, 
President 
New York Coffee Roasters’ Association 


As this convention issue goes to press, there isn’t too much 
the matter with the coffee industry that could not be fixed by 
1. Increased coffee production 
2. A man-sized cooperative advertising campaign 
The big questions in every 


g one’s mind, of 
r To 


unprecedentedly high coffee 


course, are 


what degree will the 
prices reduce consumption in 
the United States? How far 

women go in eliminating 
waste, in turning to substitute 


beverages, and in actually 
doing without?” 
Although it 


iny interested 


was ciear to 


observer that 


graph lines of dwindling 


production and rising con 
sumption were heading for an inevitable clash, no one ex 


pected to see prices treble over so short a period of time 

But this 
Corollary questions in 
incertainties of the international 


isn't all the coffee man has to worry about 


his mind at this time relate to the 


situation and its attendant 
ontrols over 


Will there 


more 


possibilities of government restrictions and 
the flow of goods and over 
be a roll-back? 


inxiety, but only time will tell 


prices and wages 
| 


There are many opinions, and even 


The more one thinks about it, the clearer it becomes that 


there are great limitations as to what he can do about 
deepening world problems, the Coffee Man of 1950 definit« 
ly can do much regarding the business of furnishing the 
cottec 

It depends, of course, on who he 1s and where he O} erates 
The Coffee Man of Central and South America, for example 


to en 


while 
public a good cup of 


in and should exert every pressure and every effor 


large the basis of production to keep pace with the existing 


demand for coffee 


Even important, the coffee industry as a whol 


would do well to appropriate at once larger funds for the 


more 
promotion and cooperative advertising of coffee, not only to 
retain the goodwill of the American consumer, but to in 
tensify and widen the use of the product. A minimum of 
one per cent of the value of coffee imports into the United 
States should be set aside for this purpose 

It seems to us, also, that the coffee industry would be well 
advised to embark on a program of product research aimed at 

(Continued on page 25) 
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Let’s make it clear 
that record prices do not mean 
record profits for coffee men 


By J]. H. COLEMAN, President 
St. Louis Coffee Club 


The new era of historically high prices for roasted coffee 
was entered just a year ago, not without some misgivings 
among all branches of the domestic industry. There are few 
coffee men during this period 
who have not, at one time or 
another, been put to some 
pains to point out to friends, 
individuals not 


and other 


fully informed, that record 
record 
coffe 
j 


sud 


prices do not mean 
that all 


men overnight have not 


profits, and 


denly become millionaires, 
nor profiteers 

It is regrettable that som 
of the misconception of the 
public could not have been 
corrected, in view of the apparent decline in the popularity 
the consumption of coffee which the 


1950 


and decided drop in 


high price level in the first eight months of has 


brought 
At the moment this ts writt 
which are at the breakeven point with the replacement mar 


ket for the first time this year 


roasters are receiving prices 
that is, if volume can be 
maintained at near normal levels and no further decline in 
onsumption takes place 

The attitude of the roasted coffee industry and its whole 
sale and retail outlets has been commendably restrained, and 
has probably prevented an even more serious decline m 
consumption 

We have a situation today which is the reverse of an ad 
mittedly inequitable condition during the thirties, when the 
profits of the producing segments of the industry were prac- 
tically non-existent and the margins of roasters and retail 
outlets relatively high, percentagewis¢ and in cents per 
pound 

Today it is the grower and exporter of coffee whose profits 
are disproportionately high. Faced with the possibility of 
declining consumption in the foreseeable future, which di 
rectly affects profits, roasters and their outlets must give 
thoughtful consideration to maintaining or even increasing 
present markups 

It is to be hoped that prices at the recede to 


more moderate levels at which the entire industry may re 


source May 


turn to a program of incre asing Consumption of its product, 
rather than arresting a decline. 
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reetings . . . to the 1950 Convention, 


National Coffee Association, 
from the 


Coffee Exporters of 


SANTOS 














Cable 


Address Cia. Agricola PAES DE BARROS 814 - Capaba 
ANDRADE FERNANDES & Cia. Ltda. - Camafer A. M. PARREIRA & Cia. Ltda. 793 - Ampar 
Comercial ANTONIO PEREZ S. A. - Canpesa Companhia PRADO CHAVES Exportadora 86 - Pracha 
Comissarios e Exportadores BARROS S/A - Araqua PRUDENTE FERREIRA, Com. e Agric. S. A. 639 - Prufer 
Com. e Exp. COELHO-JUNQUEIRA, S. A. 92 - Junco S. A. REBELLO, ALVES, Com. e Exp. de Cafe 605 - Rebello 
COMPANHIA PAULISTA de Exportacao 704 - Copaulex RIBEIRO, CARVALHO & Cia. Ltda. 225 - Rica 
Companhia FINANCIADORA Com. e Exp. 887 - Financial ROSATO S. A., Com. e Exp. 200 - Astro 
Exportadora JUNQUEIRA MEIRELLES, S. A. 444 - Bracafe ROSATO. RATTO & Cia. Ltda. 530 - Arautc 
LEITE BARREIROS S. A. Com. e Exp. 387 - Chavantes Exportadora SANTOS-PARANAGUA Ltda. 1137 - Sanpara 
Companhia LINENSE de Exportacao 307 - Linense SILVEIRA, FREIRE & Cia. Ltda. 352 - Silver 
MILLON, BARRIONUEVO S. A.-Com.e Exp. 1035 - Milbar Sociedade SUL AMERICANA Exportadora Ltda. 760 - Sulamex 
Casa Exportadora NAUMANN, GEPP, S. A. 22 - Orectic TOLEDO ARRUDA - Com. e Exp. S. A. 1.142 - Toarruda 


NIOAC & Cia. Ltda. 186 - Monica VIDIGAL PRADO, Com. e Exp. S. A. 453 - Vidigal 
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SCRA is born 


* NCA Convention . . . SCRA 


Meet the Southern Coffee Roasters Association, the trade's 


newest regional group, formed earlier this year 


By OVERTON DICKINSON, President 


Southern Coffee Roasters Association 


It was with high hopes that a group of coffee roasters 
from the southern area met in Atlanta, Georgia, at the At 
lanta Biltmore Hotel on April 21st, 1950, for the purposé 
of establishing an association 
composed of coffee roasters 
located in the southern states, 
bounded on the west by the 
River, on the 
Ohio River, 


eastward to the Atlantic Coast 


Mississippi 
north by the 


and including the states of 
Kentucky, Ala 
bama, Georgia, South Caro 
lina, North Carolina, Florida, 
Virginia, West Virginia, Ten 
and the 


Mississippi, 


nessee east portion 
of Louisiana 

Present at this meeting were the following gentlemen, 
representing the firms named: William Donovan, Donovan 
Coffee Co., Birmingham, Alabama; George Marcus, Tampa 
Cottee Mills, Tampa, Florida; W. H. Black, Atlanta Coffee 
and Tea Co., Atlanta, Georgia; John Pepper, Goyer Coffee 
Co., Greenville, Mississippi; A. S. and S. A. Votsis, Norva 
Coffee Co., Norfolk, Virginia; D. S, and M. R. Bubis, 
American Tea and Coffee Co., Nashville, Tennessee; M. K 
Hinde, The Honduras Co., Atlanta, Georgia; Frank Stayton, 
Batterton Coffee Co., Birmingham, Alabama; F. W. Taylor, 
Gava Coffee and Tea Co., Columbia, South Carolina; Bates 
Smith, Interstate Coffee Co., Augusta, Georgia; William 
Wheeler and M. O Southland Coffee Co., At- 
lanta, Georgia; Overton Dickinson, Fleetwood Coffee Co., 
Chattanooga, Tennessee; J. W. Harry, Colonial Stores, Inc., 
Norfolk, Virginia; W. H. Latham, Hermitage Coffee Co., 
Nashville, Tennessee; Joe Fiveash and J. G. Brockenbrough, 
James G. Gill Co., Norfolk, Virginia; William Palmour, 
Palmour Coffee Co., College Park, Georgia 

As this was the inaugural meeting, the agenda was com 
posed mainly of the various steps to be taken to set up thc 
association's organization. The first order of business was 
the appointment of a nominating committee, which 
comprised of Frank Sayton as chairman, Joe Fiveash and 
John Pepper. After much heated discussion, this committee 
nominated the following officers, who were subsequently 
elected: Overton Dickinson, president ; William Palmour, 
vice president and George Marcus, secretary-treasurer 

Thereafter, a constitution and by-laws committee, con- 
sisting of Mr. Palmour and J. D. Anderson, of the Southland 
Coffee Co., was appointed to draft these documents to be 
presented at the next meeting for approval and ratification. 


Sullivan, 


was 
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It was decided that because of the large geographical 
area from which the association would draw its members, 
it would be feasible to have only two meetings per year 
One would be set within 30 days prior to the annual con 
vention of the National Coffee Association and the other 
within 30 days prior to the spring meeting ot the board of 
directors of the National Coffee As a conse 
quence, the next meeting of the association will be held at 
the rather central location of Atlanta, Georgia, on November 
10th and 11th. At this writing, all reports indicate there 
will be a large and representative attendance on hand. 


Association 


For the purpose of soliciting the interest of other roasters 
located in these southern states, representatives of the asso 
ciation were appointed as committees of one to solicit new 
members in the states in which they are located. These 
committees have been extremely active, and quite a few new 
members have been added to the The annual dues 
were set at $10 per year 

A few other matters were taken up, having to do with the 
During discussion 


roster 


formal establishment of the association 
more or less in the form of an open forum, it appeared to 
be the consensus of opinion that the following are some of 
the reasons why it is advisable to carry on a coffee roasters 
association 

Because 

Because the various firms are vitally affected by powerful 
influences which no individual company alone can hope to 
control, 

Because no matter how efficient one's management might 
be, the profit of the firm must be determined to a great ex 
tent by the general conditions existing in the industry. 

Because it would be much preferable to operate on a basis 
of mutual understanding, helpfulness and friendship. 

Membership in the association would make possible a 
frank discussion and solution of common problems such as: 
smoke abatement laws; labor union activities; development 
of southern ports, such as Norfolk, Charleston, etc.; cash 
discounts and terms, 

Because the alternative to associated effort in the industry 
is disorganization—resulting in unsound competitive policies 
and unfair practices. 

Because other industries are successfully combining to 
make strong bids for consumer preference in direct compe. 
tition to coffee. 

Because the cost of protecting and promoting each firm's 
business is immeasurably lower and the results are measur- 
ably greater if such activities are carried on through one 
strong association. 





Here’s a checklist of the new coffee promotion 
program sponsored by the P.A.C.B. In every 
way this broad campaign is designed to help 
you make coffee-— by an even wider margin 


America’s best-loved beverage! 


Consistent, full-color advertising in the 
foremost national magazines and Sunday 
newspaper supplements reaching over 35 


million families 


Sponsorship of a coast-to-coast radio pro- 
vyram. Three times a week Edwin C. Hill, 
in “The Human Side of the News,”’ pre- 
sents interesting human and economic 


facts about coffee over 91 ABC stations 


Distribution to schools of free educational 
materials about Latin America generally 
and coffee specifically for elementary 
grades, social studies and home economics 


classes 


Showings of the motion picture “Good 
Things Happen Over Coffee” to more than 
2,000,000 people yearly, including schools, 


civic and trade groups 


Distribution of standard coffee measures 


and leafiets on correct coffee brewing to 


¥ 


help consumers make good coffee 





NEWS eros 


PAN-AMERICAN 
COFFEE BUREAU 


Distribution of “Coffee Newsletter”- a 
4-page, monthly publication containing 
coffee lore, free recipes and pictures for 
home economists, home demonstrators, 
magazine and newspaper editors. 


Distribution of “Coffee Radioletter’ —a 
monthly release sent to program directors 
and women radio commentators 


Placing of feature stories, photographs and 
practical coffee recipes in newspapers and 


magazines 


Intensive research into American coffee- 
drinking habits. This series of nationwide 
studies gives the industry factual, unbiased 
reports on the use of coffee as a beverage. 
These comprehensive surveys provide valu- 
able indications of the trends in coffee 


consumption throughout the country 


PAN-AMERICAN : 
COFFEE BUREAU 


120 Wall Street, New York 5, N. Y 


BRAZ:L #© COLOMBIA ¢ COSTA RICA © CUBA 
DOMINICAN REPUBLIC ¢ EL SALVADOR © MEXICO 


GUATEMALA . HONDURAS - VENEZUELA 
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* NCA Convention . . . Pacific Coast 


an Francisco trade loves 


its Coffee Club 


By E. W. PATTINSON, President 
San Francisco Coffee Club 


The San Francisco Cotfee Club was organized in 1935 by 
a group of men with the purpose of creating a social club 
for members of the importing and roasting firms in the Bay 
Area who come in business 
contact with one another. The 
Organization took hold and 
has grown year by 
membership and_ staturé It 
has become known through- 
out the coffee centers in the 
United States both 
friendliness and the 


yeal 


for the 

good 
times enjoyed by its members 

The social affairs, or 
ings as they are called, are 
held four times a year 
spring, summer, fall 
Christmas. Golf being one of the 
of the members, it is found best to have each dinner and all 
activities centered at a private golf club in the San Francisco 
Bay Area, where the group is kept together. 


out- 


early 
and 
musts’ for the majority 


The Organization of a party consists of a meeting of the 
othcers and directors to appoint a chairman and his com- 
The executive body meets with the committee to 


follows the 


n.c*tee 
assist in planning the outing Entertainment 
dinner and usually consists of bright ideas of some of the 
younger members of the club, following a pattern fitting the 
circumstances in the industry at the time—a frost in Brazil, 
high prices, government controls or a take-off on individuals 
over 125 members, and these, with 
athliated the 


{steamship and railroad companies), contribute to attendance 


in the club. There are 


around concerns with industry 


40 guests of 
at the outings of from 70 to over 100 people 

We in the San Francisco coffee industry feel fortunate in 
having such a club, one so well organized by the original 
few old timers, the majority of whom still attend most of the 
where we al! ommon 


meetings and enjoy them, meet on 


ground for the sole purpose of torgetting our Dusiness 


The fact that the 


ship of the club is open to all employees of the coffee in 


worries and enjoying ourselves member 


1 advantage to the young men 


} 


dustry has proved a decide 
{ tther members and be 


enabling them to ome 
quainted 

athliated with the 
following the war have put a lot of Iife 


1 
club 


The young members \ ive become 


into the 


industry 


organization, and have worked hard for the They are 
into office and will be running the club, thus 


now coming 


taking a load off some of the older members who kept the 
organization operating through the war years 


The utmost friendliness exists in the coffee industry in 
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San Francisco, and this can be attributed to the San Fran 
cisco Coffee Club to a great measure. A successful organi- 
zation is built on the enthusiasm of its membership, and of 
the San Francisco Coffee Club has an abundance. 
Visitors to San Francisco affiliated with the coffee industry 


are always welcome to attend the outings, and are made to 


this 


feel at home by the membership 

We are justly proud of the president of the National 
Coffee Association, Jim DeArmond, a past president of the 
San Francisco Coffee Club. Under the caption ‘Local Boy 
Makes Good,’ we congratulate the president of the Na 
tional Coffee Association for his fine work during the year 
1950, and extend for a 
vention at Boca Raton. 


our best wishes successful con 


National drive needed 
to combat watering 
of coffee in restaurants 


By WILLIAM A. WHITE, 
President 
Southern California Coffee Roasters’ Association 


The coffee business on the Pacific Coast is certainly being 
kicked around.’’ Due to the excessive high prices on green 
coffee, the restaurant operator has had his prices advanced to 

the point beyond where he 
thinks he can make money at 
With this 


their 


ten cents per cup 


Situation existing, next 
step is to add more water to 
offset the 

Some coffee roasters on the 


this 


increased cost 
Coast are encouraging 


operation, as they advertise 


ind suggest to use one-third 
less coffee to produce a rich 
coffer 


we 


full-flavored 
For 


the Pacific Coast have tried to 


years roasters on 
educate coffee lovers and restaurant operators that in order 
to produce an outstanding cup of coffee it is necessary not to 
try and stretch the coffee 

The association members are of the opinion the National 
Coffee Association 
and newspapers and stress the fact that you can’t make a 


should come out in national magazines 


good cup of coffee unless you use the proper amount of 


(Continued on page 77) 
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Let’s get going—again! 


In coffee’s restaurant market, the fundamental 
problems of 1948 and 1949 are just as 


fundamental now —but much more acute 


By PHILIP I. EISENMENGER, Chairman 


I year it time if) 


ontributed an 


Let's Get 


this same 
exhortative littl 
Going! Th 
other things, that now 
then) was the time tor 

otfee men to come to 
uid of a program that had 
Joint 


Restaurant 


heer lue-printed by a 
Committee of the 
ind Cotfee Industries—a pro 
Was I iscud on 

urvey of 


romy just 


wrong with restau 


ring the 12 he 
months that have roared ovet 


last November 


industry has 


th lam since 


the coffe certainly 


got going! 
direc tion 
Due to 


if has proved once dain 


and coffee 


actly in th so carefully pointed out 
beyond 
that 


committees ‘gang att agley Ii 


economt force 


mic men ‘ i 
stead of concentrating on what's wrong with coffee in res 


t have been devoted 


cottee market Wi 


I unking de structive 


taural Our major efforts 


what's wrong with th have been more 


erned with dé criticism of the cof 


COTW 

than with taking action on the constructive criti 
cism of staurant operator In the light of the 
ind at the risk of repetition, I can only suggest, once again 


cottec 


foregoing 


roasters who deal with the hotel and 


Because the fu 


that the 


restau 


rant trade “get going damental problems 


confronted us in 1948 and 1949 are as fundamental 


1951 


that just 


in 1950 and plus the fact that in recent months 
grown much more acute 
As all of 
cottes 


the part of the hotel or 


have 


us know, a rise in the per pound price of res 


| 
taurant always causes a more complicated reaction o1 


restaurant operator than it does or 


I 
' 
consumer For example, as 


the part of the home prices 


have risen, some operators have solved the problem simply 


but drastically, by raising the price per cup to the customer 
Others, particularly those who depend on low-cost, large 
volume operations, have maintained the price and quality of 
their coffee in the belief that a smaller profit-—or even a loss 

would be preferable to raising prices or lowering quality 
Still others have lack 


decided to ga on the consumer's 
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to explaining 
I 


Hotel and Restaurant Committee 
National Coffee Association 


of judgment by either stretching their coffee formulas or by 
sing cheaper, inferior coffees. And finally, of course, there 
have been operators who hav sought to circumvent the cof 
fee price problem by directing the attention of their customers 
to beverages, like tea, that have not gone up in price. 

In the opinion of the writer, this latter solution could not 
have had much effect on the overall consumption of coftec 
even though it is hardly the type of promotion that the coffee 
I do feel 


where the operator increases the water in his for 


industry enjoys. however, that the “stretching 


solution 


] 


mula as the roaster increases the price per pound—is a 


most serious present and potential danger—not only fos 
the hotel and restaurant segment of the coffee industry but 
for the consumer end as well 


There 


weaker and inferior restaurant coffee can have widespread 


are several reasons why the widespread service of 


repercussions on coffe drinking as a whole It is well 


known that many of the nation’s food habits are strongly 
influenced by the eating-out industry. In my opinion, the 
rvice of stronger and more full-bodied coffee in hotels and 
taurants has done an important missionary job in convert 
and better coffee in their 


consumers to the use of more 


homes. It is obvious, therefore, that if hotels and restaurants 


start stretching and switching to weaker brews this up-grad 
ng of the public's taste will suffer a severe setback 

This becomes particularly important in the light of the re 
Coffee Drinking in the United States 


the Pan-American Coffee 


port on which was 


issued by Bureau and which ap 
One of the 


report's conclusions is that present coffee drinkers should be 


peared in the September issue of this magazine. 
encouraged to enjoy cottee more frequently since there are 


relatively few adults who do not drink coffee. I have under 


lined the word “enjoy” because this will necessarily be the 
key to increased consumption of coffee by people who now 
drink it only once a day. In other words, if they really 
enjoy that breakfast cup of coffee they will be prospects for 
a cup at lunch, or dinner, or between meals. Here again, it 
is obvious that a better cup of coffee—a stronger and more 
full-bodied cup—will give more enjoyment to the drinker 
than a dish-watery brew. But if the consumer has no basis 
for comparison between the formula his wife uses and the 
coffee he gets in his restaurant he'll never know or care about 
the difference 

fact that 


urn or the home 


mathematical 
restaurant 


Finally, of course, there is the 


of more coffee in the 
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* NCA Convention . . . Coffee-Making Equipment 


coffee pot is a very practical way, of itself, to increase the 
total sale of coffee. In fact, it is just about the most prac 
tical—and quickest 

Dramatic proof of the speed and practicality of such a 
where the intro 


way there is! 


method can be found in the tea industry 
duction of a two-ounce formula for brewing iced tea has 
achieved a sensational success. As some of you know, the 
standard institutional formula for iced tea has always been 
one ounce to the gallon. Naturally, it was widely predicted 
that the tea packers wouldn't have the courage to suggest 

and the hotel and restaurant operators wouldn't have the 


And 


yet, in actual practice the whole promotion was a push-over 


vision to accept—a formula that doubled their tea cost 


For the very good reason that when the formula was doubled 


iced tea sales rose by from 20 to 200 per cent 


{ 


I have no information as to how this affected the sale o 


iced coffee last summer but I will venture the guess that 
Moreover, if restaurant operators Start serving 


in line with the trend 


didn't help 
even weaker iced coffee next summer: 
to coffee stretching—the results could be definitely disastrous 

And so, as the title of this piece suggests, it behoves the 
cotfee industry to Despite all the 
hullabaloo about coffee prices the problem of good or bad 


Get Going—Again 


coffee is still a problem of education. First, and more im 


portant than ever before, the education of the hotel and res 
taurant operator to complete acceptance of the fact that 
Good coffee means good business—Better coffee means bet 
ter business.’” And, second, education of the coffee maker 
to the fundamentals of coffee brewing 

As was pointed out last year, an excellent blue-print for 
tackling the brewing problem was laid out in the “Report On 
Coffee In Public Eating Places’’ by the Joint Committee of 
the Restaurant Coftec This 


four-point program for the future which deserves the sincere 


Industries has a 


and report 


support of every coffee roaster and equipment manutacturer 

The problem of educating the hotel or restaurant operator 
to the importance of coffee is not so specific but is of even 
reasons him 


for two First, to prevent 


greater importance 
from succumbing to the current temptation to serve weaker 
coffee and, second, to encourage him to improve his present 
cottec This type of education cannot wait till tomorrow 
Because once an operator has stretched his formula, with no 
ipparent loss of business, the job of getting him back in linc 
other words, “Let's Get Going 


is twice as difficult. In 


Again! 


Developments in coffee-making equipment 


By EDWARD H. SIELING, President 
Sieling Urn Bag Co. 


Although the Korean atfair has slowed down some of the 
efforts in further improving coffee-making equipment, some 
of the manufacturers just got their improvements in under 
the wire 

As I am writing this, one of the Chicago manufacturers of 
vacuum glass coffee making equipment is putting into the 
mails a circular informing the trade of a drastic change in 
a detachable burner for all 


their gas stoves. This change 


of their gas stoves, should go a long way to eliminate most 
of the former trouble 


can be taken apart very easily for cleaning, but its air-chamber 


in these stoves. The burner not only 
is placed in such a way that it eliminates possibilities for dirt 
to get in 

I understand that the past year has brought not only better 
glass because of better ingredients that go into the manu 
facture of it, but that at least one of the manufacturers now 
has a much improved heat control, which means that the 
glass is of a much more even thickness throughout, no thin 
spots, and that each bowl should be identical with the others 
This means that glass breakage has been cut down to a mini 
mum 

Better rubber—up until now 
that most of the trouble in the breakage of the vacuum in 
coffee making has been eliminated. But I would advise firms 
using a lot of rubber bushings to buy now, before the govern 
ment requires bushing manufacturers to change the formula 
of their rubber compounds 

Manufacturers of automatic coffee urns report a much im 
proved mechanism and much less trouble than formerly 
About the only trouble reported is an occasional breakage of 
a certain switch used to control the timing of the water. 


and improved design means 
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One of the best pieces of news that has come out this 


year 1S the announcement from one of our eastern manu 


facturers of a new, very low priced aluminum three-gallon 
self-contained urn. By that I a three-gallon 
coffee urn that heats its own water by electricity and then 


And 


coffee mean 
permits the use of this heated water to make the coffee 
best of all, this is a very low priced piece of equipment 
But all in all the largest seller by far is still the good old 
reliable twin siphon coffee urn. A new firm in the mid West 
has come out with a new (just about foolproof) twin urn 
that gets back to the original sound basis of making this urn 
with a copper bottom soldered to a copper jacket inside the 
stainless steel outer jacket. This eliminates the cracking or 
splitting of the stainless steel right above the soldering or 
welding line of an all stainless steel urn 
Another manufacturer has come out 
coffee urns that seems at least to be getting a thorough trial 
a square coffee urn that uses a square urn ring and a square 


with a new idea in 


coffee bag 

I understand that the manufacturer who specializes in an 
urn cleaner is about to announce a further improvement in 
the formula of their cleaner to keep up with the advance 
ment in science in water softeners, detergents and cleaners 


Lots to do on coffee quality 


page 19) 


Mazzei: 
(Continued from 
improving our technology from the plantation to the cup 
As coffee men, it is to our collective advantage to constantly 
strive for an ever better cup of coffee, so that more and more 
people will be impelled to say, ‘‘Nothing satisfies like a good 
cup of coffee! 
To all who are attending the coffee convention at magnifi 
cent Boca Raton, the New York Coffee Roasters’ Association 
extends its wishes for a most enjoyable and profitable stay 
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Survey shows more coffee drinking, 


in spite of higher prices 


A substantial S. coffee drinking, despite 
the higher level of coffee prices, is clearly shown in pre 
liminary data from a nation-wide survey recently conducted 
Pan-American Coffee Bureau by the Psychological 


increase in | 


for the 
Corp 
During the past summer, the study will show, coffee drink- 
ing registered an over-all increase of eight per cent, with 
the average consumption reat hing 1.91 cups of coffee dur 
ing the period as compared with 1.76 a year ago. When re 
lated to the approximately 100,000,000 coffee drinkers in 
coffee con 
191, 


this country, this increase means that summer 
sumption in 1950 was probably at the rate of som« 
000,000 cups per day, a gain of 15,000,000 cups per day 
over the 176,000,000 cups per day registered during the 
pr vious summer 

The current study, which will be distributed as soon as 
final compilations are completed, is the third of the basic 
studies undertaken by the Bureau to determine the beverage 
drinking habits of the American market for the benefit and 
guidance of the coffee trade he first study, made during 
the summer of 1949, provides directly comparable data for 
second survey was completed in 
January of this year 1949, In 
ull three surveys an identical format was employed and, 


from these 


the current study The 
ind covered the winter of 
first 
market, at the 


studies, it ts expected that the 
coffec 


‘ 


ind detailed character of the national 


level, will be established 


onsumers 
The Bureau pointe { out that in some areas unse isonably 
ool weather may have ntributed fractionally to the up 
babl insofar as the 


gain shown ap 


Drank no ¢ 
One Cup 
Two Cups 
Three Cups 
Four or more 


authoritative 


CUPS PER PERSON PER DAY 
Summer ‘49 Summer '50 
Breakfast 91 93 
Morning .06 07 
Lunch 18 20 
Afternoon .. 04 04 
Dinner 28 31 
Evening 06 .08 
Total 1.53 1.63 
But the gains were not restricted solely to the home; 
fact, they extended to all places where coffee is consumed : 
CUPS PER PERSON PER DAY 
Summer ‘4 Summer °30 
Home : 1.63 
At Work . 07 
Restaurant ; : 16 
Small eating places 
and miscellaneous j d 
Total .. ns la 1.7 1.91 __ 
The Psychological Corp. researchers found that the “‘at 
home” pattern applies substantially to overall consumption 


insofar as the time element is concerned: 
CUPS PER PERSON PER DAY 
‘49 


Summer ummer ‘30 


05 


Breakfast 

Morning 

Noon 

Afternoon 

Dinner 

Evening ‘ 

As already noted, per capita gains were greatest in the 
West North Central and East North Central states. Mountain 
and Pacific states, while showing a five per cent decline 


far above the average for the entire 


nevertheless remained 
Data on coffee drinking by areas follows: 
CUPS PER PERSON PER DAY 

Increase or 

Decrease 
Plus 2% 
Plus 9% 
Plus 
Plus 
Plus 
Plus 
Plus 
Minus 
Plus 
in coffee 


country 


Summer 49 Summer “50 
New England Be 1.79 
Middle Atlantic 1.73 1.88 
East North Central 1.84 2.22 
West North Central 1.92 2.37 
South Atlantic 1.34 1.37 
East South Central 1.14 1.20 
West South Central 1.45 1.57 
Mountain and Pacific . 2.36 2.23 
Total 1.76 1.91 

The survey that the 

summer of 1950 against the summer of 1949, took place al 


Daily per 


showed increase drinking 


most wholly in the adult section of the sample 


Caf ita consumption, in « uy S, by age groups 
Aged 8 through 19 

20 through 39 

40 or over 

Average 


Men it 


ontinued to consume slightly more coffee 


with ipp 


roximately the same balance being 
the study a year ago The 


division was as 


CUPS PER PERSON PER DAY 
Summer '49 Summer ‘30 
Men 1.83 1.96 
Women 1.71 1.87 
Although complete data had not been tabulated or 


ations were 


that coffee would c« 
i wide and significant margin. As 
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NEW YORK 
GREETINGS 


to the 1950 Convention 


National Coffee Ass°n. 


ABELLA COMPANY 
88 FRONT STREET, NEW YORK 
Agents for 


LEITE BARREIROS S.A., Com. e Exp., SANTOS 


ARBUCKLES JAY STREET TERMINAL, In. 


— Specializing In — 
Green Coffee Warehousing 


New York Office 
90 FRONT STREET 


ARNOLD, DORR & €O., INC. 


Import Agents and Brokers 


105 FRONT STREET 


J. ARON & COMPANY, Ine. 


Green Coffees From All Over the World 


91 WALL STREET 


AUSCH COFFEE COMPANY, INC. 


Coffee Importers, Roasters, 
and Private Label Packers 


88 Beekman Street, New York City 


BALZAC BROS. & CO... INC. 


Colombian Coffee 


90 WALL STREET 
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New York 5, N. Y. 


Brooklyn Office 
25 JAY STREET 


W. H. BENNETT & SON 


Established 1878 
Agents and Coffee Brokers 


95 FRONT STREET 


C. E. BICKFORD & CO. 


Coffee Brokers and Agents 


88 Front St. 427 Gravier St. 
New Orleans 12, La. 


MARCUS L. BISTRITZKY, INC. 


Coffee Importer and Distributor 


104 FRONT STREET Whitehall 4-0722 


GEORGE P. BOTT & CO. 


Coffee Brokers and Agents 


79 WALL STREET 


BRAZILIAN WARRANT C€O., INC. 
91 FRONT STREET, NEW YORK 


Agents S/A Comercial E. Johnston, Santos 
for OLD EAST AFRICAN TRADING CO., LTD. 
Cie de l'Afrique Orientale Belge 


T. BARBOUR BROWN & CO. 


Coffee Brokers and Agents 


95-97 FRONT STREET 


ROBERT W. BROWN 


Coffee Brokers 


102 FRONT STREET 





JABEZ BURNS & SONS, INC. 
Coffee Roasting Equipment 


1ith AVE., at 43rd STREET NEW YORK, 18 


BYRNE, DELAY & CO. 
Coffee 


104 Front St. New York 5, N. Y. 


CAMBRON WEROTTE & CO.. INC. 


Agents for Belgian Congo Shippers 


80 WALL STREET NEW YORK 5, N. Y. 


DANNEMILLER COFFEE CO. 


Coffee Importers and Roasters 
116 - 39th STREET 
Brooklyn 32, New York City 


W. J. DONOHUE & CO. 


Coffee Brokers and Agents 
102 FRONT STREET 


Daniel A. McNulty Thomas J. Mangieri 


THE EAST ASIATIC COMPANY, [NC 
Coffee Importers 


103 Front St. New York 5, N. Y. 


F. W. EHRHARD & CO. 


Coffee Brokers and Agents 
108 FRONT STREET 


N.Y. -- America’s 


No. 1 Port.. 


EPPENS, SMITH €O., INC. 
Coffee 
Importers — Roasters — Packers 
5102-2ist ST. LONG ISLAND CITY, N. Y. 


FAIRCHILD & BOLTE 


Coffee Brokers 
78 FRONT STREET 


EDWARD J. FINNEGAN 


Coffee 


100 FRONT STREET 


J. A. FLETCHER & SON 


Coffee Brokers and Agents 


135 FRONT STREET 


W. S. FORCE & CO. 
Weighers, Forwarders, Samplers 
and Customs Brokers 


140 FRONT STREET 


ROBERT GAIR COMPANY, INC. 


Folding Cartons, Paperboard, Corrugated and 
Solid Fibre 
155 EAST 44th STREET NEW YORK 17, N. Y. 


JOHN A. GILBERT, INC. 


Weighers 
80 WALL STREET 


W. R. GRACE & CO. 


Colombian—Central American—Ecuador Coffees 


SAN FRANCISCO NEW YORK NEW ORLEANS 
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.. for America’s 


No. 1 Beverage! 


THE GREAT ATLANTIC & PACIFIC TEA C0, 


Importers, Roasters and Retailers of Fine Coffees 


Represented in 
BRAZIL COLOMBIA 
by THE AMERICAN COFFEE CORPORATION 


JEROME GUMPERZ 
Coffee 


100 FRONT STREET 


HARD & RAND, INC. 


Importers of Green Coffee of All Descriptions 


NEW YORK BRAZIL COLOMBIA 


JOHN W. HAULENBEEK CO., INC. 


Roasting for the Trade 


20 Fulton Street, New York City 


J. IGNACIO HERNANDEZ & CIA. 


Coffee Exporters 
HEAD OFFICE: CALI, COLOMBIA 


New York Rep. Office: 102 Front Street 


A.C. ISRAEL COMMODITY CO., Ine. 


Coffee Importers 


95 FRONT STREET 


JEROME J. JACOBY 


Blenders of Coffee 


132 WATER STREET NEW YORK 5, N. Y. 


ARCESIO JARAMILLO J. 
Cali, Colombia 
since 1920 


ARCESIO — ARMENIA — EXCELSO 
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WM. L. KORBIN & CO. 


Coffee Brokers 


98 FRONT STREET 


LEONIDAS LARA & SONS, INC. 


Importers—Exporters 
All Colombian Qualities 
99 WALL STREET 


WALTER K. LEDERHAUS & CO. 


Coffee Brokers and Agents 


91 FRONT STREET 


W. H. LEE COMPANY 
Green Coffee Brokers 
Spot Shipment 
91 FRONT STREET 


U. & J. LENSON CORP. 


3905—2nd AVE BROOKLYN 32, N. Y. 
Coffee 
Importers, Roasters and Packers 


LLOYD BRASILEIRO 
Coffee Carriers to the Gulf and 


North Atlantic Ports 
17 BATTERY PLACE 


LOPEZ & MANGUAL 
Established in 1925 
Coffee Importers 
135 FRONT STREET 





Hello 
Boca Raton, 


Florida.. 


The Cabana Club at Boca Raton 


LOSEE & BUNKER, INC. JAMES P. NORTON 
Weighers, Forwarders & Samplers Coffee Broker 


140 Front St. New York 5, N. Y. 104 FRONT STREET NEW YORK 5, N. Y. 


MACHADO & CO. WALTER F. O'LOUGHLIN CO. 


Importers and Exporters Coffee 
Commission Brokers 


115 BROAD STREET 105 FRONT STREET NEW YORK 5, N. Y. 


EDWARD P. McCAULEY & CO. OWEN & STEPHENS 
Green Coffees Coffee Brokers 


1 Jones Lane 95 FRONT STREET NEW YORK 5, N. Y. 


J. R. MERZ JAMES W. PHYFE & CO. 


Coffee Agent Brokers & Agents 


82 Beaver Street 123 FRONT STREET NEW YORK 5 N. Y. 


H. MILLS MOONE) FREDERICK J. RAHE 


Complete Coffee Roasting and Grinding Service Certified Weighers, Forwarders and Samplers 


for the Trade 


20 FULTON STREET 133 FRONT STREET 


NASH, OBRIEN & MceMAHON JOHN E. RAISCH & CO. 


Coffee Agents and Brokers Weighers - Samplers - Inspectors 


111 WALL STREET 
NEW YORK 5, N. Y. 


15 Moore St. New York 4, N. Y. 


NATHOR COFFEE €0.. INC. A. L. RANSOHOFF €O., INC. 


Importers of Quality Coffees Coffee Importers and Jobbers 


2-4 GOUVERNEUR LANE 108 FRONT STREET 


- 
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.. from “The Street” 
in New York 


REAMER, TURNER & CO. 


Import Agents and Brokers 
104 FRONT STREET 


RIVOLI TRUCKING CORPORATION 


Coffee Truckmen 


18 CLERMONT AVENUE 


DAVID ROSSMAN, INC. 


Coffee 


86 Beekman St. New York 7, N. Y. 


SCARBURGH CO., Ine. 


Coffee — Cocoa 


90-96 WALL STREET 


SCHAEFER KLAUSSMANN €0., INC. 


Coffee Importers & Agents 
99 WALL STREET 


SCHOLTZ & CO. 
Importers and Exporters 


82 WALL STREET 


S. A. SCHONBRUNN & C€O., INC. 


Cottee 


77 WATER STREET 


SCHUTTE & FOCKE 
Coffee Importers 


82 BEAVER STREET 
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BROOKLYN 5, N. Y. 


New York Coffee Crossroad 


W. LEE SIMMONDS & CO. 


Coffee Brokers & Agents 


108 FRONT STREET 


SPRAGUE & RHODES, INC. 


Coffee Brokers 


109 FRONT STREET 


CARLOS TRUEBA 
Agent 
COLOMBIAN COFFEES 
112 Wall Street, New York 5, N. Y. 


UNION BAG & PAPER CORP. 


Dependable Packaging Since 1872 


WOOLWORTH BUILDING NEW YORK 7, N. Y. 


DAVID WEINSTEIN 
Broker 
CUP SELECTIONS A SPECIALTY 
136 Front Street New York City | 


WESSEL, DUVAL & CO., Ine. 


Coffee Importers 


67 BROAD STREET 


WOLMET RAW PRODUCTS CO. 


Coffee Brokers & Agents 


135 FRONT STREET 





Best Wishes 
to the N.C. A. Convention 
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* NCA Convention . . . Pacific Coast 


Coffee trends on the West Coast 


By MARK M. HALL, San Francisco Representative 


¢ 


Coffee men, looking back over the year, conclude it has 
been unusual, like the weather, and to paraphrase Mark 
Twain, they could do nothing about it. A year ago the 
warehouse strike had ended, violent. rises taking 
place in coffee quotations, the Gillette Committee was 
stirring and roasters were beginning to worry about thé 
effect of high prices on consumption 


At the turn of the year, buying eased off, and later the 
more dull 


Following the end 


were 


trade became very dull. It could have been 
here than elsewhere for the importer. 
of the warehouseman’s strike in October, 1949, there was 
an accumulation of coffee in the warehouses and on the 
docks. Extra coffee had been bought for shipment through 
outside ports other than San Francisco to points within 
California and out of the state, where roasters were con- 
tinuing their production. Coffee had been ordered for 
future delivery to protect themselves against a pro 
longed strike situation. When the strike ended the 
roasters were well supplied and had coffee on the way 
That added to consumer resistance, and public consump- 
tion of hoarded coffee brought on a period of consider 


able dullness. 
Effect of price rises 


A survey made by the San Francisco Examiner on a 
typical number of retail grocery outlets showed that the 
only really abnormal month in consumer buying was 
November, 1949, average of 1,252 units of 
coffee moved off the shelves, an increase of 277 
over the same month of the previous year. After that, 
buying seemed to be about normal until February, March 
and April, when losses in turnover ranged up to 110 to 
150 cases per month. By that time, at least some of the 
hoarded coffee was being consumed. The survey did not 
take into consideration bag coffee, because in September, 
1947, it showed that sales ran only about 5.2 units per 
month. However, as there was a trend toward bag coffee 
when prices rose, some of the loss in vacuum pack might 
be attributed to the shift. Balancing this to some degree 
could be the population increases, but that could hardly have 
its effect in specific areas of a city. 

Consumption decreased in the following months until 
it reached a low in June of 730 cases, the survey average 
July showed an increase in consumption, until in Sep 
tember it reached a total of 1,134 cases, almost back to 
the peak of November. 

The results of the survey are in keeping with opinions 
of roasters in San their volume. This 
comeback in purchases could, of course, come from scare 
buying by the public due to the Korean war, fear of re 
strictions, and increased incomes from war industries and 


when an 
units 


Francisco as to 


higher wages 

During the dull months in the spring of 1950, ac- 
cumulations of coffee brought about a weakness on the 
spot market, and prices went down considerably. Be- 
cause of the comparatively greater flow of milds to the 
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‘offee and Tea Industries 


San Francisco, looking toward the Golden Gate 


Pacific Coast than to the East Coast, they sold cheaper 
here than in New York. The reverse true for 
Brazils. The strength of Brazils at the time was also due 
to the full knowledge of crop shortages by Brazilians and 
the financial support rendered to hold coffee for highet 


was 


prices 

During the lull of consumer buying in the spring and 
the false hopes inspired by the findings of the Gillette 
Committee that prices were too high, the roasters were 
lulled into an unrealistic sense of expectancy for lower 
prices. Their stocks became low and they bought for 
current needs only. Finally they had to buy, and the 
increased activity was itself the signal for more buying 
As one importer put it, "The roasters were caught with 
From a low during May, green coffee 


their pants down.” 
The war gave impetus 


prices rose to a high in September 
to this movement, but it started from the technical condi 
tion of the market and the nature of roaster buying. It 
was commented that most roasters don't buy on the way 
down, but wait for the upward turn in the market. This 
precipitated the rise 


Market dull 


October again finds the market dull, prices down and 
importers complaining However, as shown above, 
sumption is good here and importers should average out 
well for the year. Growers in producing countries ar 
not so much affected by these fluctuations, for often ex 
change and spot quotations do not reflect actuals 

Retail prices have responded to these changes in green 
coffee prices. With the bulge in September, wholesale 
prices went up, and in October they came down. The 
roaster is working on a smaller margin than he did dur 
ing the period of normal prices. The resistance to high 
prices on the part of the public has them worried. With 

(Continued on page 62) 


con 


33 





LET'S ‘TALK 
TURKEY 


® There is no substitute for experience. Our fifty-five years 
of service to green coffee buyers as brokers and agents is 
the most important factor in the successful development of 


this business and in affording satisfaction to our customers. 


Now more than ever, it is important to deal with an or- 
ganization whose dependability has been demonstrated over 


the years. It pays to trade the "Ruffner" way. 


3 
Shanksgiving Greetings 


to all in the coffee industry and to the officers and members 
of the National Coffee Association in Convention at Boca 


Raton, Florida, December 4-7. 


Ruffner, McDowell & Burch, Inc. 


NEW YORK: 98 Front Street CHICAGO: 408 Grand Ave. 
SAN FRANCISCO: 214 Front Street NEW ORLEANS: 419 Gravier St. 
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*% NCA Convention... PAC 


Coffee — keystone of the Americas 


By THEOPHILO de ANDRADE 


Extraordinary Pa merican Coftec 


York City in 
Pan-American Coffee Bur 


At the 
held in New 


the conviction that the 


1948, the wri 
to live up to the purposes for 


which 


‘ on 


I said that onference was 
aving the way for an enor 
mously broadened promotior 
campaign in the Unit 
states 

The effect of this 


would be 


campaigi 

cott« 
t the Western 
hh 


etter 


Hemisphere closet 


produ rs 4 


make for a understand between the 


Americas 
its obj first, 
greater understanding of coffee, not only as 


America 
Americ: 


Specifically 


as a basic economic bridge between the 
to promote goodwill between the great 
industry and the Latin American countries 
coffee 

The objectives adopted in 1948 have become more 


need for realiz 


impor 
tant with the passing years. So, also, has the 
ing them required an extension of the activities of the Pan 
American Bureau on a scale not then visualized 


As a 


promotion 


result of the quality of coffee itself, and the 
coffee has become the outstanding 


beverage of the American people 


devoted to it, 


Since a direct relationship was re-established between cof 
fee production and consumption, some months ago, a long 
This 


adjustment, as so many others dictated by postwar conditions 


overdue economic adjustment has been taking place 


has come as a shock to large sections of the American public 
It has focussed the popular attention, more than ever before 
that coffee 


laws. It has also made 


is an economic problem, is subject 
clear the 
part of the American people 


on the fact 
to economic recessity of a 
better understanding, on the 
of the economic and human factors that govern such an im 
portant item in their everyday living as coffee 

In the performance of its duties the Pan-American Coftec 
Bureau preaches the gospel of coffee as a working ambassador 
of goodwill between tlie peoples of the Americas 

But because coffee is so much more, there is much, much 
more than this to be done 

In view of its importance to the economic, political and 

i coffee is not just another 

beverage It is in a Not only has 


coffee left an abiding and indelible imprint upon the customs, 


social realities of the Americas, 


sense a way of living 


history and everyday living of people everywhere. It has, as 
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very businessman and student 


fluenced the ind destiny of th 
And to 

fetermines the 1 lationship 
Repub! cs 


ind wel thed 


COUrs¢ 


Story 


Hemis} here 


relationshij 


merous promotional ports 


lucatrional Latin 


America generally and coffee specitically 


irrying on a compreher SiN f 
1 other 
educational institutions deserves foremost m 


Then 


tion Dy means of 


there is distribution of economic and oth iforma 


news rel s for tl newspaper radio 
| 


ind television audience, and 


; d 
housewives. In addition, a broad pr rag 
better understanding of coffee is carried to th public through 


ENTS PER POUN 


COFFEE - 1949-50 


Prices of Green and Roasted 


oO} 
| 


OOOO Or 


WHOLESALE 
MANIZALES 


wren WHE 


SANT 


Pree ewesoes, oot 


1949 


F COMMERCE, oFece OF mounTEY ame commence 


Coffee Prices in the U. S. 
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MORE THAN EVER 
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% NCA Convention . . . Brazil Trends 


Factors in Brazil’s coffee picture 


Results of the recent national elections in Brazil 
are among the elements shaping coffee 


By ALCEU MARTINS PARREIRA, President 


trends today — and tomorrow 


Associacao Comercial de Santos 


To all good friends reading the November issue of Coffe 
and Tea Industries, through whose courtesy we are enabled to 
particularly address ourselves to members of the Nationa! 
Coffee Association, now meet 


ing in convention, we send 


warmest greetings from the 
| 


trade at Santos, as re prese nted 


by our Commer Associa 


have the 
j 


to be president 


tion, of which 


honor 
this 


It will not be amiss at 


present you with a 
the princina 
the princiy il 


features now clearly visible in 


ricf outline of 


d on the 
Paulo 
evaluations of 


All these factors point to a phase of 


the coffee world, bas 


known facts Sao 


ind on sound 

under productior in this area 
As of the end of September, the following figures revealed 

the situation for coffee moving through the Port of Santos 


Coffees still to be liberated: 
Bags 
355,317 


Bags 
225,022 
130,295 


Crop of 1949-50, Sao Paulo grown 
From nearby states 


3,457,755 
187,688 


Crop of 1950-51, Sao Paulo grown. 


From nearby states 3,645,443 





4,000,760 
Probable volume in interior 


still to be moved 3,000,000 


Export supply available to 
June 30th, 1951 7,000,760 
This means a monthly average of 770,000 bags to June 
30th, 1951, which is about the export average from January 
to September, 1950, including the lower monthly figures 
from January to May. 

On the other hand, the size of the crop now being formed 
on the trees is seriously threatened by the effects of the long 
drought and by the revival and rapid spread of an ancient 
Minas insect,’ which attacks and de- 


pest, known as the 
Even with favorable 


stroys the plantation foliage. 
weather from here on, the next crop cannot well be com 
puted at much over 7,000,000 bags for Sao Paulo. 


very 


Thus we have all the factors to produce the situation which 
was envisaged towards the end of 1949, that is, a serious 
shortage in coffee supplies 
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still 
taken into consideration, but which today presents itself as 


There is a further contributory feature, not often 
i very real and imminent development, particularly in view 
of the returns now beginning to appear from the election 
The tendency which seems to have 
policy, 


held on October 3rd 


won a sweeping victory, is the so-called “laborist’ 
romising ever greater privileges and returns to the workers, 


I 
I 
Such a trend will unquestionably 


including field laborers 
gravate production costs, especially in the coffee sector, 
Not only this, but 


paper money in circulation has again shown an increase in 


i 


I 


which depends so heavily on hand labor 


volume 
We 


the cost of living, which inevitably means an increment in 


thus have important factors towards another rise in 
labor costs 

To sum up, the current levels for coffee have the following 
strongly supporting factors and causes 

1. Equalization of supplies in Sao Paulo to demand of 
exports, with no possibility of the usual carry-over for later 
liberation at the end of the season, June 30th. 

2. Every prospect for a yield in 1951 that will be smaller 
than requirement for export 

3. Factors already at work, and potential features, that will 
cause a rapid increase in cost of living in Brazil, with a mark 
ed influence on the costs of producing the bean. 

The situation is therefore one that calls for an understand 
ing and cooperative attitude from all concerned in the coffec 


trade, including consumers 


PLAN COFFEE TOUR OF MEXICO 
AFTER BOCA RATON CONVENTION 

A 12-day coffee tour of Mexico, to start December 
8th, immediately after the close of the NCA conven- 
tion at Boca Raton, Florida, has been arranged by All- 
over Travel, Inc., New York City. 

The tour will be personally conducted by Samuel E 
Piza, formerly delegate of Costa Rica to the Pan-Amer 
ican Coffee Bureau, who is vice president of the travel 
agency. 

During the tour the coffee men will be received by 
the President of Mexico, the Minister of Agriculture, 
the Governor of the state of Veracruz and many im- 
portant coffee planters. The party will also visit some 
of the outstanding ‘fincas’. 

The tour will take in many of the scenic wonders of 
Mexico, including the Palace of Fine Arts, the Charro 
Parade, the floating gardens of Xochimilco, the Ajusta 
Sierras, the volcanos of Popocatepet! and Ixtaccihuatl 
and a session at the bullfights 
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J. ARON & COMPANY, INC. 
COFFEE IMPORTERS 
336 Magazine Street (zone 10) 


C. Ek. BICKFORD & CO. 
Coffee Brokers and Agents 


88 Front St. 427 Gravier St. 
New York 5, N. Y. 


BRAZILIAN WARRANT CO... INC. 
New Orleans, La. 
Repr., S/A Comercial E. Johnson 


BRIGHT & COMPANY 
COFFEE IMPORTERS AND JOBBERS 
431 Gravier Street, Zone 12 


THE CREST COMPANY. INC. 
ROASTERS OF CARNIVAL COFFEE 
AND CHICORY 


608 Tchoupitoulas Street 


C. H. DANTONIO & CO. 
COFFEE BROKERS 
304 Board of Trade Annex 


New Orleans 12, La. 


EAU ELLA CRUEL LU RL A 


(UIA EHR 


GREETINGS ... from 


1950 Convention 


NATIONAL COFFEE ASSOCIATION 


BOCA RATON, FLORIDA 


DECEMBER 4-7, 1950 


FOLTZ TEA & COFFEE CO 
COFFEE ROASTERS 
PACKERS OF "ZODIAC" COFFEE 


633 Tchoupitoulas Street 


HICKERSON IMPORTING CO. 
COFFEE IMPORTERS 
302 Magazine Street 


LEON ISRAEL & BROS. INC. 


COFFEE IMPORTERS 
300 Magazine Street 


JACKSON & SON, INC. 
GENERAL FORWARDING AGENTS 


Customs Brokers - Weighing 
Forwarding - Storage 


* LAFAYE & ARNAUD 


COFFEE BROKERS 
Exporters’ Agents 
106 Board of Trade Bldg. 


LEGENDRE BROs.,. INC. 
COFFEE IMPORTERS 
433 Gravier St. 
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NEW ORLEANS 


— the city with a GREAT PAST 


— and a GREATER FUTURE! 


J. P. MARKS SCHAEFER KLAUSSMANN CO. INC. 
IMPORT AGENTS . . . SPOT BROKERS QUALITY COFFEE 
201-202 Natchez Building 303 Board of Trade Annex : 


+ 


Muacnants Corres Co. oF NO. LID | Bg) SCANNERS, INDORPORATER 
201 Tchoupitoulas Street 


Scientific Blenders of High Grade Coffees CHICORY AND COFFEE SUBSTITUTES 


Ben C. Casanas Geo. E. Flettrich 
President Sec'ty & Treas. 610 South Peters Street, New Orleans 


NASH, O'BRIEN & MeMAHON STEWART. CARNAL & CO.. LTD. 


COFFEE AGENTS AND BROKERS COFFEE IMPORTERS 
405 Magazine Street " 


New Orleans 12, La. 430 Gravier Street, New Orleans, La. 


NEW ORLEANS IMPORT CO.. LTD. FELIX J. VACCARO 
TEA — SPICE — SEEDS — SINCE 1888 COFFEE 
407 Magazine Street 305 Magazine Street 


OULLIBER COFFEE COMPANY INC. WESTFELDT BROTHERS 
ROASTERS GREEN COFFEE IMPORTERS 


New Orleans, Louisiana 528 Gravier Street, New Orleans, La. 


\DOLPH C. RICKS & CO. F. D. WILCOX COMPANY, INC. 
COFFEE BROKERS & AGENTS WILCOX AAA TYPES 
308 Board of Trade Annex 502 Natchez Street 
New Orleans, La. Thirty Sixth Year of Service 


INC. GREEN COFFEE JOBBERS 
Coffee Broke:s & Importing Agents IMPORT AGENTS 


419-23 Gravier Street 415-17 Gravier Street 
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Our very best wishes 


to the 1950 Convention 
NATIONAL COFFEE ASSOCIATION 





PRUDENTE FERREIRA 


COMISSARIA E AGRICOLA. S. A. 


EXPORTERS 


Rua do Comercio, 26 Fazenda Maragogipe 
P. 0. Box 639 . P. 0. Box 223 
Santos — Brazil Rolandia — Est. do Parana, Brazil 


Cable Address: “PRUFER” 


Director-President: Dr. Oswaldo Prudente Correa 
Director-Superintendent: Ulysses Ferreira Guimaraes 
Director-Manager: Dorival Guimaraes Silveira 


Attorney: Lamartine Ferreira de Albuquerque 
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Coffee promotion — and cooperation 


By ANTONIO STOCKLER DE QUEIROZ, President 


Propaganda aiming at the increase of coffee consumption 


I 
United States 


both to the producers and to the industry that handles and 


in the Ss, In My Opinion, a necessary thing 


distributes the product 
The 


the people of the 


consuming power ol 
United 
States is far from having 
reached its high point, it he 
ing able to absorb double the 
quantity which is now being 
consumed 
this 


Aware of truth, we 


have always defended the 
idea that propaganda should 
be made through the Pan 
Bureau, 
that 
has as members ten coffee-producing countries, as well as 
technical cooperation from the coffee industry of the United 
States 
When the coffee policy of Brazil was changed, putting an 


end to the restrictions which had been placed on the trad 


American Coffee 


which is an institution 


ing of the product by the federal institution which is now 
in liquidation, propaganda work in the United States was 
also affected. 

Our action, however, was able to avoid the disappearance 
of the Pan-American Coffee Bureau, whose structure, made 
more realistic, was changed by us in the conference held 
in May, 1948, preventing the Bureau from acting politically, 
as it used to do, nearly causing its disappearance. 

The always increasing population’ of the United States 
makes this country a large field for coffee, because due to 
the singular virtues of the beverage its drinking becomes a 
daily habit as a food of substantial nutritive value and as 
a stimulant to the energies. 

According to statistics, the per capita consumption is In 
creasing and this summer, despite the campaign carried out 
against coffee, the consumption of coffee is eight per cent 
higher than the preceding year. This is what can be in 
ferred from publication by the Pan-American Coffee Bureau 
of the results of an inquiry made throughout the United 
States by the Psychological Corp. 

The Bureau, carrying out its coffee promotion program and 
giving proper allotment to the resources furnished by the 
member countries, prepared for this year an efficient prop 
aganda campaign through the best known papers and mag 
azines of the United States, totaling 35,000,000 copies, to 
be distributed among 80 per cent of the American homes 

The Bureau has therefore fulfilled the task entrusted to 
it, Brazil having gladly given its cooperation, because its 
purpose is to establish and increase the consumption of a 
product of vital importance to the economic structure of 


Brazil 
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Departamento Nacional do Cafe 
(In Liquidation) 


Coffee is of great importance to the countries which pro- 
duce it, and at the same time it is a necessity to the people 
who are accustomed to drinking it 

Coffee is a source of wealth because it furnishes the cur 
rency with which to pay for the capital invested in the de 
velopment of the producing countries and for the importa 
tion of manufactured goods from abroad, especially the 
United States, which only finds markets because it cooper 
ates in the development of the farm people 

By increasing the consumption of coffee, we 
industry of pro- 


are creating 
new sources of wealth for the agricultural 
ducers and for the industry manufacturing it for consumers, 

For this reason, we consider’ most necessary and useful 
cooperation in the coffee promotion campaign between the 
Bureau, which represents the coffee growers, and the coffee 
industry of the United States. 


Coffee—keystone of the Americas 
(Continued from page 35) 

advertising and other related publicity activities throughout 

the United States. 

Bureau presents a carefully balanced program which serves 

both to encourage greater public acceptance of coffee and 

promotes the best interests of the great American industry 


Through these and other activities the 


devoted to its processing and distribution, 

This necessarily brief outline indicates the recognition that 
coffee, to all Americans, is more than a mere item of trade, 
even though it is the greatest single item of inter-American 
commerce and in the truest sense of the word the economi 
foundation stone of many of the republics south of the Rio 
Grande. It is a working symbol of the democratic way of 
life. To us, interpreters of the coffee-growing interests of 
Latin America, it is a source of great pride and satisfaction 
that the coffee produced on our soil will continue to enrich 
the lives of other peoples, while furnishing to us a means of 
and last but not least, a bulwark for 


economic progress 


freedom. 


125,000,000,000 cups of coffee a year 


People in the United States are now drinking nearly 
125,000,000,000 (125 billion) coffee a year 
more than was consumed in 
years ago, USDA estimates. 

In: t 


pounds! 


cups ot 
the entire world only 30 
this is 2,450,000,000,000 


rms of roasted coffee, 


Old Dutch uses “This Is New York" 


Old Dutch Coffee, Inc., New York City, has purchased 13 
weeks participation in “This is New York, with Bill Leonard 
Reporting,’ a CBS program. 

Arrangements were made for Old Dutch by the Peck Ad 
vertising Agency 


4) 








GREETINGS 


to the 1950 Convention 


NATIONAL COFFEE ASSOCIATION 


CompanuHiA Pravo Caves Exe. 


Established 1887 


Coffee Growers and Exporters 


SANTOS SAO PAULO 
Edificio Cia. Prado Chaves Exp. Rua Sao Bento 197 


CABLE: PRACHA 


General Agents: RUFFNER, McDOWELL & BURCH, INC. 


Cc QP 1 nec guarantee of quality shipments 
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*% NCA Convention . . . Sao Paulo Production 


What is Sao Paulo's 


actual coffee production? 


By DR. JOSE TESTA, Chief of Statistics and Publicity 


Superintendencia do Cafe Estado de Sao Paulo 


l | nited 
atest single import and the principal item of export 


This 


cottee ts tl 


con umpt Ol 


atin American countries, among them Brazil 


conte: l 


‘lays such 


S and 


tiscussions and ad 


f opinion about 


as Unit 


and 


questions 


I 
ites consumption 
size of Brazilian crops 


nar direct Dea 


narket price for 
modity 

Coftee cor 
United States | 


1 er 
\< is pecn Well 


studied and evaluated as a result of good statistical services 
; 


made available both by government and trade 


Recently the Pan-American Coffee Bureau published 
1949 


agencies 


SOUTCES 
the resuits of two studies, one made in the summer of 


the other in the winter of 1950, showing several interesting 


of coffee consumption in the United States. Thus 


Brazil and in the United States we may follow con 


nds safely and even be able to estimate it with 


accuracy 


other aspect cotter production 


so easy and so safe to forecast due to several factors In 


the first place, weather instability during the last ten years 
which brought about long droughts and frosts, affected coffe 
Brazil 


from lack of 


plantations in central Coffee trees are not irrigated 


ind theretore suffer rains Moreover 


gales are very harmful to them. In the second 


are those hasty reports put out by interested 


ther on the bullish or bearish side of the market 


any given situation as of very poor crops ¢ 


umper crops 
In order to evaluate the situation, one has to dissociate him 
lf from those interests and be of independent judgment 


Moreover, he must 


him not only in questions of 


have a good intelligence service to aid 


moment 


historical perspective, for which good files are 


investigation a CV iation work 


1 quarter century, now, the Superintendencia do Cate 


which took over the cs of the old Instituto—has been 


working ilong those lines and today has such a_ service 


have 


During the last 20 years I have followed its work and 


1 
its conciusions 


accuracy of 


cottes production in Sao Paulo since 


seen the 
Atter examining 1926 
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but in enabling 


we arrived at the conclusion that it receded during those years 
and that only now has begun to move slowly ahead 

We see that total shipments were larger than 
estimated figures That among 
them the important one that in those days the state’s ware 
x mple, on April 30th, 1931, 


0 16,655,563 bags whereas in the 


therefore 


was due to several factors 


hous« stocks wer larg For 


stocks amounted 


those 


same period of 1949 they were only 4,838,621 bags of coffe 
rele ised 


Those ‘ 


some of them 


rplus stocks, is well as other stocks, were burned, 


entered slowly during those years into 


ion channels This explains, in part, such discrep 
», it should be noted that during that period coffee 
rom other states, namely Parana, which entered S. Pauio 
ided for Santos, were shipped is Sao Paulo coffee from 
border line stations of Parana and Sao Paulo 
Moreover, during the long years of surpluses the DN¢ 
used to supply the city of Sao Paulo and Santos (besides 
Rio, which is not covered by our study) 
All those extra entries (those stocks, in the interior of the 
tate, which no longer exist; entries from the neighboring 
tates, and the DNC coffee consumed domestically) help to 


Crop Estimates, State of Sao Paulo 


CROP SHIPMENT BY RAIL 
ESTIMATE OF EX?'T 
950 000 000 600 000 877 
068 496 000 O 962 


075 000 000 250 815 


TREE 
POPULATION 


100 000 1 490 0 
117 0c 7 0 0 097 
242 40 0 5 829 
335 0oo 0 97 ] 689 
479 20 650 
467 88 10 § 8 135 
420 555 6 l 2 . 522 
366 0 1 3 i 779 
372 ] 926 
677 
52 
> 487 
259 
1 2 664 
1943/44 i 936 
1944/45 l 2 g ‘ 2 620 
1945/46 7 926 5 369 
1946 47 1 027 1 3 000 77 748 
1947/48 C 2 019 y 869 
1946/49 
1949/50 


1950/51 
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Byrne, Delay & Co. 
Coffee 


NEW YORK 


‘abl r 
Cable Adress MEMBER ©} 


“VICAFE” eA 104 Front Street 
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* NCA Convention . . . Colombia 


Coffee production requires 
tremendous human efforts, 
Mr. Mejia points out. Here 
the camera catches some 
of the steps in the proces- 
sing of coffee in Colom- 
bia. After fermentation, 
the coffee is thoroughly 
washed, then dried. Quotes 
Mr. Mejia: “Part of the 
life of a human being is 
packed in each bag of cof- 
fee exported.” 


in coffee production 


By MANUEL MEJIA, General Manager 


Nationai Federation of Coffee Growers of Colombia 


? has 


Without a doubt, during the past 12 months more 
been said and written about coffee than 
Coffee has occupied a prominent spot in the 
press and radio not only in the coffee-consuming countries 


However, in this 


at any time in us 


long history 


but in the producing countries as well. 


tremendous whirl of controversies and of opposing view 


points, the subject of production cost—which is the basis 


of the problem—has been touched upon only superficially 

It is our sincere belief that an impartial and thorough 
study, which would show the difference between the cost of 
producing one pound of coffee on the basis of the extremely 
low wages paid in Latin American countries and such cost 
based on the average wages paid in the United States for 
similar work, would be highly salutary and would certainly 
expose the unfairness of lightly formed opinions carelessly 
expressed and tending to influence the consumer to believe 
that a certain specific price for one pound of coffee is 
economically absurd, thereby creating an inimical feeling 

Fair price 

We do not wish to commit ourselves on what would be a 
fair price for one pound of coffee because, on the one hand, 
we lack sufhcient information to enable us to determine 
what price should be and, on the other hand, we would be 
sure to be accused of partiality due to our very close conne 
tion with the production of coffee. Nevertheless, we con 
sider it of interest to awaken public consciousness to the 
following factors: 

i. Coffee production, unlike any other industry, requires 
tremendous human effort which cannot be replaced, so far, 
by any advancements in science or machinery 

2. Coffee is cultivated generally in unhealthy regions and 
climates and under far from ideal human conditions 

3. The minimum wage, in Colombia for example, is ap 
proximately 80 cents for an eight-hour day, whereas in the 
United States it is $11.20. In other while in 
Colombia a laborer earns ten cents an hour, in the United 


words, 
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States he is paid 14 times more for comparable work 

It is highly interesting to follow in detail the developments 
of the petitions of a labor union during the strikes which 
periodically assail industry in the United States. Invariably, 
when the news in our newspapers give an account of the in 
crease sought, our first reaction is that the amount men 
tioned must undoubtedly refer to an increase in the daily 
a laborer engaged in 
whereas, actually, 


wage—thinking in terms of what 
coffee production earns in our country 
such increase is per hour of work! 

It has been said that if coffee were produced in the 
United States it would cost $6.00 per pound, due to the high 
cost of labor. Considering that one of the chief items in 
the cost of production is labor, we venture to say that this 
amount falls quite short of a realistic estimate 

We believe that with the generous spirit that character 
izes the American people, and their well-known humani 
tarian sentiments, the coffee consumer would have a different 
reaction if he would stop to consider how much more basi 
well-being would be brought to large masses of people in 
many parts of the world if, instead of the one and a half 
cents it costs him to make a cup of cotfee at home, he would 
have to pay two or two and a half cents 


Dangers 


Aside from the political dangers engendered as a result 


of a low standard of living—which is attendant on a low 


wage scale—we, in Latin America, are faced with the even 
graver problem of the deficient nutrition and extremely poor 
sanitary conditions under which the laborer in the coftee-pro- 
ducing regions lives. As a direct result, we find frightening 
the comparison between the average life span of the popu- 
lation in the United States and that of their good neighbors 
in Latin America. 

As someone has rather dramatically phrased it, a part of 
the life of a human being is packed in each bag of coffee 


exported. 
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Casa Exportadora Naumann, Gepp, S. A. G. Tobon, R. & Cia., Ltda. 
Santos, Rio de Janeiro and Paranagua, Brazil Cali, Colombia 
Naumann, Gepp & Co., Ltd. Naumann, Gepp, (East Africa) Ltd. 
London, England Nairobi, East Africa 
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as Coffee Exporters as Coffee Exporters as Coffee Exporters 
in BRAZIL in EAST AFRICA in COLOMBIA 
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NICE BLEND! 


—s ONE who was there last year knows his trip to the Coffee Con- 
vention at Boca Raton will be just that — a nice blend of business and 
pleasure — with accent on business, of course 


That’s why we think you'll be glad to know that once again this year we'll 
have a Special News Wire installed at the convention .. . will give top 
priority to coffee news, quotes, and conditions during your four day stay. 


You'll get the complete sale-to-sale story flashed direct from our Coffee 
Exchange ticker each day . . . an immediate report on any major changes 
in market conditions — and a well-rounded resume of important news that 
should keep you current on coffee, commodities — business. 


And when you do feel like relaxing — why not visit with us? We'll be 
happy to talk coffee if you want to, but you don’t have to mention business 
at all. Stop in any time — we think you'll enjoy it. 


Be sure to pick up a copy of our latest chart on coffee. It shows 
at a glance just what's happening to the discounts on distant 
futures — why a proper hedging program today is even more 
than ordinarily attractive 








Mi RRILI Lyne H, Pu RCE, Fi 


Brokers in Commodities and Securities 
Underwriters and Distributor t Investment Securities 
70 PINE STREET NEW YORK 5, N. Y. 
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x NCA Convention . . . Colombian Coffee 


Market patterns in Colombian coffee 


By RALPH P. BALZAC, Balzac Bros. & Company, Inc. 


Colombian coffees have not been the star price performers 
The spot Santos option has sold higher than 
But with their growing importance in 
that 


of the year. 
Medellin 
world markets, Colombians have 


Excelso 
stressed the 
for a number of 


pattern 
the coffee business has set now years and 
at very different levels of price 

Times of sustained activity, which last year became fever 
ish, have alternated with those long months of buyers hiber 
nating, described by a dear old friend of ours as periods of 
‘Wait, horse, for the grass to grow. Producing countries 
have generally managed to wait, and price-wise the grass has 
each spring grown a bit taller than it grew befor 

No doubt their waiting has often times been trying and 
worrisome. It has also resulted in certain other than market 
losses and disadvantages, such as, in the case of the article 
itself, damages to quality; and, in the general economy of 
some of the countries, aggravated exchange problems and 
difficulties. But the attitude of producing countries during 
our spells of quietness has not been an arbitrary one and 
has perhaps avoided wilder fluctuations. It has been founded 
on the growingly favorable statistical position of the artic 
during years of lagging production and increasing con 
developments being the very out 
Such 


sumption, these opposite 
come of the previous decade of ruinously low prices 
abnormally low prices, in turn, were the ultimate result in 
valorization schemes stubbornly 


great measure of 


adhered to in the face of mounting surpluses 


pre vious 


World figures 


Generally accepted figures place this years world pro 


duction at around 30 million bags and probable consump 
{ I I 


tion at around 32 million. It has been working out that the 


sxroducers appear in the wind-up to have been selling their 
i j 


entire crops, although at a rather uneven pace, with som« 


months of record shipments and others abnormally low 
Back surpluses of any importance were in Brazil and she has 
been given the opportunity to dispose of them 

With old carryovers reported as coming close to vanish 


ing, new production must come into being to take care of 


Ameri 


can market expands with the popularity of this beverage ind 


increased and increasing world demand. The great 


with our prolific baby crops, plus our inflationary economy 
Europ¢ an countries seem to be quickly regaining their 


war consumption totals. An item of no little importan 


that in the producing countries themselves, prosperous 


and a rising standard of living have materially increas 


local consumption of their product. Some instances-—Cul 
Puerto Rico—have changed from exporting producers 
markets 


Such demonstrate how at th 


levels of price 


importing ases 


former low and with a rising scale of wages 
coffee gave way to other more remunerative crops 

Some years ago a Colombian, Dr. J. A. Osorio Lozano 
A Biography of 
it he related many of the attacks to which our 


Reading it, we gave 


published a genial little book entitled, 


Coffee. In 


product was subjected in times past. 
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thanks that the new nectar had survived them all and had 
come back each time stronger. We thought also that the 
days of trying to make a villain of our gallant knight had 
gone forever. Not so; we are familiar with the recent 
blows aimed at coffee, arising from imperfect understanding 
of the many factors involved. The sturdy bush seems to be 
taking these attacks also in its stride 

Through history, coffee growing has been far from a bed 
of roses. In our time growers have had really remunerative 
prices only for a short time in 1919, from 1923 to 1928, 
and now. In addition to the plague of low prices, growers 
had to Broca, hurricanes, 
droughts and floods 
principal producers are adversely affected, in Brazil by a pro 
rainfall It 
n Colombia as a re 


with frosts, the 


This very years crops of the two 


have contend 


longed drought, in Colombia by excessive 


seems certain that the running crop 


sult ts below normal 
1951 


Outlook for 
While 


ull appearances are that we shall continue in 1951 to ‘have 


prepared to experience fairly sharp fluctuations, 


a market on a high plateau. Eventually present prices should 


encourage new plantings which will be needed to keep up 
with the very probable increases in world consumption 
Colombia's increase of her fine coffees in years to come will 
be welcome Most likely it will only be very gradual, 1.0% 


to other in 


becaus 


good coffee land is lacking, but due 
ompeting more aggressively for the laborer. This 
well We 


happened to coffee growing in Puerto Rico 


Ven 


tcrests 


vay be the case in other countries as have wit 
nessed what ha 
ind Cuba, in competition with sugar; and what, in 
zucla, oil has done to coffec 


While 


beginning with the planters, to have 
K 2 


it is in the interest of all sections of the business, 
coffee at prices which 


will always keep the precious beverage growing in popu 


(Continued page 96) 


Coffee in Colombia is transported by manpower, mules and cable 
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THE GREAT CENTRAL COFFEE MARKET 


OTIS McALLISTER COFFEE CORP. STEWART & ASHBY COFFEE CO. 


Vintage Brazils Selected Milds 845 West Washington Blvd. 
510 N. Dearborn St., Chicago Chicago, Illinois 


REID MURDOCH DIVISION SUPERIOR TEA AND COFFEE CO. 


Consolidated Grocers Corp. 
Monarch Finer Foods Coffee Roasters 
325 N. LaSalle St., Chicago 


RICHHEIMER COFFEE COMPANY SWANSON BROTHERS, Inc. 


Coffee Importers and Roasters Importers and Coffee Roasters 
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The Beech-Nut Packing Company 


extends cordial greetings 


to those in attendance at the 


NATIONAL COFFEE ASSOCIATION 
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2,000,000-bag, crop 


is Mexico’s aim 


By JUAN 


Cotte 
hy 


del Cafe (National 
October 17th 
as a promotion organ 


Its 


] 
Na 1Onai 


created on 


The 


Commission ) 


Comision 


was last year 


othcial decree of President Aleman 


invested 


sm legal capacity 


with an independent 


main object has been the reconditioning of plantations 


through the application of the most up-to-date 1d¢ 


methods 


to increase yield and reduce production costs 


cultivation and processing, in 


The 


of 


guate of cottee 


order 
with a lack 


t 


confronted at the 
1 beds 
| 


vital to the technical 


Comision was outset 


nurseries 
These 


of agricultural development be in a 


should position to 


provide selected seedlings, grown from good quality 


seeds, for the replacement or renewal of existing coffec 


{ 


plantations which, for the most part, show symptoms of 


old age and decay. This is the reason why the Comisios 
took up, from the start of its initial operations, the task 
of forming nurseries as its most immediate measure, with 
the intention of extending technical help later on to aging 
plantations 


4,000,000 selected seeds 


Thus, had not the Comision built up its own nurseries 
and seed beds, it would not be in a position today, as it is, 
to direct its efforts towards the improvement of the ex 
isting plantations, insofar as the various reconditioning 
phases of resowing, partial or total renewal of plantations 
and promotion of the newly planted trees are concerned 
Without all the 


would have been reduced to the simple function of a 


basis for these activities, Comision 


gratuitous technical advisor on measures such as pruning 
soil recovery, use of fertilizers, et something which the 
meant to be 
the 


ommission was not 


Efficient research into needs of the plantations 


conducted in the various coffee districts of the states of 
Veracruz and Chiapas produced results which were a 
foregoing idea. In of thes« 
seed beds be found. Resow 


activitics were commonly being carried out through 


confirmation of the none 


listricts could nurseries or 


of those seedlings known ‘here as in 


the urrent SC 


that is, seedlings which had acci 


coftec 


hon or arranque 


lentally grown under the trees, organically weak 


ind without the necessary conditions of strength and 


freshness 
With the | 
the 


uilding of nurseries a definite objective from 


roceeded to collect 
coftes 
the 


distributed 


the start, Comision then | fo 


million selected seeds, produced by the best trees 


n the districts of Coatepec and Jalapa, in state of 


Veracruz. These four million seeds were 


the following manner 


NOVEMBER 1950 


% NCA Convention . . . Mexico 


in ten years 


REBOLLEDO CLEMENT, President 
Comision Nacional del Cafe 
Mexico 


One million tor the development ot seed beds and 
Huatusco, Fortin, Coatepec 
and Misantla (state Pochutla (state of 
Oaca); Simojovel and Tapachula (state of Chiapas). All 
these activities were initiated last May, and up to the 


districts 
Veracruz); 


nurseries in these 


ot 


present there are already nearly one million young trees 


to be transplanted on solid ground in June of next year 
The remaining three million seeds were sent to Coate 
state of Veracruz, for the formation during the cur 


pec 
in the 


rent month (October) of a large seed bed, so that 
course of three or four months the young seedlings may be 
transplanted to various nurseries which will be built up 


next June throughout the various coffee zones of the 


country 
The by 


are to be delivered to coffee growers strictly at cost price 


obtained this double 


trees procedure 


young 

If the coffee policy which we have sketched in the fore 
going lines is to be maintained during the coming years, 
and if furthermore it is to be backed by substantial ag 
ricultural credits in accordance with the plans of Presi 
dent Aleman’s administration, it would not sound too 
adventurous to state that within the next ten-year period, 
Mexico may have enough productive capacity to put out 


a crop of two Million bags of mild coffee 


Fedaracion Cafetalera 
coffee experts meet 
on “finca” techniques 


Ways to coordinate and extend their investigations into 
coffee growing techniques were examined by coffee scien 
Salvador 


countries at a San 


Cafetalera 


meeting in 
Centro-America 


from nine 
recently of the 
Mexico-E] Caribe 

The nine countries, members of the Federacion 
Mexico, Guatemala, Honduras, Nicaragua 
Cuba, Haiti the Dominican Republic 

from Brazil, Colombia and coffee 


also invited 


tists 


Federacion 


include 


Salvador 
Rica 
Cottee ¢ 


El 
Costa and 
other 
rrowing countries were 

rhe ses 
is methods of improving cultivation and harvesting, s« 
the 


were devoted to technical matters, such 


SIONS 


lectior roductive seeds tion against erosion 
e ot 
The 


luring 


ot } protec 
shade 


experts visited a number of big coffee 


trees for coftec plantations 

plantations 
; week-long meeting 
Manager Dr 


who operates out of headquarters in San Salvador 


the 


of Federacion is Mariano Garcia Villas 








BOCA RATON 


( \\ Mele CE bub BY 
Te 


extends a gracious welcome to members of the National Coffee 


{ssociation on the Occasion of their 42nd Annual Convention 


SPIO 


BOCA RATON HOTEL AND CLUB, Boca Raton, Fla. * THE RONEY PLAZA, Miami 
Beach, Fla. * THE GULF STREAM APARTMENTS AND COTTAGES, Miami Beach, 
Fla. * THE McALLISTER, Miami, Fla. * THE AMBASSADOR, Los Angeles, Calif. * 
THE RITZ-CARLTON, Atlantic City, N. J. * THE TEN EYCK, Albany, N. Y 
* THE HOTEL NORTHAMPTON AND WIGGINS OLD TAVERN, Northampton, Mass. 


is preferred --because of its 


@ True Characteristics of Mild Coffee 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plus: Expert Care in Final Removal of Defects 
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% NCA Convention . . . Angola Coffee 


Prodded by the “Junta”, Portugese West Africa 


is expanding its coffee crops and making 


More— 
and better—Angolas 


The production of Portuguese West African coffees 
Angola coffee is their real name—was negligible before 
World War I, when only 4,000 tons were exported. Be- 
tween the two World Wars 
production grew and the ex- 
ports increased to 20,000 
tons. During and after World 
War II production grew fast- 
er than ever before, and the 
crop which has been har 
vested this year promises an 
export of between 50,000 to 
60,000 tons of between 850,- 
000 1,000,000 
(based on 132-pound bags). 

With the exception of a 
small quantity of Arabica cof 
fees, all Angolas are natural Robustas. 
known and appreciated in this country for their sweet and 


neutral cup and for the discount at which they are sold 


and bags 


They have become 


under all Arabica coffees. 

Until the last World War, far the largest portion of 
Angola coffees were exported to Portugal and to other 
European countries. The U. S. A. took only a smali part 
of the production. The producers and exporters had a ready 
market in Europe and could sell most of their coffees there 
During the last World War, however, production grew 
rapidly, and as most of the European countries were cut off 
from importing any product from Africa, Portugal had to 
look to the U. S. A. to find a market for much of their 
coffee. 

The Portuguese government realized, however, that even 
when the war was over and the European markets were again 
open for coffee produced in Angola, production was grow- 
ing so fast quality and uniformity had to be improved so 
that Angolas would be appreciated by a large part of the 
American 

With this in mind, the government formed the “Junta de 
Exportacao de Cafe Colonial. The ‘Junta’ 
rules for classification based on Brazil grading and opened 
up offices in the main export cities as well as in the main pro- 
duction centres. The farmers have been receiving help in 
building good drying terraces and on loans for the purchase 
of machinery, as well as technical and agricultural assistance. 


roasters. 


established 
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progress on quality, uniformity 


By TORBEN NIELSEN, Vice President 


Carl Borchsenius Co., Inc. 


Further, they have put up machinery in various parts of 
Angola, where the smaller planters can have their coffees 
prepared, 

Moreover, a ruling was established according to which 
all coffees to be shipped to the U. S. A. have to be examined 
by the “Junta,” and no coffees can be exported to the U.S. A 
which are not classified as “First Quality.” 

Angola coffees are sold under the names of the districts 
Novo Redondo, Amboim, Libolo, 
The Novo Redondos and 


considerable pre 


where they are grown 
Ambriz, Encoge and Cazengo. 
the best, and 

They are grown on European plan 


Amboims are demand a 
mium over the others. 
tations, some of which are among the largest and finest in 
the world. 


preparing the coffee and provide excellent living quarters 


They have the most modern machinery for 


for the native workers and their families and good schools 
for the children. A great portion of the Libolo, Ambriz, 
Encoge, and Cazengo coffees are grown on modern European 
plantations, but many are grown on small plantations owned 
by the native population. Most of the coffee grown on the 
latter plantations are prepared on the machinery put up by 


the “Junta” in the various districts. 
Harvest period 


Angola coffees are harvested in the early summer months, 
and the first coffees are usually shipped during July-August, 
and in the next four to six months the greatest portion is 
shipped. There are few good harbors in Portuguese West 
Africa. The best port, and the one through which most of 
the Ambriz and Encoge coffees are shipped, is Luanda. 
However, many of the exporters prefer to ship their coffees 
out of Port Ambriz and Ambrizette, thereby saving the cost 
of transporting the coffee to Luanda, and during the last 
few years many steamers have been calling Port Ambriz and 
Ambrizette, in spite of the fact that there is no harbor. The 
coffees are taken out to the ships in small boats. The Novo 
Redondo and Amboim coffees are practically all shipped 
out of Novo Redondo or Port Amboim, where the coffees 
also have to be brought out to the steamers in small boats. 

The “Junta’’ has now been working for about five years. 
It has not been an easy start, since many of the producers 
and exporters disliked interference by a government office in 
their business. But the work of the “Junta” has been a great 


(Continued on page 98) 
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Slight gain likely 
in Hawaii's Kona coffee 


output in next few years 


By WILLIAM A. SIMONDS 


Hawaii is the only place under the American flag wher« 
coffee is grown in any appreciable quantities. Next to sugar 
and pineapple, coffee ranks as the Territory's third most im- 
portant agricultural cro P 

Hawaiian coffee grows on a strip of coast perhaps 25 
miles long and a few miles wide, on the “Big Island’ of 
Hawaii. It is called the Kona coast and the coffee is known 
as Kona coffee. Coffee production has been attempted on 
some of the other islands of the group, but the plant grows 
best in the Kona region 

Currently, there are about 703 farms growing coffee, with 

total acreage of 3,500. The crop year extends from Sep 


tember through February 


Current crop 

Estimated production for the present crop year is ap 
proximately 4,750,000 pounds of green beans with a cal 
ulated value of $1,254,000 

Production has declined somewhat from that of the im 
mediate postwar period, due largely to the fact that plant 
ings were abnormally high following the outbreak of World 
War II. A crop of more than 7,000,000 pounds, an all-time 
high, was harvested in the crop-year 1944-45 

During this period, sub-marginal lands were pressed into 
service. After the record crop, these lands were allowed to 
revert back to their former use or disuse. 

The lands presently under cultivation are generally con 
sidered to be well suited to coffee growing and are pei 
manently assigned to that purpose. Climate conditions af- 
fecting the 1950-51 harvest were excellent, with good rains 
and the right amount of hot weather 

It is believed that there will be at least a slight gain in 
production during the coming years, barring any abnormal 


circumstances 


Normal exports 


In normal years, about two-thirds of the Crop 1s shippe 1 
outside the Islands and the balance roasted and ground 
locally for home consumption, Last year, however, due to 
1 smaller crop, the division more nearly approached 50 

r cent for each destination 

The Kona coast affords excellent natural conditions for 

d coffee. Whereas in most coffee areas shade trees mus 

1 to protect the berries from the hot sun, in Kona 
s provided by the misty clouds that hang over 

most of the time 
varies from 40 to 80 inches a year, and the trees 

800 to 2,000 feet above sea level. Unlike the Ter 

main crops, sugar and pineapple, which grow on 
plantations, coffee is cultivated on small individually 

Tending the orchards is mainly a family 


Coffee was first brought to Hawaii in 1825, and 20 years 
er the first official record of a crop appeared—248 pounds 
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Greetings 


to the 1950 Convention 





National Coffee Association 





from 


THE WEST COAST 

















E. B. ACKERMAN CO. GEO. W. CASWELL CO. 
IMPORTERS & COMMISSION AGENTS COFFEE ROASTERS 


1340 East 6th Street 
Los Angeles San Francisco 


BEAR AND GARRIGUES CRESCENT MFG.. CO. 
CERTIFIED PUBLIC WEIGHMASTERS ROASTERS & PACKERS 
Specializing in Green Coffee 5B Gaichen $2. 


104 Commercial St., San Francisco 11, Calif. Seattle 4, Wash. 


BEN-HUR PRODUCTS, INC. DALE BROS., INC. 
ROASTERS & PACKERS ROASTERS & PACKERS 
800 Traction Ave. FLAVOR-ABLY KNOWN 


Los Angeles 13 Fresno, Calif. 


BREAKFAST CLUB COFFEE, INC. DALTON COFFEE CO.. INC. 
ROASTERS & PACKERS ROASTER 


1300 Santa Fe Ave. e 
Los Angeles 21 Long Beach, Calif. 


C. G. CAMBRON CO. » DAVIDSON BROTHERS 
BROKERS — AGENTS COFFEE IMPORTERS & COMMISSION AGENTS 


210 California Street 1231 East 7th Street 
San Francisco II Los Angeles 21 
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From Vancouver 
to San Diego. . 


with one voice. . 
Best Wishes 
to the Convention 


N. Cc. A. 


Boca Raton, Florida 
Dec. 4-5-6-7, 1950 
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WELDON H. EMIGH CO... INC. 
SANTOS — MILDS 
150 California St. 


San Francisco |! 


FARMER BROS. COMPANY 
ROASTERS & PACKERS 


3828 South Main Street 
Los Angeles 37 


, 
GIBRALTAR WAREHOUSE 
1200 Battery Street 


San Francisco 


W. R. GRACE & COMPANY 
COFFEE IMPORTERS 


| Pine Street 
San Francisco 


HAAS BROTHERS 
COFFEE IMPORTERS SINCE 185! 


230 California Street 
San Francisco 


HASLETT WAREHOUSE COMPANY 
WAREHOUSING-DRAYING 
240 Battery St., San Francisco 


D. HECHT & COMPANY 
CRUDE RUBBER AND FOREIGN PRODUCE 
510 Battery St., San Francisco 


HILLS BROS. COFFEE, INC. 
COFFEE ROASTERS 


San Francisco, Calif. 
Edgewater, New Jersey 


HUGGINS-YOUNG CO. 
ROASTERS & PACKERS 


1610 West 7th 
Los Angeles 14, Calif. 


GREETINGS 


B. C. IRELAND, INC. 
225 Front Street 
San Francisco 


ARTHUR IRISH COMPANY, LTD. 
IMPORT AND EXPORT BROKERS 
325 Howe Street 


Vancouver, Canada 


LEON ISRAEL & BROs. 
COFFEE IMPORTERS 
Brazil — Colombia 


160 California Street 
San Francisco 


H. O. KNECHT & COMPANY 
COFFEE IMPORTERS 


1248 Wholesale Street 
Los Angeles 21 


G. W. KONIG & SON 
CERTIFIED PUBLIC WEIGHMASTERS 


147 Drumm St., San Francisco 
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W. H. KUNZ & COMPANY 
COFFEE IMPORTERS & COMMISSION AGENTS 


847 Traction Avenue 
Los Angeles 13 


M. J. B. COMPANY 
ROASTERS & PACKERS 


665 3rd Street 


San Francisco 7 


HARRY D. MAXWELL 
AGENTS—HARD & RAND, INC. 


220 Front Street (11) 


San Francisco 


NAUMANN, GEPP OF CALIFORNIA 
COFFEE IMPORTERS 


216 Pine Street 
San Francisco 


BENJAMIN J. OLDER 
RUSS BUILDING 


San Francisco 


ORTEGA AND EMIGH, INC. 
COFFEE IMPORTERS 
461 Market Street, San Francisco 


H. G. RENEBOME 
GREEN COFFEE BROKER 


260 California Street 
San Francisco I! 


RUFFNER, MeDOWELL & BURCH. Ine. 
COFFEE BROKERS 


214 Front Street San Francisco 


SAN FRANCISCO WAREHOUSE CO. 
WAREHOUSING-DRAYING 
605 Third St., San Francisco 


S & W FINE FOODS, INC. 
ROASTERS & PACKERS 


155 Berry Street 
San Francisco 19 
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SEATTLL 


PORTLAND 


LOS ANGELES 


P92 San Diego 





SMART & FINAL CO. 
ROASTERS & PACKERS 


4520 W. Colorado Blvd. 
Los Angeles 


SOUTH END WAREHOUSE COMPANY 
625 Second Street 


San Francisco 


WOOD COFFEE COMPANY, INC. 
COFFEE ROASTERS 


Tacoma |, Wash. 


ZIEL & CO., INC, 
IMPORTERS & EXPORTERS 
Quality Coffees —Venezuelas & Central Americas 
149 California Street 
San Francisco || 











Our Greetings 
to the N.CLA. 


J. ARON & C€O., INC. 


GREEN COFFEES FROM 
ALL OVER THE WORLD 


242 California Street 


SAN FRANCISCO 


NEW ORLEANS CHICAGO 











GREETINGS 
to members of N.C.A. 


BEST WISHES 
fora 


Successful Convention 


JOSEPH G. HOOPER Jr. Co. 


n 


203 California Street 
SAN FRANCISCO 11, CALIFORNIA 








Coffee for the U.S. Armed Forces 


(Continced from page 12) 


to pass judgment on the particular growth, or growths, of 
coffees tendered. Each time a lot of coffee is tendered for 
delivery the regional director concerned personally appoints 
the three experts who are to serve on that specific test and he 
is kept fully posted as to the progress and results of each 
such test 

We of the Advisory Committee are informed by the New 

rk Quartermaster Procurement Agency of the essential 

ails of each contract entered into by the U. S. Army 
When a contractor tenders a lot of coffee for delivery he 
sends a sampling order to the office of the local association 
and the secretary of the association arranges to have th 
coffees sampled by licensed samplers, acting for the Na 
tional Coffee Association. When the samples are received, 
which its prectically always within a few hours from the tim¢ 
the sampling orders are presented to us, the supplier is r¢ 
quested to send one of his representatives to the association's 
fhce to compare his samples with those drawn by our 


licensed samplers 


Appoints three men 


After the work of comparing samples is finished, the 
regional director of the Advisory Committee promptly ap 
points the three men who are to serve in the inspecting, 
grading and testing of those samples. A definite hour is 
set for conducting the test. The experts serving on the test 
are, of course, unaware of the name of the supplier tender 
ing the coffees and the names of the experts serving on the 
test are not divulged to the supplier. No chop marks, ot 
other identifying marks, appear on the pans of coffees which 
are turned over to the three expert graders and classifiers 
In this way the name of the exporter of the coffee is also 
withheld from those men 

The graders and classifiers do not confer with each other 
while they are engaged in this work but each man writes his 
findings on a slip of paper and those slips are handed to the 
secretary of the local association who promptly telephones 
the regional director the results. In order to expedite mat 
ters, the supplier is then advised by telephone of the outcome 


of the test 
Inspection report 


Just as soon as each test is completed, an inspection report 
is prepared and signed by the regional director of the Advis 
ory Committec If the coffee is accepted as conforming in 
all respects to the contract specification, the report so states 
and also shows the complete chop marks and the number of 
bags in each chop. An inspection report is also prepared 
for such lot, or lots, as are rejected and the report specifies 
the deficiency which caused the rejection. These latter re 
ports are made on brown paper, whereas the reports cover 
ing the lot approved are made on white paper. Copies of 
the reports are sent to the supplier, the New York Quarter 
master Procurement Agency, and all others concerned. The 
supplicr must attach a copy of this report to his invoice call 
ing for payment 

The contractor has the right to appeal to the regional di 
rector of the Advisory Committee in the case of coffees 
which are rejected, The appeal must be filed within forty 
eight hours from the time the inspection report reaches the 
supplier When such an appeal is received, the regional 

Continued on p 
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* NCA Convention . . . Europe 


What’s happening to coffee 


in Europe? 


By JACQUES LOUIS-DELAMARE, Le Havre, France 


While our friend the coffee trade of the U.S.A. ar urely we a are t ime anxrous 
to frisk about on the g ; of Boca Raton, let us \ d ! brotherhood not only 
examination of statistics. We exhume old prosperity, but also an era of peace ai 

in the accompanying nseparable gifts of humanity 


but the comparisons AeBe : 
may be instructiv a Government requisitions plastics; PACB 

id we lo AU 4 < i“ ’ 

} ‘ can't take new orders on coffee measures 


From these figures we cat a . 
i The Pan-Amet 


ican Coffee Bureau has been intorme« 


that in 12 years - 

hs i 1¢ molder of PACB’s coftec 
1. Imports increased from fe, iy th 
x 4 me requisitioned virtually the entire 
6.5 million to ee 
iterial from which plastics are made 
) ] PACB advises that under the circumsta S$ i can a 
Production ecreased 


} 


oe : pt additional orders for the cotfee m if Hov 
from 39.5 to 30 million bags r = es : spe sty hen am rere low 


by 30 per cent s on hand by October 19th would be filled 
£¢., & € cent / 

3. Imports almost doubled 
in the U.S.A. and decreased COFFEE IMPORTS 


by 30 per cent in Europe 
: . 
ontinent decreased by 25 1937 


Uniced States 12,856,000 

, j < ' Franc 

5 African production increased by 65 per cent neuen 

In France, 1,690,000 bags have been unloaded or are Holland 

. ' « Belgium 
>) > sect t » 000 : 

afloat, and it can be safely expected that more than 500,000 aucun 
bags will still arrive before the end of the year, so that Italy 
French imports for 1950 ought to reach 2,200,000 bags oe 
against 2,150,000 last year Great Britain 

Among the other leading European importing countries, a 
Belgium was, at the beginning of August, 300,000 bags be Finland 

Switzerland 

P ey, South Africa 
ing Se ptember part of this difference. Great Britain was in Algeria 


4. Production on the American « 


pe r cent 


hind her 1949 figures, but regained by active purchases dur 


September near the same figure of 475,000 bags. and Italy Spain 
é § Bt : Sundries, Europe 


was briskly heading for the 850,000-bag mark. Others 339/000 
Germany had a rather disappointing turnover during the 





; TOTAL 26,416,000 32,973 ,000 
first seven months, but a more active business during August 
and September offers the prospects of an improvement at the 

COFFEE PRODUCTION 
end of the year. 


To sum up the European situation, imports from January 1936/37 1948/49 


Ist to August 31st had reached a total of 1,950,000 bags AMERICAS 

and we can safely expect that in 1950 Europe will import, Brazil 26,100,000 15 ,880 ,000 
more or less, eight million bags coo 4 ,000 ,000 5,500 ,000 

However, the real reason for this activity ts not, unfor 

tunately, sound trading but the feverish building up of ‘‘s« 
curity stocks.” European housewives have an experience AFRICA 
et; s guides t r choice the d Britieh Africa 530,000 700 ,000 
alas still fresh, which guides their choice in the direction of Sedna dauenn 450'000 960/000 
sugar, rice, soap and coffee Belgian Congo 550 ,000 
We do not wish to emphasize the distressing position of aa Africa ‘ 625 ,000 
rs 415 ,000 


4 920,000 


35,400 ,000 26,300,000 


the European coffee trade, which deserves a more fortunate 
lot, but while we send to our friends at the National Coffee 3,250,000 
Convention our heartiest wishes, we cannot refrain from ask ASIA, OCEANIA 300.000 
ing them to have a special thought for their comrades of the i 

4 TOTAL PRODUCTION 39,470,000 29,850,000 
European coffee trade 
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The undersigned coffee export firms 
whom it is our privilege to represent, extend 


gee Greetings fo 
h 2 | Oe 6 Coffee oe Sane Tae 


CASA GOLDTREE LIEBES & CO., SAN SALVADOR, EL SALVADOR 
W. E. DIESELDORFF, COBAN, GUATEMALA 

BARROS MELLO & CIA. LTDA.., SANTOS, BRAZIL 

J. B. ALENCAR COMM. EXPORTADORA, S.A., SANTOS, BRAZIL 


CUNHA BUENO & CIA., SANTOS, BRAZIL 
ESTE ASIATICO COM. E. NAVEGACAO LITDA.., SANTOS, BRAZIL 


GORDON W. VOELBEL CO. INC. 


BROKERS & AGENTS 
NEW YORK 5, N. Y. 





103 FRONT STREET 














MEMBER OF 


NEA 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 


BRAZIL AND COLOMBIA 


By the | 


AMERICAN COFFEE CORPORATION | 
| 
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* NCA Convention . . . United Kingdom 


Coffee in the U. K. 


The British were able to avoid the full force of the coffee storm 


As with every other coffee consuming country in the world, 
the last eighteen months have been of some historical note 
for the coffee trade in the United Kingdom 

The Ministry of Food is the 
sole buyer of coffee for im- 
port into this country and so, 
is you may well imagine, 
when world prices leapt to 
nightmare levels last autumn 
ill eyes were fox used anxious- 
ly upon the coffee division of 
the Ministry, and the question 
of the hour was just how soon 
the situation would affect us 
The 
prices and reduced allocations 


t k »0ked 


to dealers 


prospect of increased 
was not 
upon with relish, 

Although devaluation of the pound in this country, and 
the price rise in coffee in world markets, presented a gloomy 
picture, we were nonetheless fortunate in avoiding the full 
force of the raging storm. The dollar crisis saw the diversion 
of a percentage of our already attenuated supplies of fine 
quality coffees, which were sold abroad for hard currency 
This meant a further strain on the skill of our blenders, al 
ready hard-pressed in the struggle to maintain blends of 
quality. Monthly allocations to dealers were reduced in suc 
cessive stages, leaving us with approximately 50 per cent of 
quotas received in the early part of the year, but this hus 
banding of Ministry-bought stocks helped to pan out the 
benefits of our East African contracts and retail prices were 
unaffected. The consumer was still able to buy enough cof- 
fee for normal requirements and at a retail price fixed at 
3s.4d. per pound maximum 


Devaluation 


1950, however, caught us with the tail end of the autumnal 
storm. Devaluation of the pound led to a revision of the 
East African contracts and negotiations resulted in an in- 
creased price for producers and the deletion of a clause pre 
viously prohibiting re-export of raw coffee from the U.K. 
In May, 1950, allocation prices were increased and controlled 
retail prices rose accordingly by 6d. per pound. A small 
amount, admittedly, but for us an event with unpredictable 
consequences in a country where tea is undisputedly the 
number one beverage. After the May increase, with prices 
now at 3s. 10d per pound maximum, there was hardly time 
to gauge the effect on consumption before a further inc rease 
in allocation prices and retail maximum in September. This 
last increase pushed the maximum up to 4s. 6d. per Ib. for 
vacuum-packed coffee 

A slight retraction was experienced after the May increase 
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By B. W. MALKIN, Honorary Secretary 
Coffee Buyers’ Association, Ltd. 
London 


high in favor of a consumer come-back to 


but hopes werc 
The situation was tending this when the 


normal habits 
September prices were announced and changed the picture 

Coffee at 4s. 6d. per lb. is an expensive item over here, 
and even considered alongside numerous other commodity 
price increases, it 18 in some danger ot creeping into the 
semi-luxury sphere 

Though far too early to assess the real effects, reaction ap 
pears less severe than was anticipated Newspaper all over 
the country have carried the sad tale of the world coffee situ 
ation and it is just possible that consumers realize their good 
well below the world 


fortune in obtaining their beverage 


price. On the other hand, we like to think that our efforts 
in the field of coffee promotion have gone some way towards 
establishing the coffee habit on a foundation solid enough to 
stand up to an average increase of Id. per cup in cafes and 
without a tremor. In case, publicity work 


restaurants any 


goes on as intensely as our funds will allow 
Better brewing campaign 

The Better Brewing Campaign of the Coffee Buyers’ As 
sociation, supported by subscriptions from Kenya, Uganda 
the Belgian Congo and India, is most certainly having good 
effects. Instructional leaflets have been mailed in the thou 
sands to consumers all over the country and have been dis 
tributed through retailers to innumerable coffee customers 
Demonstrations bringing home the Better Brewing theme 
have been held in London and a number of provincial towns, 
and in each case the extent of public interest has been en 
couraging, and has brought ample evidence of the opportun 
ities ahead. Though direct advertising is at present out of 
the question, the way is being well paved by press relations 
work which has done much to keep coffee in the public eye, 
with articles and letters appearing frequently in the national 
and provincial press. 

Coffee is very much in the news these days, and you may 
be amused to learn that a lot of publicity has been due to the 
sometimes severe criticism of our coffee by visiting Amer 
icans. Opinions on whether or not we merit this standard 
reputation for making bad coffee have been aired in many a 
correspondence column. Our Information Bureau has usual 
ly had the last word, however, with a letter saying “We have 
the answer, and away goes a supply of instructional leaflets 
to another batch of inquirers. 

Instructional booklets produced for schools have met with 
intense demand, and wall-charts and filmstrips are on the 
way in response to a great number of requests 

That consumption in this country has almost doubled since 
1939 is a healthy sign, but there is a great deal to be done to 
increase our 134 pounds per head per year consumption. We 
are convinced that the general standard of coffee brewing has 
66) 


(Continued on page 
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West Coast coffee trends 1949, were 115,572 revenue tons. For the same period 
\Caustened from ban in 1949-1950, it was 110,165 tons. This showed a los 


the grocer, coffee is a low-profit item for the latter period of only 4.1 per cent, indicating the 


War, defense industries, full employment and high increasing importance of San Francisco as a distributing 


point. October should reduce this loss because of in- 


j 


waves have had a tendency to make the public indifferent 
| : 
reased arrivals, one of them being a record shipment to 


to high prices However, indi 
onsumption of coffe for the coast of 75,000 bags, a good share of which was left 
in San Francisco 
It does look as though this year will wind 
one for the coffee trade, in spite of difficulti 
ers should average up in their sales as the year 
los The growing importance of San Fran 
hipping point to the Orient will be 
What is wanted is stability, for business and 
olen its adjustment to almost any 
at : know what to expect with an 
Significant move Shs 5° age SAO, DANY SEMA 


} 


progress, so le 
which dev 


Secret of longevity— 
coffee from dawn to dusk 


When the oldest woman 1 rdmor N 


Bersvendsdatter Vattes ecently celebrated 


irthday, a reporter asked what she had don 


She replied It's the cotfee that has kept 


long 
ill these years. Coffee I must have from daws 
with a piece of sweet cake on the side 

Still hale and hearty, the Norwegian centenartan swee 
stairs and beats rugs for a bit of exercis« Indoors 
likes to knit stockings or read newspapers Five of 


September hildren are still alive 





Greetings 
to the 1950 Coffee Convention 


and to our friends in the trade 


JAFFAE G0- 


COFFEE IMPORTERS 
106 Front St New York 5 


“LEON 


Members, New York Coffee & Sugar Exchange 
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Sao Paulos production 


Continued from page 43) 


explain the fact that estimates were smaller than total ship 


ments during the period under consideration. 


It’s interesting to note that from 1931 to 1940, state pro 
duction was never below 10,000,000 bags, whereas in the 
following decade it never r 


rose 


above this figure. There are 


several reasons for that f e first 


the ed 


17.000 


should men 
fell 
This de 
total 


place, we 
which 
1950 


the number of trees, from 


000 1935 to 


half 


In t 
aimost 


1,056,000,000 


(one 


suffice to explain the 


in 


ut a billion third of the for 


coftec 
littl 


irt, 


deciine in 


There are, howev other reasons: the 


billion trees now ing are, in great pi 


and since 
ottec 


1942 


New plantings are few 1940 
] } 
cold 


The 


affccted 
the 


for many years, and by the 


pro 


unfavorable and 


effects of 
time the 
All 


stances hindered coffee plantations during the last 


ed there came the cycle of droughts 


and prevented them from attaining the expected 

production beyond the 10,000,000-bags figure 
The 

well as the ¢ 

Braziliar 


troversy here 


vey made 


in 1946 by the magazine 
Mr Mr. Spielmann about 
agriculture, specifically coffee, aroused 
the 


Fortune, as 


pinions of Nortz and 


great 
then to the effect that I 
eason for anyone to be angry, since those opinions 
to others already expressed by the Brazilian 
The 


were 


con 


time I wrote 


deterioration of trees, erosion, lack of fer 
But I added that this 


f only proper measures were 


there for all to sec 


ould De 


remedied i 
tim That is what was done or is being done 


PN O00 LAE DL 


UUUAALALLLLALAALAAAALL LALLA AMARA LAGASSE LAA AA 


Since then our agriculture improved greatly, with more trac 
tors, better and more intensive fertilizing, better protection 
against erosion, and many new plantings, even in the so 
called “old 

A gradual increase in coffee production should be expected, 
even in Sao Paulo. Such 


lands and not, as before, only in virgin lands 


an increase could never be large, 


it is certain 


This year’s crop 


year's crop, now being 


should 


As to next 


shipped amount to 


nearly 6,500,000 bags as estimated 


years pro 
duction, | that 


must say the drought caused some damage 


is too early yet to make forecasts about the 1951 
crop, since at this writing (end of September) the flowering 


season 


However, tt 


is somewhat distant 


At this point, it’s well to remember that the 1949 crop 


the estimates of the 


ndencia dos S« rvicos do Café and DNC proved to 
iccurate 


was a subject of much controversy but 
Superint 
, 


be very They had estimated the exportable produc 


at from 7,200,000 bags to 7,300,000 bags, and actual 
shipments were in effect 7,309,000 bags. The 
Parana were kept at minimum, consequently they didn't 
disturb the total figure for these shipments 


tion 


arrivals from 


Instant Chase & Sanborn on WPIX 

On behalf of its Instant Chase & Sanborn Coffee, Standard 
Brands has signed for 25 per cent of the WPIX package of 
120 Madison Square Garden events. 
from New York 
News outlet 


The Standard Brands contract was placed through the 
Compton Advertising Agency, New York 


The entire list of events 


the famous 


owned TV 


arena is to be carried by the 





Direct Connections 





Members 
of New 


New York Coffee and 
York = City, 


In 


Our Second Quarter-Century 


L. NEUGASS & CO.. INC. 


133-37 FRONT 


STREET, NEW YORK 5, 


COFFEE IMPORTERS 


National 


TTR LEAL CLITA LLLLLLAL GATT LCARLUUOALLOGULLGLAE CUAL CEA UCLA LEC RLROGGA LOL GRLEL ACER PRL LER PLGgs ad UUIANSTEREET UA HAA TTA TAY Gt Mi " 


NN. ¥. 


with Producing Countries 


Sugar Exchange; Green 


Coftec 


Coftee 
Association 


Association 


ot U.S.A 








1950 





OUR BEST WISHES 


To all in the coffee industry and to 


the Officers and Members of the 


NATIONAL COFFEE ASSOCIATION 


in Convention at Boca Raton, Florida—!950 


from the producers of 


SUPREME QUALITY COFFEES 


Costa Rica Cuba Dominican Republic 
El Salvador Guatemala Haiti 


Honduras Mexico Nicaragua 


FEDERATION OF COFFEE GROWERS 
OF CENTRAL AMERICA—MEXICO-—EL CARIBE 


Central Offices: San Salvador, El Salvador 


HeDEAS APU UREN LA 
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Volkhar? Brothers, Inc., names John Pepion 
head of new coffee importing department 
Volkhart Brothers, Inc., have announced the appoint 
of John Pepion is manager of their United States 
offee importing division 
With world-wide interests 
n other commodities, Vol 
Brothers n 
othces i 
1 ing 
ight 
1 States 
Although a 
ent in Switzerland im 
ts coffee into a number 
ropean countries Vol 
Brothers have not pré 
ly handled | 
John Pepion fe in the Unite 
Pepion is organizing 
it which ll otfer selected, quality cottees to 
s roasters. Volkhart Brothers have a_ fine 
reputation as reliable, quality suppliers in cotton, spice 
ind other commodities, and the same quality will be of 
fered in green coffee, it was indicated 
A native of Harttord, Cont Mr. Pepion acquired his 
carly coffee experience on Front Street, after attending 
Yale University. For the past 25 years he was associated 
with The Wm. Boardman & Sons Co., century old New 
England coffee roasting concern, of which he was presi 
dent and treasurer 
Mr. Pepion originated methods of quality control in 
roasting and grinding operations, and has placed special 
emphasis on coffee testing and research. He served on a 
number of industry committces and has been cottee con 
sultant to the state of Connecticut and several concerns 
illied to the coffee industry 
Mr. Pepion recently moved his home to Darien, Conn 


Cummings appointed field sales manager 
for Holiday Coffee, new instant product 

Edward M. Cummings has been named field sales man 
er for Holiday Coftec new if 


v 


stant crystalline soluble 


i 
product, it was announced by E. L. Cannon, president ot 
Holiday Brands, Inc., Walpole, Mass 

Mr. Cummings, a resident of Norwood, is a Dartmouth 
vraduate and during the war served for three years with 
the Naval Air Corps in the European Theater as lreuten 
senior grad Until recently, Mr. Cummings has 


heen associated with the LaTouraine Coffee Co., holding 
rious sales executive positions in the New England and 


Chicago areas 


Thompson joins General Foods as 
Maxwell House product assistant 

Thomas S. Thompson has joined General Foods’ Max 
Maxwell 


well House division as a pr t assistant of 


House, Instant Maxwell He ind Yuban Coff 
Thompson tormerly was with Foote, Con 

1p where he served as account ex Ith x Postum 
La France, and til ill General Foods products 


St. Regis Paper Co 


has also bee 


Abraham and uss in sales promotion and advertising 


post 


Mr. Thompson ts a graduate of Harvard 
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Says machinery exists to process 
coffee automatically from picked 


cherries to bagging for export 


There is modern machinery available that will take the 
ed coffee cherry, once it has been picked from the tree 
and process it automatically from that point onward to 


EXTRA CHOICE the export bag without being touched by human hands 


This Statement by A Bb Penry, described aS a preen 
P R O D U . T S cottes processor Was published last month tn the New 

York Herald-Tribune. Mr. Penry was commenting on at 
irticle on the coffee situation which had appeared earlies 
in the food section of the newspaper 


Mr. Penry agreed that coffee growing and processing 


HONDURAS WASHED COFFEES is practiced today 1s an expensive business, but he took 


exception to a statement that coffee growing is one it 
HONDURAS UNWASHED COFFEES dustry that has never lent itself to mechanization sit 
engineers have been unable to devise machines to repla 
human hands in washing, sorting, drying and processing 


As a consulting engineer with some 20 years exper 


D A V | p A a K A : j T A N ence in Central and South America, I would like to mak¢ 


very flat statement,’ Mr. Penry declared 


COFFEE IMPORTERS Machinery has been devised that will, on an automati 


tlow-shect basis, wash, dry, shell, clean, size, weigh and 
309 Board of Trade Annex pack green coffee. This includes a full-color sorting m 

chine that will automatically sort out the bad and oft 
Telephone CAnal 5745 color beans. Being electronic, employing all the elements 
NEW ORLEANS 12, LA. of color television, it will work 24 hours a day without 
tiring or taking time off to go out and have a ‘tinto 


Please note that I have omitted cottec picking from 





the above list. By coffee picking I mean picking the red 





cherries off the tree 


Coffee in the U.K. 


d from ) 


I ! A A (( bee if 
RD & R ND improved immensely, since criticism from oversea 


INCORPORATED 1S dying t natural death ind We have been en ouraged by 
very favorable impressions recounted by coffee personalities 
recently visiting this Country after a number of years 
Established 18 We are grateful tor the ideas we have received from the 
U.S.A., and especially tor the co-operation of the National 
Cotfee Association in allowing us to try out the “NCA meas 
ire” idea and design, which we hope may achieve something 
like the success it had in the United States 
Concerning the NCA 1950 convention, | is conclud 
Importers . : 
with our sincere wishes tor a most successful affair, which w 
of hope will prove a fertile source of much entertainment and 
instruction and many fresh ideas for the United States coffe 
‘ Y a. industry 
Green Coffees 
Edm. Schluter & Co., London coffee house, 
adds directors, changes company forum 
Gerald E. Schluter , son of the sentor member of Edm 
Schluter & Co London cotfee firm, and Edward Derek 


107 WALL STRE sy Schluter, son of the late E. W. Schluter, have joined it 


the direction of the business, tt was announced recently 





- Both sons have been associated with the company for 
NEW YORK psec | 
| The firm, which | artnership, has been converted 
Offices and Agents in Principal into a private limited company under the name 
Countries of Production 


Schluter & Co., Ltd 
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Case history: Regional roaster 


By MARIE GRANT 


For 5O years now, the Cook Tea and Cottee Co. has 


been doing a solid, successful business in its own bailiwick 
Utah, Idaho, Nevada and Wyoming. When a 


good that long, the 


firm cat 


maintain a performan e for reasons 
are worth looking into 

About 95 per cent of Cook’s volume ts wholesale, main 
ly in supplying coffee to hotels and restaurants, although 


The 


for by a retail 


some distribution is done through yvrocers remain 


five per cent of the volume is accounted 


a] he l 


retail 
effort 


ing 
store in Salt Lake City 
with 


store is operated in a 


quiet way, no solicit customers, but 


customers do, somehow, show Maybe it’s the smell of 
the coffees that pulls them in 

Some of the character of the trom the 
fact 
Cook Tea & Cotfec 
the 


Charles H 


firm may come 
The 
Cook who ts still active in 


A. Keate Cook, 


that it is a family partnership 
was A. H 


business. The partnership 


Cook, and Robert | 


Originator of 


includes 


( OC »k 
Field salesmen 


rhe firm keeps six of its 11 employees in the field, sell 


The 


this business 1S based on two things 


ing and servicing accounts formula for success oft 


quality and service 
The Cook people do their own roasting and blending 
They also handle teas 
Each representative of the firm is thoroughly familiar 
with the problems of restaurants and hotels in preparing 
blend is not tn itself 


top notch coftec Inasmuch as a 


the 


fine 


entire story in good coties making, these capable 
men are constantly working with and assisting castomers 
made 
fee-making equipment. On 
cottes 
These 


cases what is wrong by simply tasting the coffe: 


Recommendations are regarding the choice of cot 


each visit a consultation ts 


held regarding the and ways and means of im 


proving its flavor men an determine in many 


Quite recently Cook Tea & Coffee was threatened with 
The 
people simply were not happy with the final result; the 


One of the 


the 


the loss of about ten good accounts restaurant 


Cook brothers visited these 


The blends of 


coftee in the cup 


accounts, looking for 


¢ xplanation 


Two of the Cook brothers—A. Keate and Charles H.—in the Salt 
Lake City retail store, along with one of their clerks 


cottee being used were excellent, so obviously the answer 


to the problem was in the brewing. Careful examination 
of the problem proved that the equipment in ea h case 
Mr. Cook explained the 


accounts 


was not being properly serviced 


and it corrected These valued 
The cottec 


properly applied, kept business for the firm 


situation Was 


were saved expert knowledge of making, 


Retail store 
Lake 


facilities 


retail store in Salt City is coordinated with 


The 


the othce and wholesal and while no soliciting 


is done for retail business, customers coming in arc 


graciously s¢ rved 

A few years ago the Cook brothers s¢ riously considered 
While 
it was felt that a highly lucrative business could be estab 


The 


and tt 


the proposition of going heavily after retail trade 


lished, it was not their wish to expand wholesal 


business was substantial and profitable was not 


their wish to curtail in that direction 

The advertising of the firm is based on charm, dignity 

and good fellowshiy The 
sell Phe lett to the capable 


(¢ wed pus ) 


im is to create good will, 


rather than to selling ts 





AUSCH COFFEE 


New Offices: 
l11 Wall Street 





Importers, Roasters, Packers 


Specialists in Supplying Chain Stores and Super Markets 


NEW YORK 5, N. Y. 


COMPANY, INC. 


Telephone: HAnover 2-4152 
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e / These figures were compiled by DNC, reports Octavio 
rops anc countries Veiga, Santos correspondent of Coffee and Tea Industries 
(The Spice Mill) 
coffee news from producing areas 
Record coffee crop for British East Africa 


New coffee pest, 
A record crop of 940,000 bags ot coffee for export in 
50-51 has been forecast for British East Africa, accord 


bicho mwinero , ng to R. M. Schneider, of the American consulate general 


n Natrobti This compares with a revised estimate of 


1S reported 1 Brazil 65.000 bags in 1949-50, 880,000 bags in 1948-49 and 


n annual prewar (1935-36 to 1939-40) average ot 
O00 bags 


known as ‘bi eI Of the total, Kenya is expected to produce 140,000 
I I 


ippear on the ives an in bags, Tanganyika 245,000 bags and Uganda 555,000 bags 


the trees quite bare | s the British About a third of the 1950-51 harvest will consist of 


Commerce of Sao Paulo and uthern Brazil Arabica and the balance will be Robusta 
noticed during the 194! t id British East African coffee exports during 1949-50 
imounted to 817,000 bags, with approximate ly 26 per cent 
consigned to the United Kingdom The United States 
was the destination tor about 15 per cent, or 125,000 
} bags. Only about 11,000 bags of this amount were ship 
eiro” is mainly responsible ned to the United States during the first half of this 
to Santos. and it. v , period. Monthly coffee exports trom British East Africa 
ontinues the 19 EXpor to the United States increased steadily from February to 
yf estimates which put port une, 1950, reaching « eak approximately 30,000 
‘ six million bags ay June 
Exports C off exports by ports, for the 1949 , 
scason (July, 1949, through June, 1950), were as follows 
, Yemen's coffee harvest is higher 
to s for exterior markets 4 6 or 
markets 116,011 and 42,035; Paranagua Yemen's total cotfee production in 1949 amounted to 
8.849 and | 9: Victoria, 937,335 and ; ibout 100,000 bags, according to R. G. Clark and A. A 


vra dos Reis, 337,3 ind 1; Bahia, 40,647 and 30 Esmail, of the American consulate in Aden. This com 


MOORSPEED ROLLS — TIME TESTED 


WHEN YOU BUY MOORSPEED ROLLS 
YOU RECEIVE QUALITY PLUS 


1—MOORSPEED ROLLS have heavy duty spherical 
ROLLER BEARINGS 


2—-MOORSPEED ROLLS are made wit’ highest quol- 
ity extra chill IRON ROLLS 


3—MOORSPEED ROLLS have accurate, perfect- 
form corrugat.ons 

4—MOORSPEED ROLLS are equipped with heavy 
duty cost BEARING MOUNTS 

MOORSPEED ROLLS have been  successful'y 


tested by some of the largest mills in the 





ountry Our specialty is machining rolls for 
ROLLING FLAKING — GRINDING — 
CRUSHING — CRIMPING. The vast experience 
and huge machine shops of our company are 
available to meet any problem you may 
have n engineering maintenance or 


»peration 


REPRESENTATIVES WRITE TODAY FOR BULLETIN (ROSM/ 


Reid-Strutt Inc., 1015 S.E. Stark St., Portland, Ore AND A SAMPLE OF BARLEY ROLLED 


Halverson Corrugating Wks., 232 Lucy St., Salt Lake City, Utah 
C. Wilkinson & Son, 1205 Lindale Ave., Drexel Hill, Pa THROUGH MOORSPEED ROLLS 


MOORE pry pock company 


FOOT OF ADELINE STREET OAKLAND 4; CALIFORNIA 
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pares with at 
vious year 


Yemen's annual 


domest 
to only about 5,000 bags 


brew made from the 


ventional coffee bever: 


otal of about 95,000 


I 
Days went 


8.000 to the 


Yemen ts well known 


\ 
Mocha coffee, a 


j j 


ly lesirea 


fragrant 
tor blendu 


their cottee grow wild 


only i few coffee gre 
e old trees which hav 
Accurate te al int 


oftce industry 


See long-range growth in N 


S CX} 
crease from 


the past five years t 
bags during the next five 
in embassy, Managua 


An even 
t the 


Xreater ner 
next decade 
f an adequate road systen 
tricts of Nicaragua 
A record coffee crop 
port, was harvested in 
410,006 
110, 


1949-SO out] 


put 
( 


previous record of 


tremely small crop of 


Phe record 


ot two tactors 1) 


19 crop, which left 


ondition, and (2 1 Idea 


during the flowering period 


g and maturity Th 


rrowtl 
{ 


about 230,000 | 


provide 


ivs 
At present, there are 
I 
Ni ifavua, 


ive during the 


al Out 6,000 001 


next five ye 


mation indicates that aj pre 


been planted each year 


SIC 


LOO.000 rey resent replat 


represent annual new pla 
higher yielding varieties |} 
} rimental | lots 
Little change has taken 
labor supply or 
C oftec 


steadily as a 


production 
result hig 


creased food costs, 


necessities as bags, wit 
that the costs of produ ing 


} ent 


since 1945 


New coffee export tax in El 


A new 


Salvadoran 
tober 4th, took 
¢ } 


gtoa dispatch from th 


1950, 


! 


The new tax will be I 


ile varying from ten 
ndred pounds to 40 pert 


ein excess of $4 


NOVEMBER 1950 


ofte 


effect on 


eled on 


I 


mwwers 


ormation 


1 


icaragua's coffee output 


rovided for 


ng about 345,000 bags 


This compares with 


) bags in 1934-35 and an ex 
00 bags for export in 1948-49 


resulted largely from a comb 
small 1948 


| 
and viyorous 


the exe eptionally 


ecs in a rested 
| weather conditions prevailing 
1 the subsequent 

crot IS 


t 
of coffee tor export 


CXP« 


7 000.000 cottee trees in 


) of which will reach bearing 


ars avatlable infor 


ximately 1,450,000 trees have 
Of this number 


L945 about 


ts d the rematt gv 350,000 
ntings 


mounting 
ther wages pat labor, u 
import 
stimated 


prices for nh 


t 
machetes It is 


reased about 3 


cotfce have in 


Salvador 


€ export tax innounced on 


Noveml Ist, ac 
in Sen Salvador 


cord 


U. S. embassy 
a graduated ad 
COftce 


nt on that part of the selling 


valore m 


cent on sold at 





COMPANHIA 


BRASILEIRA 


DE CAFE 


DEPENDABLE COFFEE SHIPPERS 


from 


SANTOS and Rio 


EASTERN REPRESENTATIVES: 


Fairchild & Bolte 


NEW YORK 








THERE'S A 
DIFFERENCE 


IN TEA— 
ALL THE 


FLAVOR 
YOUR CUP 
CAN HOLD! 


AND 
TENDER LEAF 


BRAND 


PROVES IT! 


PRODUCTS OF STANDARD BRANDS INCORPORATED 
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Off-hour profiles 


A column about coffee and tea men away from their desks. 


Ed Johnson's tenor 


Johnson & Co., San 
oftcc 


A Johnson Sr of | A 


colorful figures in the 


trad¢ 


both 


Francisco, 1s one of those 


who mixes work with a hobby i re un out of 


While [ ulding uj 
sful import y firm 


ing his way to tame 


world No « 
felt the 


otfec onventi 


impact of 


tenor Voice and no } ifty Was 


without it So if of 


takes it a 


in favor of his boys, who have 


mplet 
late h little easy 
ome into his business, he can 
hardly be blamed 

Ed Johnson ind 
hobby for the love and 
| 


ciability of it, and has been 


it it most of his life He was 
one of the charter members and organizers of the Orpheon 
Club of Burlingame 
The Ory heon Club ts a 


which 


ind was its president for many years 


male chorus of about 60 business 


men oncerts, raises money for charity and 


"IVES 
meets regularly 


gan singing early, as a boy in the choir of the Presby 





California, and later in the 


He has no formal train 


terian Church of Alameda, 
Presbyterian Church of Burlingame 
ing other than what he obtained through this group singing 

Ed Johnson was born in Alameda, an event which took 
place quite a few years ago, judging from the fact that he 
has several grandchildren. After graduating from Wilmerd- 
ing Lick High School, he went to work in a warehouse hand 
ling coffee. That started him on his coffee career 

He later became Bickford & Co., of 
New York City and New Orleans and opened their offices 
in Portland in 1916, Los Angeles in 1917, New Orleans in 
1918, New York City in 1919, Chicago in 1920 and back to 
Los Angeles in 1921 

Having gotten into the habit of opening offices for C. I 
Bickford & Co., he thought he might as well open one for 
E. A. Johnson, and he made the start for himself in San 

1926 

Ed likes to sing for fun and relaxation and has no profes 

and Norman, who 


associated with C. E 


Francisco in 
sional ambitions. His two boys, Ed, Jr., 
are coming up both in the cottec world and in their ability 
to entertain, turn their talents more to burlesque and comedy 
Perhaps the thrill that Ed, Sr., 
watching his boys sing and perform at the San Francisco 
Coffee Club's Christmas party in December, 1949. With the 
help of Bob Richardson the young Johnsons burlesqued three 
Latin American sentoritas with such telling effect that the 
From then on, Ed, Sr.. 


greatest experienced was 


audience fairly roared with laughter 
knew his boys would carry on successfully his tradition of 
mixing fun with work 

It can be said of Ed Johnson that his singing brought no 
San its cotfce colony In 


little attention to Francisco and 


fact, at Boca Raton last year he was accused of representing 





Quotations? — Of Course! 
Samples? — Gladly! 


Cooperation? — Always! 





CUP SELECTIONS 


SPOT AND SHIPMENT 
GREEN COFFEES 


C. WILHELM « CO. 


INCORPORATED 


109 FRONT STREET, NEW YORK 5 
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San Francisco Chamber of Commerce 


his tenor voice and John Roddy’s violin joined tn that 


rousing battle cry of the community promoter California 
Here We Come 
all the arts, music is the most sociable as a hobby 
1" 


that is why it fitted so well into Ed Johnson's schem« 


uxing hard work with a song 


USDA seeks data on new coffee trees, 
other factors in future crop outlook 
The United States D partment of Agriculture has re 
quested American dipl matic missions in principal cottec 
producing countries t make « reful study of factors 
fevelopments wht h ate the prol 
SUP} ly of cottee available ft port during each ot 
ext five years 
The Department specifically requested informati 
number of coffee trees planted ea year since 
the extent of new | 
yielding varieties, recent an g¢ abor supply or cul 
ral practi es alte nd information 
about coffee production « 
This additional information will su 
lic United States Foreign Service cotfee reports and will 
de partment to t irnish better forecasts and mor 


omprehensive analyses of the coffee supply situatio 


Eppens, Smith names new ad agency 
St. Georges & Keyes, Inc New York City, has 
med to handle the advertising of the Eppens Smith 
packe rs of Holland House Coffee 
New York City newspapers will | 


Ms afe 


Holiday, new soluble, names ad agency 
Holiday Brands, I Boston, mat 

Holiday Cotte 

Provandie, Bostor 


tising program 





ATEMENT OF THE OWNERSHIP, MANAGEMENT, AND CIRCE 
LATION riggs Saga BY THE ACT OF CONGRESS OF ALG 
UST 2 4 AS AMENDED BY THE ACTS) OF 
MARC * 3. 19233, AND JULY 2, 186 (Title 39, 
United States Code, Section 235) 
Oe De ANI hhA Rik 


This happen¢ d 





Best Wishes to 


our many friends 


in the trade 


Arvo. I, 0, Dore \\ (\, lve 


105 FRONT STREET 
NEW YORK 5, N. Y. 
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_ Seconds away from 


a> = World Markets 


\ ano! med 
Pater 


oe 





- 


of the 


American Cable & Radio System 


(ll America Cables and Radio. Inc 
The Commercial Cable Company 
Mackay Radio and Telegraph Company. Inc 


are proud of the important part they have played in 
the development of Foreign Trade by providing fast 
telegraphic cable and radio communications to 
and from the great trade centers of the world 


Mark your international me ges either 


Via Ui America or Via Commercial’ or Via Mackay Radiw" 


-— AMERICAN CABLE & RADIO SYSTEM — 


? BROAD ST., NEW YORK 4,NY 
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SALVADOR 
COFFEES 


Choice of American Koasters 
Creators of Good Will 


COMPANIA SALVADORENA DE CAFE, S. A. 


San Salvador -_ El Salvador 
Cable Address: Coscafe Telephone Nos. 758 & 1632 
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Food ler siderably above tl 


The world’s coffee outlook 


NI ey 
\ 


the pr 


fall of 1949 as th 


: ‘ months o 
pared with over ; 
: ‘ e good fowerins 
postpostw il p! duction If 


| { : 
51 crop would be 

os , Os 

World production in 1949-50 ts te te nt 


Y >] 
some <.t 


38 


nillion metric tons or some 5 per cent les 
the 1948-49 crop, which was 8 per cent higher than t 
vious Crop 

World imports in 1 of coffee for consumption 
mated 2.0 million metric tons. For the first. tim 
the coff istry they were valued 





COFFEE 
Private Label Blending — Roasting — Packing 


e Vacuum Tins or Jars 


e I-lb. Paper or Pliofilm Bags 
e 3-oz. Restaurant Packs 


We can meet your own particular need . . 


. or furnish a complete service 
from start to finish... 


supplying Green coffee, roasting to your speci- 
fications, blending to your standard, packing under your label. 


send samples of your coffee—we will match it and quote prices 


EPPENS, SMITH COo.. INC. 


Borden Avenue and 2|Ist Street, Long Island City |, N. Y. 

Telephone: STillwell 4-9320 
BALTIMORE: 125 Lombard St., 
BOSTON: 156 State Street 





PHILADELPHIA: 55 S. Front St. 
NEW YORK: 100 Front St. 
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s relatively 
e Brazihan gov 


contribute 


{ 1949 wer 
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CASA GOLDTREE-LIEBES & CO. 


SAN SALVADOR, EL SALVADOR, C. A. 


EXPORTERS OF SALVADOR COFFEE 


Our own brands: 


Washed Coffees: 


ALTA VISTA 

LA PERLA 
BUENA VISTA 
CUZCO 
ORANIA 
MONTE ALEGRE 
NORGA 
RUMBA 


Unwashed Coffees: 


MARGOT 
FLORIDA 
EVA 

G.L. & C. 








MALZONI & CO., LTD. 


Coffee Exporters 


SANTOS - BRAZIL 


Represented in all U.S.A. by 
OTIS, McALLISTER CO. 











When you wantareal and uni- 
form, strictly solt cotlee, wood 


cup, please ask for offers from 


Gabriel de Paula & Cia. 


Limitada 


The reliable shipper of Santos coffees 





P.O. BOX 271 s A N T O S Cable: GABPAUI 





othe! 
Aware 


nevertheless 


Africa and heavy rains and floods in 


as, notably Haiti and Guatemala 


tight supply demand 


British East 


cotfec producing are 
yt the 


situation, roasters 


postponed England and numerous 


oher 


1949, that Brazil might follow 


hoping, since 


ountres had devalued their currencies in September 
it. which would have mea 
When the Bank of Brazil 


rate for soft curr 


irted 


far lower dollar prices for coftes 
\ 
t its Duying 


ncies, the last 


From Se} 


finally vave out 
take n 


» October 


iway and he: buy! iy st 
Santos 

mp 1 another 41 
December showing a 
World imports 


1 


However, during December, 1949, v 
larly to the United 
led somewhat 

th last 
164.40 U.S 
g 1949 


imounting to 


mcrease Of 15 per 
per 
1949 and 


ks (some 17 per 


tail price rose nearly 
xceeded production in 


further reduc 


tion of sts 
and exporting countries, largely Brazil 
World p 
below the import levels for the same period in 194 
coffee still 


ountries, showed an indicative upward trend as compared to 


imports for the first half of 1950 were about 15 


Imports into Europe, where is rationed in many 
the first six months of 1949, in spite of devaluation and th 
ris¢ nm prices 


land 


Marked increases in imports occurred in I 
Italy, Netherlands. On_ the 
hand imports declined into the Scandinavian countries, Bel 
In the Wester 


States over the rs 


France, and the other 
gium, Czechoslovakia, Portugal and Spain 
United 
some 25 per cent, 
remarkable 
Although imports into Anglo-Egyptian Sudat 
ind South Africa 
hs of 


Hemisphere, imports into the 
t t 


de cline d 


per cent is against 


six months in 1950 and into 
INCFCASE 

gentina 
declined substantially during the firs 


African 


t half of 194 


mont 1950, imports into the region. as 


whole increased 10 to 1 


use of an unusual Imports 


1O 


Outlook, 1950-51 


n 1950-51 may 
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hi ive beet indert 


ince h nt 
the Dominican Republic 
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A young U. S. coffee man visits Brazil 


By WARREN EMMERLING borders the state of Sao Paulo to the south. Here, as a guest 


of Ulysses Guimaraes, an owner of Prudente Ferreira, one 


- > . ot the largest exporters in Santos, I was privileged to stay 
f Ben-Hur Product 1 ' ; ‘ 
‘ at his magnificent fazenda for a full week, watching them 


recently vf MY Miontps Wo 


H ; ties harvesting the crop, drying the cotfees on the drying patios 
ere are his impre ) 1+ the son f : ‘ , d 
tee D1 } : and carrying on the milling process This procedure removes 
i/tey mmerling, p / p . : 

i the outer husk of the cherry and separates the beans accord 


ing to screen sizes 
} 


I was very fortunate to get ’ ral ) ' , 
y fortuns oO get eral education in all Riding horseback nto cottee fields, we saw the 


phases of cottec production, gr. ig and handling while | 
was in Brazil, Earl Ackerman, president of the Otis, McAl 


lister Cotfee Corp., United States coffee importers and Darcy 


ind Cid Stockler, of D. Stockler and Co., coffec exporter 


the harvest and watched the workers busy strip 
the trees of their fruit and gathering the cherries from 


ground into the sacks 


~e i Parana is a comparatively new district, and although im 

vere wondertul hospitable and generous with t¢ r tim 

4 y MOspr : ind generous with their time provements are being made for better quality, it ts felt that 

see that vot a ft wledg tf eve ep int 

SaaCte ull knowledge of every stey 1 the these coffees are not as yet suitable for use in high grade 

handling of Brazilian coffee tor export ea 
. I lends. It ts as 


| increasingly important territory and possi 
As most coffees clear through Santos, I made this city n | 
I 


1 
‘ sae ilities are good for the future, but until accepted on the 
} {a t int ) Cs 
headquarters for two ) s m Santos, f« trip f : 
i 3 er hes © month Fron oe) pints coe same basis as other Santos coffee, the Parana district remains 
ide into the interior. Overton Dickenson, of the Fleet . cof ‘rowing frontier 
cotice g ing front 
\ id C ¢ ( Chatt ‘ . ve - wera 
WOOK ottc« oO hattanoo Tenne ( VOTE | 
; B° pacman ind Two It is a wonderful experience to live on the coffee fazendas 
privileged to accompany Mr. Ackerman on the first trip t ; | 
! é ; i baie ss crcl Base NERD A Seeing how the | and work makes for a better 
, 
his region noted r fine-vrac 4our- 1 
I é flint for fine-grade Bout understanding « | em mproving their living 
‘ , I 
cottees ( n \ Deautiful count j 
, . ; Yun) conditions 
ottee 1s noted for its high quality and winey kind of vor , 
- ; ) of flavor While Portuguese is spoken almost entirely, there is no 
in this are: I ring an al dance ot Eres j * j ! 
bed . hert great dithculty in understanding the language. Everyone tn 
picked ¢ ) irying patio | | 
I ; crying patos, — Brazil seems to have great admiration for the people in the 
r the rying process 1 ere? nt tanc 1 producing 
I I nh proc If United States, their products and their customs. Because the 
fine quality cone 2 j ] j 
1 ez, Brazilians ind ourselves are trying to better understand each 
My next tri th Parana district, which 


( f “cad Pras ‘ 





CARL BORCHSENIUS CO., INC. 


89 Front Street, New York 5, N. Y. 


Connections 

in all 

Coffee Producing 
Countries 
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Coffee ...50¢ a Pound! 


Muller’s Cero is strictly 


soft . . . a mild and 


neutral roasted cereal. 


Blended with coffee you 
can produce a surprisingly 
good compound that will 
retail — with a profit to 


Write for samples. 


around 50¢ a pound. 


E. B. MULLER & CO. 
613-615 South Peters St 
New Orleans, La 

Michigan 


53 Wooster 
New York 


Factories im 





























H. L. C. BENDIKS, INC. 


NEW ORLEANS 
225 Magazine St. 


NEW YORK 
96 Front St. 


IMPORTERS - JOBBERS 


COFFEE - TE 
‘FEE EA 
cK - TE. 


N. V. KOFFIE HANDELMY 
MATAGALPA 


P. 0. Box 631 
AMSTERDAM, C, HOLLAND 
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Anisansel: Coffee financing 


(¢ tinked from pag 18) 


lollars by 


Unite 


and the necessity for maintaining the good will of Latin a: 


expenditures ot the d States tor 


South American countries would indicate high levels for th 


foreseeable future, and yet if 


which everyone hopes were to materialize the reverse 


} 


easily be 


Ww 


the asc 
witnessed a short time ago a wat psychology wher 


ommodity or manufactured article was in ascending d¢ 
ind just because people thought it might be difficult to ol 
tain. This |} 


How nuch 


as now subsided and the old problem arises 


will peopl n juasi-normal times pay for 
d cofttec 
that 


femand_ the 


pound of roast 


It seems to m« while present prices may have 


crating effect o1 roaster who gives good 


for th assured of maintaining his po 


money will always | 


market Ev 


for the 


should civilian 


Armed 


offset any lessening of demand by the 


amply proven during the last 
pl | | th | 


sition in the onsumpt1o1 
should it 
This w 


industry 


cline, procurement Forces 


housewite 
by the 


four years 


i whole, which reaped the benefit of the new generat: 
coffee drinke 


One salient 


ght into being Dy 


rs brou 


point we must not overlook 


theory 


Eh ths 


torces which coml conom 


Kl 
money available 


only 


nessiny 
in the financing 


bled and tri led in t 


Is this because 





J. A. FOLGER & CO. 


Importers and Roasters of 
Quality Green Coffee Since 1850 


Houston, Texas 


Kansas City, Mo. 


San Francisco, Calif. 





COFFEE AND TEA 


armament 


the true and lasting peace for 





the organization. The Southern Coffee Roasters Association 


] i 


will cooperate in all ways possible with the National at 


times 


\ ' , , 
From this beginning, evidently small, we aspire to greater 


Snell develops spray drier 

Foster D. Snell, Inc. have d 
of stainless-steel drying tow 
ten foot diameter unit th evaporative capacities ot 
to 1,500 pounds of water per hour, depending both « 
size and the nature of the material arged. Design 


t ‘ 


tures have been simplified to the extent that for the first 


time the cost of spray dryers and methods of operation 


ome within the scope of thc nall plant 

per unit of capacity are less 1 halt those of t 
nits. Both gas | l-fir es are otfered 
Several towers of this design have been 

periods of months to rs, and have proven 

ness of the principles involy The dryers 

from three shipping points New York City 

chester, England; and Amsterdam, Netherlands 
The bulleti t 

formation as to 

tower Lenre 

ilso presented witl 


st runs 


Nash Coffee buys Ziv's ‘Old Corral" program 
The Nash Cotfee Co., Minn¢ ty lis. has bought the 
W. Ziv Co.'s “Old Corral ranscribed-syndicat 


musical series for five Montana markets——Helena, Billings 


Great Falls, Kalispell and Bozemat Contracts in all fiv 
' | ‘ ,> 


narkets af for 5 Ww eks 
Brownell & Field sponsors football broadcasts 
The Brownell & Field Co., Providence 
Autocrat Cottee, are sponsoring th complete niver 
Notre Dame tl | schedule on WNEB, Worcest 
The Hortor oye fver ng Agency handl 


White: Coffee watering 








W. D. STUART & CO. 





66 BEAVER STREET 
NEW YORK CITY 


FLOOR BROKERS 


The New York Coffee 
& Sugar Exchange, Inc. 

















ORTEGA AND EMIGID INC. 


Coffee Importers 


Quality Coffees From 
COLOMBIA-SANTOS 


GUATEMALA-EL SALVADOR-COSTA RICA 
MENICO-NICARAGUA 


L61 Market St. San Francisco 








* 
Secauyse HY 


““CHER - TASTING 


SCHONBRUNN & CO., INC 77-81 Water St.. New York 





NOVEMBER 1950 


ses Ne SRE MIRE OLAS TURAN 








GENERAL BROKERS 
SPOTS 
SHIPMENTS 


F. 0. B.'s 


FAIRCHILD & BOLTE 


78 Front Street 
NEW YORK 








Schwa bach & Co. 


BROKERS & IMPORTERS 


COFFEE 


FUTURES ACTUALS 





Telephone Cable Address 
BOwling Green 9-6200 "“SWAGOLD' 
60 BEAVER STREET, NEW YORK 
MEMBERS 
New York Cocoa Exchange 
New York Coffee & Sugar Exchange 
Green Coffee Association of New York City 











ATLANTIKRAFT Outstanding 


Cofffechags ole 


12 Sizes in stock for immediate 
shipment . .. 3 oz. to 5 Ibs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
offers you service and economy! 





Write fer Samples and Prices 





sgt) tANTIC COFFEE BAG CO. 


DOKLIN te 


Young coffee man in Brazil 
(Continued from page 75) 

other, a human bond is icles aol This feeling was 
continually expressed throughout my stay in Brazil 

Silvio Malzoni, of the city of Matao, brought me to his 
uncle’s house in Matao, where Malzoni and Co. maintain 
a warehouse and coffee mill. Their fazenda is located just 
outside of the city. This region is in the central part of the 
state of Sao Paulo 

My coffee education was enhanced here with a hunting 
trip tor birds, a specie of fowl like our partridge. This ts 
one sport that they enjoy there. Everywhere in the interior 
of Brazil the roads are dusty, for they are unpaved. Slowly 
new roads are being built, but materials are scarce and ex 
pensive The few existing highways between large cities 
are in excellent condition and they show what can be done 
to improve the transportation problem 

Not far from the town ts the largest fazenda in the state 
of Sao Paulo, containing some five million coffee trees. Here, 
it one of the four rail centers on the fazenda, six acres are 
devoted to the drying area, where coffee cherries are spread 
two or three inches deep. Coffee is turned regularly during 
the day and collected in cone-shaped piles covered with tar 
paulins at night. About six days are allowed for the drying 
process on the patios, and three weeks are necessary to rest 


the berries afterwards 


Mixed for shipment 


My last trip was to the city of Campinas, where Darcy 

Stockler operates the Stockler warchouse. This ts located not 
from the city of Sao Paulo. Here, coffee is received 

from the interior and lots are assembled for shipment High 
grade coffees are mixed to make these shipments 

When coffee berres begin ripening in June, the harvest gets 
under way. Brazilian cotfee 1s picked by two different me 
thods. One its to strip the berries onto a cloth spread under 
the tree to prevent ground and rain damage The other ts 
simply to let the pickings fall to the ground and then gather 
them trom there In both methods the fruit ts stripped from 
its branches by running the hand trom the base to the tip 
of the branch in one sweeping motion 

Drying of the coffee is next. On the large brick-cement 
patios the berries are spread to dry in sun. Constant 
hand plowing maintains uniform dryness. Then the coffe 
is put into a milling machine, located in the interior, either 
on the farms or in a town nearby The outer husk 1s re 
moved, as weil as the parchment and the silverskin which 
covers the gree bean, Most of the impurities, such as stones 
sticks, and pieces of metal are removed just prior to this 

A large screening machine receives the milled coffee and 
separates the beans by size Bagged and weighed only ac 
cording to screen size, the coffee is sold and shipped toward 
port 

All sales are registered and shipments are made to Santos 
n order of registration. Thus, some coffees may be from 
two to 12 months arriving from the interior into Santos 
here the coffee is mixed into lots for shipment. This step 
is of the greatest importance, for, in making up a shipment, 
the expert in charge must consider grade, size, taste, vicinity 
grown and quantity of each separate lot of coffee received 
trom the interior. A final taste test is made of the pros 
pective shipment and with a necessary approval, an order 
to make the mix is given to the warehouse where the coffec 
is. stored 

To be continued) 
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at a cost of about $2,000 per tour-bag 


can be installed 
t a tairly low cost 


U.S. Armed Forces 
ree ‘ roaster, and which operates at This de 


Coffee for the 
(« inned , ge 58) 
vice was tested months and found to eliminate 
classi < | ’ 
at least 90 per cent of the so-« illed steam (it ts really water 


ill of the chaff, and over 65 


for several 


lirector appoints three different expert graders and 
that feature of the cotfee which 
mist, steam being invisible) 
tne : 
, per cent of the smoke 
the graders and classifiers who originally i P P a er 
} mcmecration to give us comple 
rve on th 
; ; , Designed, and installed by Jabez Burns & Sons, Inc 
a la ; operation with Professor Leslie H Backer, of Stevens Insti 
t in incinerator was placed in the plant of S. A Schon 


It completely eliminated all 


fers to pass judgment or 
aused its rejection. The name of the supplier and 
names of passed on . > 
ig It remained for success 

the cottees are withheld trom the experts who s 
I in co 


The decision of 


unn & Co., Inc., and tried 
CISIONS ¢ tn¢ fi : . 
r| : smoke, chaff, steam and odor emanating trom the roast 
his of t ute th v d . 

Oe ithe This was dor n increase in the con 


mption of fuel of 


At this moment refinen s are being 1 
\ in tl space OK 


1 of the incinerator with a vi 
g ill and 


t 


Was very 
- ied by the unit and tts | 
re erbally this ibject a 


tailed report will 
ne : 
the Boca Raton Convent: 


ement Agency 
an pm Survey shows more coffee drinking 
(¢ vor ) 
bout t t irlier, 71 per lents covered in the 
ith our 1950 survey named cottee as having mong the 
beverages they consumed th preceding 


In the 1949 summer 
is follows second 
third, soft drinks 


study, cotfee lec ith 1 per cent, 
milk and chocolate 


cent; fourth, 


reen Coftec 
e feelings of both Jack 
and others ranked 


milk, 49.7 per cent 


fruit and vegetable 


I know that I am expressing th 
Dutf and Albert Hanemann when I say that we have always 
enjoyed the tullest measure of cooperation from the New 
York Quartermaster Procurement Agency and our relations 


it all times have be 


+) per 
juices, 39.6 per cent fifth, tea, 37.1 
14.5 per cent; seventh, liquor cock 


and eighth, milk drinks 


per cent; sixth, beer 


en most pleasant and cordial 
tails and highballs, 3.8 per cent 


>.9 per cent 


Coffee smoke control 
eae oe ene ) La Faye: High prices 
S (¢ niimhed from page NS) 


ind allied coffee lines, we believe we can he happy in the 
nd and that the years 


business 1s sour 


including incinerators, electrostatic precipit 

Our problem as 
omplic ated by the fact that we 
steam and chaff 


1 with a wet scrubber 


ind systems 

every coffee man 
must not only thought that our coffe 
to offer a full measur ot 


1 mechanical filters 
are destined t 


ind 
opportunity 


KNOWS Is 
smoke, but also 
which 


Was ae hi ve 


EXPORTADORA JUNQUEIRA MEIRELLES, S. A. 


Coffee Exporters 


SUCCESS 





Santos and Paranagué 


Head Office: 


Growers in 
Rua 15 de Novembro, 61/63 
Caixa Postal, 444 (P.O.B. 444) 


Sao Paulo 
Santos, Brazil 


and Parana Cable: BRACAFE 








FOR PROCESSED COFFEES 
FREE RESEARCH 


DEPENDABLE SOURCE 


SOLUBLE @ COFFEE CONCENTRATES @ {siiistist 


COFFEE FOR HOT OR COLD BEVERAGES 
FOR EVERY FLAVORING NEED SPECIAL NEEDS 


PURE OR PRODUCT 
50 STONE STREET, NEW YORK 4, N. Y. 


* 
7 H E H A R 4 | S '@] | c '@) o COFFEE IMPORTERS @ ROASTERS @ PROCESSORS @ PACKERS 


NOVEMBER, 1950 


Sm Abate ACM NMA 








The world's coffee outlook 


Output of about 1949-50 


it as Compared 
Higher demands for c ire likely to develop both fron 
civilian and miltary sources and the volume of imports may 
ruin apt oach the 1949 level 
the producing areas at large—| irticularly in the West 
Hemisphere—-without major changes in areas undet 
cultivation, production will mainly depend on weather 


MS ai | Hn) 








EXPORTERS OF QUALITY COFFEES 


H. LaDOMUS ABREU FILHOS 
COMISSARIA E EXPORTADORA, S/A EXPORTADORA E IMPORTADORA, S/A 
SANTOS RIO de JANEIRO 








VICTOR A. CAHILL & CO., NEW YORK 








OUIS H. TRUEBNER WALTER H. VOELBEI 


TRUEBNER VOELBEL CO. 


79 WALL STREET, NEW YORK 5, N. Y. 
Old Established 


Correspondents in 


BRAZII Coffee e« Cocoa 
COLOMBIA 
VENEZUELA 
GUATEMALA 
EL SALVADOR AGENTS BROKERS IMPORTERS FUTURES 
COSTA RICA 
AFRICA 











Exportadora-Comissaria-BARROS, CAMARGO S. A. 
EXPORTERS OF FINE SANTOS COFFEES 


pe Codes used: ACMES (all) 
Cable Address: “BARCA BENTLEYS, UNIVERSAL, PRIVATE 


P.O. Box No. 90—Rua 15 de Novembro No. 131, SANTOS, Brazil 
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INTERNATIONAL 
AMBASSADOR OF 
WORLD TRADE 


The transportation of coffee to the U.S. Gulf Ports 

has been one of the primary functions of Delta Line 

for over thirty years. Delta Line has always designed 

its sailing schedules to conform with the needs of the coffee 
industry. Regular weekly sailings from the coffee 

ports of Brazil are scheduled as well as regular three-week 
sailings from the U. S. Gulf Ports to the 

West Coast of Africa. Not only does Delta Line 
harmonize its sailing schedules to keep abreast of the 
industry but the company is always alert in 

the pioneering of new methods of cargo handling 


to insure its reputation as the “Coffee Fleet.” 


Told 


MISSISSIPP! SHIPPING CO., INC, NEW ORLEANS 
New York (Chicago St. Lovis = Washington 


NEW ORLEANS—HOME OF THE COFFEE FLEET—LEADING COFFEE PORT SOUT H simian 


NOVEMBER, 1959 8! 








YES, they know us well 


With these dock crews... with the warehouse men and agents... with 
the tasters and brokers .. . throughout the great coffee industry of Brazil the 
name of Moore-McCormack is as familiar as coffee itself. Hardly a day goes 


by that doesn’t find a Moore-McCormack ship loading at the Santos docks. 


Coffee is important to Moore-McCormack Lines. The great passenger 
ships of the Good Neighbor Fleet... our big super-speed C-3 cargo liners 
. our modern freighters . . . all share in the responsibility of keeping coffee 


moving to meet the demands of the North American market. 


We have spared no effort to maintain efficient and dependable service; 


we shall continue to devote our energies to the maintenance of such service. 


Pa 
MOORE-McCORMAGCh 


hypy 


ae New York t 


5 Broadway 


Offices in principal cities of the world 
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SHIP 


SAILS 


ACAJULTA 


11.12 Gunners Knot 
11,15 Orotava 
11,21 Cstl Nomad 
Choluteca 
A Vessel 
Anchor Hitch 
Cst! Avnture 


ACAPULCO 


18 Cst! Nomad 

l A vessel 

16 Anchor Hitch 
10 Csti Avnturer 
21 Gunners Knot 


AMAPALA 


Orotave 

Csti Nomad 

Anchor Hitch 

Choluteca 

A Vessel 

Cstl Avnturer 

Anchor Hitch 
26 Gunners Knot 
ll Cst! Avnturer 


ANGRA DOS 
11/21 Nicaragua 
12/21 Uruguai 

1/3 Paraguai 


BAHIA 


11/13 Arendsdyk 


NOVEMBER 


Grace 
UFruit 
Grace 
UFruit 
Grace 
Grace 


Grace 


Grace 
Grace 
Grace 
Grace 


Grace 


UFruit 
Grace 
Grace 
UFruit 
Grace 
Grace 
Grace 
Grace 
Grace 


REIS 
Lioyd 


Lloyd 
Lloyd 


Shi sites 5 
r 4d 


A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


LAl1 23 SFll 
Cristobal 1] 
LA12°2 SF12/5 
Cristobal 12 
21 SF12/24 Sel2/29 
Sel 13 


9 


Cristobal 10 30 
Cristobal 11/15 
Cristobal 11/30 
Cristobal 12/23 
Cristobal 1/3 


Cristobal 1118 
LAl2/2 SF12/5 
Cristobal 11/30 
Cristobal 12/4 
LA12/21 SF12/24 Sel2/29 
Cristobal 12/23 
LAl 5 SF1/8 

Cristobal 1/3 

LAl 25 SF1/28 


Sel2/12 


Sel 13 


N012/7 Hol2/11 
NO1/6 


NO1/19 Hol /24 


NY11/25 Boll /28 Pall/30 Bal2 


COFFEE BERTHS 


SAILS 


SHIP 


Alwak 
Alphacca 


LINE 


Hol- Int 
Hol- Int 


BARRANQUILLA 


13 
13 
15 
19 
21 
23 


26 


Cape Cod 
Fiador Knot 
Clara 

Cape Cmbrind 
A vessel 

Sofia 

Enid 

Cape Ann 
Levers Bend 
Monica 
Anchor Hitch 
Clara 

Sofia 

Fiador Knot 
Monica 
Torsholm 
Clara 

Cstl Avnturer 


BARRIOS 


Fiador Knot 
Marna 

Adm Fraser 
Inger Skou 
Mayari 


Grace 
UF ruit 
Grace 
UFruit 
Grace 
Grace 
Swed - Am 
UF rut 
UFruit 
Grace 
Grace 
Grace 
Grace 
UFruit 
Grace 
Swed - Am 
Grace 
Grace 


UF ruit 
UF ruit 
UF ruit 
UFruit 
UF ruit 


BUENAVENTURA 


11/10 
11/12 
11/13 
HR12/2 1119 


Ines 
Luisa 
Leonor 
Isabel 


Grace 
Grace 
Grace 
Grace 


Abbreviations for ports 


( 
( 
( 
( 


i—Clevel 
D Detr 
Gra Galve 
Gi—Gauift 
Ha—Hal: 
H Hon 
HR—-Ham} 


DUE 


NY12.16 Bol2/19 Pal2 22 Bal2/23 HR12 
NY1/2 Bol 5 Pal /7 Bal 9 HRI 


NY11 

Nol1/25 

NY11 2 

NY11,/25 

LA12 21 SFl2 24 
NY11/28 

Hal2/18 St Jol2 20 
NY12/3 
Nol2/9 
NY12/4 
LAL 5 
NY12 12 
NY12/18 
N012/26 
NY12/26 
Hal 12 
NY1/1 
LAl1‘/25 SF1/28 Se2 


SF1 8 Sel 


St Jol /14 


NY11/17 
NY11/20 
LA11/21 SF11/23 Sel2/4 
NY11/27 


24 


1 


gine kcsositl 
OPM Pees ees 


AAS phew Fay tn Sp aN 





CRACK LIVE knows... 


that the coffee trade is one of the kev factors 
in the maintenance of the economies of important 


South and Central American nations. 


CRACK LINE realizes... 


that the strength of our Hemisphere depends upon 
a healthy flow of commerce between all the nations 


of the Americas. 


CRACK LINE understands... 


that efficient transportation is essential 
to the development of inter-American trade... 


and that it is a shipping companys responsibility 


to provide transportation facilities keved to the requirements 


of the exporters and importers who ereate that trade. 


CRACK LIVE provides... 


modern Ameriean lag ships Oper iting on iineraries 

lanned to meet the exacting demands of the 
moving quality ffee northward fron 

nbia. Venezuela and the Central American Republics 


speed and dk Joe ndability. 


GRACE LIME 


0 Hanover Square. New York 5. 


nd offices in all prine Ipal cities 
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SAILS SHIP LINE DUE 


BUENAVENTURA (Continued) 


21 Olivia Gra Bol2,.2 Bal2/4 
22 Laila Dan WstCst NO11 30 Ho 12 4 


1 22 Gerda Dar stCst NY1 Pol2 
11 23 Shipper 012 6 
11°26 Maria 
2/3 Barbara 
- Elisa 
Juana 
Leena Dar 
Banker 
Cecilia 
Flavia 
Margarita 
Paula Dan 
Ines 
Laura Dan 
Luisa 
Isabel 
Kamma Dan 


CARTAGENA 
11/10 Rosa 
11 11 Cape Cod 
11/14 Fiador Knot 
11 18 Paula 
1.25 Cape Ans 
s Re sa 
11 28 Levers Bend 
Paula 


Fiador Knot 


CHAMPERICO 


11 15 Gunners Knot 
1 24 Cstl Nomad 


ra 


Anchor Hitch 


( 
( 

l A vessel Grace 
( 
tl Avnturer  ( 


CORINTO 


DAR es SALAAM 


fr PI 
DURBAD 
GUAYAQUIL 


a Da 


Eliana 


NOVEMBER 








offers a fast fortnightly 
freight service 


betu een 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 
67 Broad Street. New York 4, N. Y. 
WHitehall 3-9600 


PHILADELPHIA BALTIMORE 


B. H. SOBELMAN & CO STOCKARD & CO. 
BOURSE BUILDING 225 E. REDWOOD ST 
Lombard 0331 Saratoga 2607 




















ALCOA 


SERVES THE COFFEE INDUSTRY 








FAST, WEEKLY SERVICE 
from Venezuelan Ports 


to Mobile 


Fortnightly service from the Dominican 


Republic: and occasional sailings from Haiti. 


Also regular. frequent service from British 
Guiana, Netherlands Guiana and the West 


Indies to New York 


ALCOA STEAMSHIP COMPANY, INC. 


New Orleans One Canal Street 
PE cietedendtceansiiebaddqdawk 108 St. Anthony Street 
Chicago Title & Trust Bldg. 

17 Battery Place 





FURNESS - PRINCE LINE 
SOUTH AMERICAN SERVICE 


Fortnightly Express Passenger and Freight Service (with 
refrigerated space) Buenos Aires, Santos, Rio de Janeiro 
to New York, via Trinidad. Outward to Pernambuco 
or Bahia, Rio de Janeiro, Santos, Montevideo and 


Buenos Aires. 


PRINCE LINE 
FAR EAST SERVICE 


Monthly sailings—Round the World Express Service from 
China, Philippines, Java, Straits Settlements, Colombo 
to Halifax, Boston and New York. Sailings outward 
via Panama Canal and Los Angeles. 

Sailings from Brazilian Ports to New Orleans provided 
sufficient inducement offers. 

By reason of many years of experience, special attention 
is assured in the stowage, handling and delivery of 


Coffee, Tea, etc., on all Services. 


FURNESS, WITHY & CO., LTD. 
General Agents 


34 Whitehall St., New York 
BOwling Green 9-7800 


Offices At All Principal Ports 





OF SOUTH AMERICA 











You can be sure your 
coffee shipments from 


DAR-ES-SALAAM. MOMBASA, 
LUANDA, MATADI, MONROVIA 
will arrive promptly. if you specify “ship 


via Farrell Lines.” Our fast, modern 
cargo ships call reguiarly at these ports. 


One of 
the major 
{merican 


steamship 


linking the 
U.S. with 
all three 


ocean coasts 


compantes a : : of Africa 


FORTNIGHTLY AMERICAN FLAG SERVICE... 
fast, efficient service from Gulf ports —with 
Limited Passenger Accomodations. Expert 
cargo handling—contact us today! Agents in 
other cities are: GRACE or LYKES. 


GULF & SOUTH AMERICAN 
STEAMSHIP CO., INC. 
! 620 Gravier St., New Orleans, La. 
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*nconerpepeonmarvrTreo 
26 Beaver Street New York 4, N. Y. 
Telephone: W Hitehall 14-7160 



















SAILS SHIP 





SAILS 





SHIP 


Cavalier 









ILHEUS 12/20 Danvig Isbrard NY1 7 
12/21 Rosa Grace NY12 27 

Bclivia Lioyd NY11 30 12:25 Catalina Grac NY1 2 
Enid Swed-Am Hal2 18 St Jol2 2( 12/28 Paula Grace NY1 3 
Venezuela Lioyd NY12.'8 12 29 Tachira Isbrar Gulf P 
Argentina Lioyd NY1Z 

12.13 Torsholm Swed-Am Hal 12 St 14 

12/15 Guatemala Lloyd NY12 26 LA LIBERTAD 

15 Haiti yd 


LA GUAIRA 





) A steamer bra F 

] é I Cholute UFr ( 1 
13 Catalina Grace NY] 

l talina 3 NY11 A e Grace l SF 


Cc 
Clipper 
[ 






Pau 





















Catalir Grace NY1z lz 12 16 Cstl Avnturer Grace Cristobal 12 é 

Clippe Alcoa Mol2. 11 NO12 13 12/23. Anchor Hitch Grace LAl/5 SF1 8 Sel 1 
12 Otto Banck Isbra Pal2/21 NY12 24 12 27 Gunners Knot Grace Cristoba 13 ® 
12 6 Anzoategui Isbrand Gulf Portlz j 1/12 Cstl Avnturer Grace LAL 25 SF1 28 Se2 2 i: 
12.7 Rosa Grace NY1213 ee 
12/11 Teresa Grace NY12/19 a 
12:12 Brede Isbran NY12 28 LIMON 3 
pales see ishrand — Guilt Portl2/30 11/16 Cape Cmbrind UFruit NY11/25 | 
12/13 Corsair Alcoa = Mol2 18 NO12 20 11/19 Fiador Knot UFruit NO11/13 EE 
12,15 Paula Grace NY12/20 11/23. Cape Ann UFmit NY12 3 : 
12/18 Ana Grace = NY12 2¢ 12/3 Levers Bend UFruit. += NO12/9 
12 19 Esparta Isbrand Gulf Portl 1 





2/20 Fiador Knot UF ruit N012/26 











Bringing North and South 












America nearer each other 










i ae) LLOYD BRASILEIRO 
‘ : gue eeegaiig = «. 
five, RS makes the Good Neighbor 


5 SOE gas Me MEHR 


a Close Neighbor. 







THE BETTER TO SERVE YOU .. 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


ne YR Lloud 
Sins BRASILEIRO 


NEW ORLEANS 
PATRIMONIO NACIONAL 


305 Board of Trade Bldg. 
The American Line maintains regular service trom the principal Brazilian coffee ports to New York and 


New Orleans, with facilities (as cargo offers) at Philadelphia, Baltimore, Norfolk, Jacksonville and 


















Houston. 












NOVEMBER 
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SILVER 
& 
JAVA PACIFIC 
LINES 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 


FAST — REGULAR — MONTHLY SAILINGS 
with modern cargo vessels offering limited 
passenger accommodation and refrigerated space. 


Kerr Steamship Company, Inc Java Pacific Line, Inc. 


Kerr Steamship Company, Inc Strachan Shipping Company 


Kerr Steamship Company, Inc Transpacific Transportation Co 
Compania Maritima 


Agencia de Vapores Grieg S.A 
t Bra Holandesa (Argentina) S.A. C 
Bue Aires. Argentina 
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REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 
La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 
TO 


U.S. Atlantic Ports, 
St. John, Halifax, Montreal, 
Cleveland, Toledo, Detroit, Chicago 


Agents in All Principal Ports 


SWEDISH AMERICAN LINE 


17 State Street New York 4, N. Y. 


1255 Phillips Square Montreal 2, P.Q. 





NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 
OSLO 


Agents 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St 


New Orleans—Bieh! & Co., Inc., 1308 National Bank of 
Commerce Building 


Houston—Bieh| & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 
Detroit—F. C. MacFarlane, 715 Transportation Bldg 
Santos/Rio—Agencia de Vapores Grieg S/A 
Paranagua—Transparana Ltda. 


Buenos Aires—international Freighting Corporation, Inc. 








{\ | for years 
3 P-A-B* 


has excelled in 


| COFFEE CARGO 
SERVICE 


“Pacific-Argentine-Brazil Line provides 


Fast transit time on modern C-3 ships. e Most 
up-to-date loading and handling equipment and 
“know how.” e Direct service from Brazil ports to 
Pacific coast coffee centers. e Offices in principal 


ports for prompt information and service. 


» tific - / > i . 

Pac ific Arge ntine - Accommodations 
Brazil Line Inc. - 12 

Pope & Talbot, PY por 
Inc. Agents 


POPE & TALBOT 


/ LINES 


Passengers 


* ARGENTINE NE 
WEST INDIES + PUERTO RICO 


PACIFIC AND ATLANTIC INTERCOASTAL 
Executive offices — 320 California St., San Francisco 4 
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AILS SHIP DUE SAILS SHIP 


-OBITO 2 Neuvo Esparta 
: 5 Clara 

Temeraire . fr NVI2 229 Cstt Avnture 
Del Or t 2 
Afr Sur 
Del R 
Templar 
Afr Daw 


MATADI 


LUANDA 


Temeraire 
Del Or 
Afr Sur 
Del Ri 
Templar 


AfrDawn —Farrell_—s(NY1 MOMBASA 


ll Afr St 
RACAIBO Sherwood 
J Doncaster 


Brede isbra Afr Planet 


Clara Grace 
steame nrandtse 
con” sean PARAMARIBO 
Nuevo Esparata Isbrandt aul t 121 ll 2 Byfjord Alc 
Sofia Grace 11/2 12 3 Thulin Icoa NY12 28 
Enid Swed - Ar 12 18 12 1/s Byfjord Ic NY1 19 
A vessel Grace 2/2 24 Sel2 2 120 Thulir NY2 4 
Oslo Ishrardtse l 12 10 2 10 Byfjord Alco. NY2 
Monica Grace 
= Sew PARANAGUA 
Falcon sbrandtser ] 11 10° Limburg JavPac LA12 10 SF12/14 Pol2 
Clara Grace 2 15 Del Vientc Delta NO12/11 Hol2 16 
Otto Banck Isbrandtsen Pal2/2 12 19 Mormachawk Mormac NY12/9 Pal2 13 Balz 
Anchor Hitch Grace 7 J 23 Mormacdawn Mormac LA12/18 SF12 21 Val2 2 
Sofia Grace ) 26 Mormackite Mormac NY12/14 Bol2 17 Pal2 
Anzoategui Isbrandtsen Gulf , 12/2 2 Del Mundo Delta NO12/24 Hol2/29 
Brede Isbrandtsen NY12/28 Peter Jebsen Nopal N012/20 CC12 24 Hol2 26 
Monica Grace NY12/26 ) Forester PAB LAl/2 SF1/4 Sel 10 Val 11 Pol, 12 
Torsholm Swed-Am Hal 12 4 1 3 Alphacca Hol-Int NY1/2 Bol 5 Pal/7 Bal/9 HR1/10 
Danvig Isbrandtsen Pal 3 1/7 Trader PAB LA1/25 SF1/2 Se2'2. Va2.3 Po2/5 





SHIP YOUR COFFEE BEANS 
WITH THE ARGENTINES! 


BECAUSE... 


Argentine State Line offers swift, dependable service, 
bringing your coffee from Santos in 13 days... from 
Rio in 12. Three new passenger liners—the RIO DE LA 
PLATA, RIO JACHAL and RIO TUNUYAN have 
joined the regular fleet of ASL freighters —all operating 
on schedule between East Coast ports of South America 


and New York. 


Efficient, experienced crews load your coffee into 
immaculate holds, assuring a minimum of bag damage 
and flavor contamination. We pay careful attention to 


every detail that assures the arrival of your coffee in ARGENTINE STATE LINE 


perfect condition —the way you want it — when you want 


it. And the modern ASL terminal at Pier 25 North River, Boyd, Wels & Sewell, inc., General Agents 


; : t , 
New York, is where you want it for easy delivery to TO He renee he ee 


truck or lighter. 
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SAILS SHIP LINE 


PORT SWETENHAM 


Arnold Maersk Maersk NY1 16 


PUERTO CABELLO 


11,10 Clipper Alcoa 11/20 NO11/21 
11/12 Danvig Isbrandtsen NY12. 1 
11 12. A steamer Isbrandtsen Gulf Port 11/24 
11/16 Paula Grace NY11/22 
11/16 Sofia Grace NY11 28 
11/17 Nuelo Esparta isbradtsen Gulf Port 12/1 
n - 11,18 Corsair Alcoa Moll, 27 NO11/29 
Ship via 11/19 Enid Swed-Am Hal2/18 St Jo 12/20 
‘ Isbrandtsen Pal2.7 NY12 10 
Grancolombiana 23. Monic Grace NY12/4 
Grace NY11 29 
Isbrandtsen Gulf Port 12.9 
Cavalier Alcoa Moi2 4 NO12 6 
Colombia ] Rio Dale Isbrandtsen NY12/14 
30 «Clara Grace NY12/12 
Ecuador 130 Paula Grace NY12/6 
Venezuela 1 30 Falcon Isbrandtsen Gulf Port 12 16 
Clipper Alcoa 012 11 Nol2/13 
and New York Otto Banck —Isbrandtsen Pal2/24 NY12 2 
New Orleans 25 ships serving , Sofia 
the Top market 7 ie 
Montreal in South America 7 : 


Regular Sailings between the coffee ports of 


Grace 
Grace 
Corsair Alcoa Mol2 18 NO12/20 
Other ports as cargo offers 2 Anzoategui Isbrandtsen Gulf Port 12°24 
Brede Isbrandtsen NY12. 28 
12/1 A steamer Isbrandtsen Gulf Port 12 30 
exc ante ° na 12 Monica Grace NY12 26 
ora M mbia 7 2/15 Torsholm Swed-Am Hal. 12 
ncolo 3 12/1 Danvig Isbrandtsen Pal 3 
ra 2.16 Cavalier Alcoa Mol2 25 NO12/27 
4 Neuva Esparta Isbrandtsen Gulf Port 1/1 


Grace NY1 1 


Transportadora Grancolombiana, Ltda 12/21 é Grace NY12 27 
General Agents, 52 Wall St., N. Y. 5, N.Y 12 28 1 Grace NY1 9 
2/28 Paula Grace NY1 3 
Cable Address: Grancolomb 12/29 Tachira scerandtsen Guill) Bort 4/13 


WHitehall 3-7207 


PUNTARENUS 
11 11 A vessel Grace Cristobal 1115 
l Cstl Nomad Grace LAl2.2 SF12 5 Selz 
21 Choluteca UFruit Cristobal’ 12 4 
26 Anchor Hitch Grace Cristobal 11/30 
} A vessel Grace LAl12 21 SF12/24 Sel 
19 Anchor Hitch Grice LAl 5 SF1 8 Sel 13 
19 Csti Avnturer Cristobal 12/23 
30 Gunners Knot Grace Cristobal 
8 Cst! Avnturer Grace LAl 25 


GUATEMALA RIO de JANEIRO 
FL SALVADOR CO 1/18 Bese oe WORL/26 
wonpuRAS COL i/2z Wewepn toys MOE 
with | Del Viento Delta NO1211 Holl 16 
sank service to sated me LA12 18 SF12 21 Val2 25 Sel2 27 Pol2 29 


NEW ORLEANS | “g Del Mar Delta 


Jacha! ArgState NY11 


regular depen 


NEW YORK, | 
Ss Peter Jebson Nopal NO12 20 €C12/24 Hol2/2 
and other U. S. Port 27 Del Mundo Delta += NO12/ 24 Hol2/29 

Fletero SCross NY12 30 
Del Valle Delta N012 27 
New York: _ Forester PAB Lal 2 S$ al/10 Sel/1l Pol/12 
Pier 3, North ' 4 De La Plata ArgState NY12 28 

° Jachal ArgState NY2 1 
New Orleans: St 2 22 Uruguai Lloyd N01 6 
321 St. Charles >! Paraguai Lioyd = NO1-19 
De La Plata ArgState NY2 15 
Jachal ArgState NY3 22 
De La Plata ArgState NY4 4 


SAN JOSE 
14 Gunners Knot Gr LA11 23 SF11/26 Sel2 3 
19 Anchor Hitch r Cristobal 12 23 
23 Cst! Nomad race LA12/2 SF12/5 Sel2. 12 
A vessel race LAl12 21 SF12 24 Sel2 29 
13 Cst! Avnturer Cristobal’ 12 2 


2 24 Gunners Knot e Cristob l 
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SAILS SHIP 








LINE DUE 





SAILS SHIP LINE DUE 








12/27 Anchor Hitch Grace LA1l/5 SF1/8 Sel/13 11 11 Del Aires Deita NO11 25 Holl 30 

1/16 Cst! Avnturer Grace LA1L‘25 SF1/28 Se2/2 11/24 Nicaragua Lloyd NO12/7 Hol2 11 
11/25 Del Viento Delta NO12/11 Hol2 16 

SANTOS 12/2 Alwaki Hol-Int NY12/16 Bol2 19 Pal2 22 Bal2 23 HR12 24 
12,5 Peter Jebsen Nopal NO12 20 CC12 24 Hol2 26 

11/10 Bolivia Lioyd NY11/30 12.9 Del Mundo Deita N012/24 Holl2 29 

11/13 Argentina Mormac NY11 27 12,19 Alphacca Hol-int NY1/2 Bol 5 Pal 7 Bal 9 HR1/10 

11/14 Mormacmail Mormac NY11/28 NY11/30 Pal2.4 Bal2/6 Nfl2/8 12.24 Unuguai Lloyd N01/6 

11/14 Del Sud Deita NO11 28 1/6 Paraguai Lioyd N01 19 Hol 24 

11.18 Mormacstar Mormac Bal2/4 Pal2'6 NY12/8 12 

11,18 Limburg JavPac LA12 10 SF12/14 Pol2/20 Sel Val 8 

11 20 Nicaragua Lioyd NO12,7 Hol2 11 

11.20 Venezuela Lioyd NY12,8 

11/21 Ragunda Norton BO12 13 NY12 14 Pal2 16 TEA BERTHS 

11/21 Del Viento Deita NO12 11 Hol2 16 

11 23 Mormachawk Mormac NY12'9 Pal2/13 Bal2 15 

11/27 Mormacsaga Mormac NY12/10 Bol2/14 Pal2/16 Bal2/18 Nf12 2¢ CALCUTTA 

a 7 dese Mid las _ 11/11 City Chester Ell- Buck Bol2/14 NY12/15 Pal2/20 Nf12/21 Bal2 23 

+ 27 Mormacdawn Mormac LA12/18 SF12 21 Val2 25 Sel2 27 Pol2 29 11/20 Silverspray Silver Lal/20 SF1/25 Pol 30 Se2/3 Va2'6 

s = on Kol- Int NY12 + Bol2 19 Nfl2 22 Bal2/23 Pal2 25 1121 City Phildpha Ell-Buck Hal2/24 Mol2 27 NY12/28 Pal2 31 Nfl 3Bal 

11 30 toreachite roan he " Bol2 17 Pal2/19 Bal2 21 a — ee ae 

11/30 Avasttinn Llewd NY12 16 oo pee — 12/7 City Perth Ell-Buck Bol 10 NY1/11 Pal 14 Nfl/16 Bal 18 

‘ , . ‘ Ags 12,8 Lombok JavPac LA] 14 SF1/18 Pol 23 Sel 26 Cal 29 

ei) cu ane ArgState NY12/14 12/21 City-Lucknow Ell-Buck Bol/23 NY1/24 Pal 27 Nf1/29 Bal / 30 

12 2 Bowmonte 1FC NY12,/18 Pal2/21 Bal2/23 Bol2/25 Hal2/28 12/20 Silvermaple Silver LA2 20 SF2/25 Po3/2 Se3/5  Va3'7 

aS Meta es = NOE2/a8 OCI2 ‘98 Hela/ae 12/21 City-Lyons EN Buck Canada 2/1 

12.5 Del Mundo Delta NO12 24 Hol2 29 18 Sitverstesh Silver LA2 14 SF2 18 Po2 23 Se2 26 Va3 1 

12:10 Fletero SCross NY12/30 

12,10 Guatemala Lloyd NY12 26 

12/12 Del Vaile Delta NO12 2 CHITTAGONG 

12 13 Forester PAB LAl/2 SF1 4 Val 10 Sel Pol 12 

12 14 Dela Plata ArgState NY12/28 11,15 City-Norwich Ell-Buck U.S.A 

12.16 Alphacea Hol-Int NY1/2 Bol/5 Pal/7 Bal/9 HR1 10 Bhs Pero Sites connect eece Vareee wan 

12/18 Jachal ArgState NY2/1 1l 15-30 City- Ely Ell-Buck Canada U.S.A 

12/20 Uruguai Lloyd NO1l/6 NY1/14 

12 30 Haiti Lloyd NY1/16 COLOMBO 

1/2 Paraguai Lloyd NO1/19 Hol 24 

118 Jachal ArgState NY2/1 11/11 City Chester Ell-Buck Bol2/14 NY12,15 Pal2 20 Nfl2/21 Bal2/23 

2/1 De La Plata ArgState NY2 15 11/22 City-Phildpha Ell-Buck Hal2/24 Bol2 27 NY12/28 Pal2/31 Nfl 3 Bal 
11 22 Silverplane Silver LAl/6 1/11 Pol/17 Sel/20 Val/21 

VICTORIA 12/3 Jav- Prince Prince Hal2 28 Bol2 31 NY1 2 
12.14 Cing- Prince Prince Hal 8 Bol/1l NY1 13 

11 10) Arendsdyk Hol-Int NY11/25 Boll 28 Pall 30 Bal2/1 Nfl2 2 12/21 City-Lyons Ell-Buck Canada 2 1 
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Our Cop Kanking Cargo Services 


MAINTAINED FOR MORE THAN 
60 YEARS 


between VENEZUELA, THE CARIBBEAN, 


and 


HAITI, DOMINICAN REPUBLIC 
U. S. ATLANTIC & GULF PORTS 


assure prompt delivery of your 


coffee shipments. 


Royal iletherlands Steamship Company 


FREIGHT AGENTS 


ATLANTIC PORTS — FUNCH, EDYE & CO.—NEW YORK 


GULF PORTS — STRACHAN SHIPPING CO.— NEW ORLEANS 
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SHIP LINE SHIMIZU 


COLOMBO (Continued) 11/13. Trein Maersk Maersk SF11 28 LA12/1 NY12 
Hongkong PacTrans LA12/2 SF12/8 

Tento Maersk $F12/13 LA12/15 NY1 
Peter Maersk Maersk SF12/12 LA12/15 NY12 
Lexa Maersk Maersk SF12 28 LA12 30 NY1 


Salatiga JavPac 
East-Prince Prince 
Hoegh Trader Silver 


Brit-Princee 


DJAKARTA TANGA 
Arn Maersk Mae NY] 11/10 Afr Star 
Norman Lykes Lyke ( Afr Planet 


HONG KONG 


Flying Scu PacFar 
Hongkong PacTra 


T 


YOKOHAMA 


Trade Wind PacFar SF12 8 LAl2 /1¢ 

Trein Maersk Maersk SF1l 28 LA12 1 NY12/17 
Mathew Lcknbch PacFar SF12 15 LA12 18 

Flying Dragon PacFar SF12/20 LAl12 22 

Tento Maersk $F12/13 LAl2 15 NY1 
Peter Maersk Maersk $F12/12 LAl12 

Lexa Maersk Maersk SF12/28 LAl2 30 NY1 

Ed Leknbch PacFar SF12/16 LA12 20 
FJbcknbch PacFar SF12/24 LAl2 27 


Peter Maersk Maersk 
Trade Wind PacFar 
Ed Leknhch PacFar 
Lexa Maersk Maersk 
Flying Dragon PacFa 


JAVA PORTS 
Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal, C. Z 
Accepts freight for New York. with transshipment at Cristobal, C. Z 


With transshipment at Colomb 


Bibliography on pepper and pepper substitutes 
SF11 28 LA12 Pepper and pepper substitutes” is the title of Biblio 
LAl1/27 SF11 graphic Series No. 11, published by the Quartermaster 

Mathew Lcknbch PacFar SF11/15 LAL 
Maersk S$F12/13 LA12/15 NY] 
Hongkor PacTrans LA12 2. SF12/8 The pamphlet lists about 400 references on pepper and 


Research and Development Laboratories Philadelphia 


Peter Maersk Maersk SF12 12 LA12 15 NY12 3( its substitutes, covering adulteration, synthetics, chemical 
Flying Dragon PacFar SF12 20 LA12/22 P i ae : 
cd lzhceh®  Pasean “ERIAVIR Sed onstituents, and other aspects of ine subject. Included 


Lexa Maersk Maersk SF12 28 LAl12 30.NY1 15 is a list of patents overing pepper and pepper substitutes 








Coff s Af bacd .. Ua 
TORM Vo LINES 


means coffee in a well-protected modern 


motorship with Forced Ventilation . . . coffee 


that will reach destination on schedule 


Frequent sailings between Paranagua * Santos * Rio and New York © Boston © Philadelphia * Baltimore * Norfolk 


TORM LINES 
J. F. WHITNEY & CO., General Agents 


8.10 Bridge St.. New York 4, N. Y 


Cable: TORMLINE T WHitehall 3-8100 
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sales 
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SOUTHERN CROSS LINE 


Brazil to United States 
Atlantic Ports 


COSMOPOLITAN SHIPPING COMPANY, 
42 BROADWAY, NEW YORK 4, N. Y. 


Inc. 


DODERO LINES 


Brazil to United States 
Atlantic Ports 


A 


COSMOPOLITAN SHIPPING COMPANY, 
42 BROADWAY, NEW YORK 4, N. Y. 


Inc. 
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Ree ee 
OVER ae YEARS OF CONTINUOUS 
STOCKARD & COMPANY, 


17 Battery Place, New York 
225 E. Redwood St 


—p—ines._ 


BALTIMORE 


DEPENDABLE SERVICE TO THE COFFEE TRADE 
INC., GENERAL AGENTS 


N. Y., WHitehal! 3-2340 


Saratoga 2607 @ PHILADELPHIA: Lafayette Bldg. WAinut 2-2152 


AGENCIA de VAPORES GRIEG SA 


Rio de Janeiro 
Avenida Rio Branca 20 


m/s Stockholt s Alf Lindeberg 
15 days service from Santos to New York 


1950 








Drip-O-lator- as Premiums 


trends . . . offers . . products . . . news 
e 
Chase & Sanborn: A two-piece copper set was recently 
CGAator . offered to promote sales of Chase & Sanborn Coffee. The 
; Vk ; 
set was made available for $1.00 and proof of purchase of 


a pound of the coffec 


ae Free-Flow Salt Shakers: A deluxe design in Airko free 

; flow salt shakers, capable of lending grace to the most fas 

ate acceptance by coffee lovers tidiously prepared table, is announced by the Airko Manu 

everywhere, Always a leader facturing Co., Clermont, Florida, world’s largest exclusive 
producer of salt shakers 

Designed of sparkling crystal glass with a hand-cut satin 

finish base, the pair stands four inches tall and comes in a 


used by leaders. This famous 
name 1s stamped on the bottom 


of every Drip-O-lacor, Pointe oa 
smart “show-case” box which makes an attractive gift pack 


with pride to the fact that your 

age 
customers are getung the only Salt flows from these new Airko shakers without pound 
genuine Drip-O-lator, Instan ing, table rattling or fussy shaking. Even in the dampest 
weather. salt moisture is absorbed by the ‘‘Airkonite’’ element 


taneous response will follow as 
sealed in the gleaming chromium top Definitely not a 


surely as might follows day 
gadget, the element has no parts to wear out or get lost. It 


reactivates itself indefinitely, thus insuring a constant salt 
flow witha fl p of the fingers. Retail price is $1.00 per pair, 


THE ENTERPRISE ALUMINUM CO. at dealers or direct 


MASSItLLON, OHIO 
Midget Stapler: A striking example of the modern 


trend toward greater efhciency with smaller units ts the 
new midget ‘Tot 50" Stapler and tacker now being in 
troduced by Speed Products Company, Long Island City 
N. Y. About the size of a package of gum, this amazingly 
strong little tool 1s made of chrome finished steel with a 


durable tenite plastic top and 1s built with an open channel 


Makers of the only genuine Drip-O-lator the better drip coffee maker 


for quick staple loading 
The name of the new product is derived from the 50 
jobs it can do in offices, schools, homes and many other 


places where stapling and tacking paper, leather, cloth 


and other materials are required. It binds up to 20 sheets 
of paper and carries SO staples to a loading Che stapler 
and 1,000 standard Tot staples come in a vest-pocket siz 
price is 


plastic gift box with hinged cover The retail 


98 cents. 


PYREX brand GLASS—"' 
TEAR DROP SHAPE—cams 2 oar Coffee in capsule form being — 

h developed at Armour Foundation 
RUBBER CUSHIONED : 
HANDLE—solt« bumy 
SEM!-WIDE 


, ’ A coffee pill which can be dropped into a cup of hot 

NECK— J ; ‘ ; 

Abe ; ‘ water to make the beverage is under development at the 
Armour Research Foundation of the Illinois Institut 


UNIFORM GLASS THICK 
NESS— * y Technology, Chicago 
as The pill is an extract of coffce inside a tasteless, quick 


HAND.TITE HANDLE — io , 1 
4 dissolving capsule The Capsule ts an ove rcoat to guard 


Prove it to yourself the coffee against oxygen, according to Erik Nielsen 
just as thousands of chemical researcher at the 
restaurants and fountains 
' 


Foundation, who originated the 


are proving idea 
seen tet ina nee prorpaerag bre Rape Freshly roasted coffee contains certain fragrant oils 
cuts down breakage with these sensational features! which are easily destroyed by oxygen, it Was explat 1ed 
The xtract 1s taken out at 
blank f nitrogen 
with oxygen There are some problems 


none 1em seem insuperable, it was 


pul could | packaged 


velopes tor easy distribution, it was said 


COFFEE AND 











See plenty of premiums 
available in 195] 


for offers, promotions 



















er eee The Perfect Premium 
te mess. FOR A 


ne SBRING PROMOTION 


i te ae 2 “ . 
PAAA sider C 


ca Bealha 
Pacey telapan: Bre ® A Self-Liquidating Deal ® 
a — without unduc pates BULBS! For a powerhouse pro 


on next Spring, there’s nothing s 
ompe s our imported fron 
rid-famous for 
d Herr Taming y id long lowering 
. 4 t ife. Plan now for ur SPRING PUSII! 
' emonntens 


Pech PRICES! Mict tigan Bu 





EX TRA SERVICES! 


The Michigan Bulb ¢ et up to hand 





You get the EXTRA BUSINESS! 


WRITE TODAY FOR FULL DETAILS 
SALESMEN INQUIRIES INVITED! 


wa eke ce MICHIGAN BULB CO. 


preparedness al PREMIUM DEPT 
| Grand Rapids 2, Michigan 


















they ll forget all other 


: ro 
premiums when they see Forecast S 


v=3~ HUG-ME-TITE APRON” 


FORECAST PLASTIC PREMIUMS 


and theyll reach FIRST tor YOUR 
product, when they know they can get this 
harming white lac plastic apron as a premium 
Homemaker's delight! novel, because it has 
waist-hugging hard plastic hoop in place of 
fussy ties. Best-by-test in the tea and coffee 
premium business. And osts NO MORI 


than less exciting premiums! 


WRITE US FOR SAMPLE AND COST OF 
HUG-ME-TITE APRON AND OUR OTHER 
SPARKLING NEW PLASTIC PREMIUMS! 





8 South Case Ave. Akron, Ohio 


(Subsidiary of Pla I Products Corp., Mfrs.) 
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Calembian coffee 


the ¢ olombiat 
im $2.000 
Link to Americas 
said on the 
1S In 
wide rang 


il knowledge 


t to the mutual 


in impor 
ontriput 1 mo 
| I jemocrati 


standing oO 1 
I deed millions 


enters and the 
sters and retailers 
: nd its bad times 
y Colombia to both st f liberty and independence 
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The Coffee Outlook 
1] 


The tone of the market was dominated last month by 
uts in the prices of the roasted product. A & P cut the 
prices on its three brands two cents about the middle ot 
the month, only two weeks after it had put into effect in 
creases of two, three and four cents a pound 

Other chains followed suit, and towards the end ot 
the month nationally distributed vacuum brands were also 
dropped two cents 

Generally, coffee distributors have been well-stocked 
and the resultant slow demand for green replacements by 
roasters has tended to soften asking prices in the pro 
ducing countries 

Some light on the supply situation here was shed by 
the inventories of green and roasted coffee reported by the 
Census Bureau. On September 30th, stocks were down 
12 per cent compared to a year ago, but stocks of roasted 
coffee held by roasters were up 27 per cent 

NCA feels that the actual green coffee in the country 
it the time was probably 15 to 20 per cent greater, but 
that the lower figure is useful for comparative purposes 
since previous reports had an equal margin of error on 
the low side 


On a green basis, the reports from 647 firms showed 
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that on Septeml er 30th they had 2,632,380 bays of green 
cotfee and 462,542 of roasted, a total inventory of 3,094, 
922 bags. These figures compare with June 30th’s 2,510 
061 green, 404,587 roasted and 2,914,648 total; and March 
31st's 3,350,420 green, 523,501 roasted, 3,873,921 total 

In 1949 these firms reported that on December 31st 
they had 2,873,100 bags of green, 582,285 roasted, 3,455 
385 total September 30th, 2,977 


roasted, 3,342,934 total; June 30th, 2,783,515 green, 430, 


YO green 304,984 


i84 roasted, 3,213,999 total; and on March 31st 3,029,535 
green, 492,895 roasted, 3,522,430 total 

The amount of coffee roasted during the third quarter 
this year was 17 per cent above the previous quarter and 
10 per cent over the third quarter of 1949 


On a green basis, 598 firms reported roastings totaling 


4118615 bags n the third quarter of L950, 3,867,096 
in the second quarter and 3,817,601 in the first quarter 
In 1949 the reports showed 5,061,027 bags in the fourth 


quarter, 4,102,593 in the third and 4,514,507 in the first 


The data on green cotfee inventories was limited to 
stocks which have cleared customs and were in_ the 
United States The survey did not cover quantities of 
roasted coffee heid by wholesale establishments that did 


no roasting, by retail stores or by housewives 





Brookhattan Trucking Co., Inc. 
57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 


Consolidated Carloads Our Specialty ( 


Riverfront Warehouses 


— Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 


N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 
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H. MILLS MOONEY & SON, INC. 


20 FULTON STREET, NEW YORK 7, N. Y. 
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More—and better—Angolas PACB to form new technical advertising council 
(( wed J" f Andres Uribe, acting president of the Pan-American 
this Portuguese colony Coffee Bureau. has announced the unanimous decision of 


is proven by the t the Bureau's executive committee te form a new technical 
I J ‘ 1! 
mit jual ‘ advertising council to consult with the Bureau on all 
my roved quality as é 


the shipments is enc phases of its advertising work. The decision was taken, 


Mr. Uribe said, because of the continued desire of the 


in roasters to use 
' y , ve ) t i) o ntrie ] LOD t . 
the last World War the aver: exports inted producing countries for close cooperation with the many 
thout 25.000 bags to the f © the 1 factors of the coffee and allied industries in the United 
stablishment of i inta t exports to t States 
The new technical advertising council 


with the Bureau in an advisory capacity, will be com 


ted 17, 258,000 bags which will work 


09,000; Jan-July, 195 12.000 


that as long as Angolas k improving Posed of eight members appointed by the executive com 
niformitv. more and more of these sweet mittee of the Pan-American Cottce Bureau It will con 
idy market it uited States sist of two members of the executive committee, two rep 
resentatives of the domestic coffee trade, one representa 


tive each of the restaurant and retail grocery trades, and 


Hawaii's Kona coffee the presidents ot the Bureau's advertising and public 
(« “ed Svar ) relations agencies 
Working regulations of the new technical advertising 


otfee ranked second only to sugar in tmportance 
Sd fat : i ' council already have been approved, and names of the 
supplanted Dy rice ind pineappic i 


pioneers in the field was H. Hackfeld and 


council members will be announced at an early date, Mr 


rave financial aid to small growers and Uribe said 
y plants at Kona and later in Honolulu . 
het ore Hawai became i | S territory Snell appoints chief engineer 


bags shipped from. the ere from Lyman H. Allen, Jr., formerly assistant chief design en 
gineer in charge of chemical process design with the 
Ltd., successor to Hackfeld today American Viscose Corp., Philadelphia, has been appointed 
r. The firm markets its ec under chief engineer of Foster D. Snell, Inc... New York City 


roducet 


Mayflower chemical and engineering consultants 





BRAZILIAN WARRANT COMPANY. INC. 
NEW YORK NEW ORLEANS 
91 Front Street 22:33 Magazine Street 
Agents for 
Brazilian Warrant Co.. Lid. 
London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 
SA COMERCIAL E. JOHNSTON 
Santos—Rio de Janeiro—Paranagua 
Old East African Trading Co. 


> 


Mombassa. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 
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Cables: Cafasiatic: Teletype NY !-1713X 
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Coffee's second Boca Raton convention 
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Tea trade determined to continue 


Greenbrier convention hears tea producers have already 


pledged share for next 12 months. Tea Association 


elects Herbert C. Claridge president. 


partnershy marketing raise the 


of tea consumption in the United will con 


tinue with no let uf during thé 


Members of the 


results of the 


ominyg 


tea trade in this country, reviewing th 


first five months ot the promotion campaign 


seem determined to carry on the drive, if possible with 


even preater intensity 


Promotion progress to date and plans for the future 
ented to the trade at the fifth annual convention 
of the Tea Association of the U. S. A., held October Ist 
ith at The Greenbrier, White Sulphur Springs, W. Va 
who contribute to the 
with the U. § 


funds for the 


Tea ps cers, campaign on a 


irtnership basis industry, have already 


I 
pledged their share of the next 12 months 
f 


convention was informed 


Held at The Greenbrier for the second year in succes 


] 


sion, the 1950 conclave drew an attendance which topped 


irs event more than 30 per cent 


At morning business sessions, the convention examined 


world trends, developments within the tea industry, 


ip on tea supplies and demand, studied the post 


in the grocery and restaurant markets and 


strengthen the industry in the months 


it Robert B 


| 
ntion laud 


Smallwood 
onve 
ifter a substantially 
ntry 
i Coun 


Deen Of 


ut what 


The three major events in tea during this century are 
the birth of the birth of 
the tea bag and the birth of the Tea Council, Anthony G. 


in historical sequence iced tea, 
Tasker, organizing director of the International Tea Mar- 
ket Expansion Board, told the conclave. All three events 
he pointed out, took place in the United States 

We recognize the United States market as a challenge, 
he declared This country is the second largest importer 
of teas in the world, yet its per capita consumption 1S 
among the lowest in the major markets. This in itselt 
points up the last potential which the market offers to 
the tea-producing countries.’ 

At a time when dollars were sorely needed for the 
import of food and capital goods, the producing coun 
tries took the long term view and invested dollars in 
eventual 
that 


while the United States today accounts for approximately 


tea promotion here in order to tncrease their 


dollar earnings, Mr. Tasker pointed out He said 


ten per cent of the total annual exports of tea, the pro 


ducers are spending almost 50 per cent of their total 
promotion funds in this market 


that continuous effort today costs 


“While tea’s annual budget 
in this market has increased almost sixfold in terms of the 


Moreover, more 


than ever before,’ he stated 
urrencies needed to buy those dollars. Since devaluation 


every dollar spent costs 40 per cent more in rupees guild 
rs of pounds to buy 

Yet 
efforts in this market, it 2! ' 
break that has come its way in the 13 years ITMEB has 


The break 


if devaluation added to the cost of the producers 


ilso Lave yest i gle 


been working here, he emphasized was the 


Getting together over tea at The Greenbrier are (from left) Her- 
bert C. Claridge, newly elected president of the Tea Association 
Robert B. Smallwood, retiring president, John M. Hancock, chairman 
of the board of directors of the Lever Brothers Co., and Anthony 
G. Tasker, organizing director of the International Tea Market Ex 


Board, the Tea Bureau's parent body 
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promotion drive 


with the 


by the | trade to contribute pro 
t 


fund 


accision 


to a joint on a matching basis 


I would be doing a grave disservice to the concept of 
were to 


Tasker 


job no 


irtnership market, which we all share, if I 
partially done Mr 


done is to begin the 


that the job is eve 
What we 


is no short 


have 
it to a material increase 


There t 
1 States except the application 


more 
consumption in the Unite: 
of the best brains and the most robust endeavors that we 
can muster together 

This year, 1950, is the most vital in the history of tea 
in the United States, John A. Pierce, 
since this ts the 


general manager of 


the Tea Association, declared, year which 


formation of the Tea Council and the launching 


$1,600,000 


saw the 


of the advertising and merchandising cam 


paign 

Committees of the Tea Association have become more 
as vital administrative units of the 
association,’ Mr Diffusing accurate and 
reliable information is an important staff function. Work 


T Ca Asso 


ind more important 


Pie ree said 
ing through the trade relations committee, the 
ciation news letter has been revamped and its scope ex 
panded.” 

The partnership marketing” 
ment was praised by Eri 
Motion Picture Association of America, past president of 
United States and di 


irrangé 


tea industry's 


Johnston, president of the 


Commerce of the 
He declared that we desper 


the Chamber of 
rector ot Many corporations 
ately need a partnership of free peoples the world over 
survive,” he But as 
forget that ultimately 
When 


i gambler’s chance against the 


Today we must arm to said 


sane men and women, let us never 


the world must disarm to survive Communism 


knows that it doesn’t have 
disarmament 


free world, then perhaps we can talk about 


in a world of peace and law and order 
many Americans regarded 
Asians. We ditch the 


Asian peo} le or any other peo} le 


themselves 


habit of 


Too have 


must shabby 


Su erior to 


trying to remake the 


in our 

Mr. Johnston said the partnership marketing plan for 
nd 
an 


imaye 


influence the future trade ommerce of the 


a has influenced trad¢ 


tea may 
world as essentially as and com 
merce in the past a more enlightened, more bene 


ficial fashion 


Hancock 


gation to the 


world situation, John M 


Appraising the 
United States del 


former member of the 


U.N. Atom 
man Brothers, ¢« pressed 


Energy Commission and a partner of Leh 


strong loubts that Russ 


tom bomi 


lity 
HIity 


know 
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The Greenbrier, site of the Tea Association's fifth convention 


Tea people enjoy 
sports, social events 
at The Greenbrier 


at The Greenbrier were devoted to the 


the Tea 


While 
business sessions of 
lett 
and conventioneers were 


mornings 


Association's fifth convention, 


afternoons were free for recreation and even ngs tor 


not loathe to take 


social activities 
idvantage of the unique facilities at the West Virginia resort 

Golfers, 
play on, flocked to compete in the 


with two 18-hole and one nine-hole course to 


tournaments on each ot 
the three convention days 

On Monday, J. B. Boynton topped the field in the men’s 
blind bogie contest, trailed by A. R. Graustein and Richard 
Berry. The women’s blind bogie competition was won by 
Mrs. J. C. Boynton, with Mrs, ¢ R. Ferguson second 

Tuesday was the big golfing day 
was held, with handicaps based on_ the 
Tied for were C. R 

The low net was halked up by Robert 
while Carl I. Wood and Bernard 
with 72's On the toss, Mr 


The men’s handicay 


medal tournament 


low gross Ferguson 


Halloway system 
and Edward Aborn 
S. Gould with a score of 71 
Weiser tied for second low net 
Wood won 
The blin« 
on Tuesday by 
ind Fred N 


nearest to the pin on the 


men’s division, was topped 


followed by Etnar C. An 
shot 


match, in the 
John M. Hancock 
Dodge. W 


18th 


lerson Cousins landed a tec 


ind thereby became a 
women's blind meet that day was 


S. Grant, with Mrs. H. B 


hole 
prize winner The bog 
topped by Mrs W 
behind 

Wedn 
winner of the blind bogi 

{i Henry P 


Leuss ny ¢ lose 


Hall come 
Dor. Prince 
women's match, Mrs 
Dodge the runner up 
iw Larry Blitch 


out 


saw Joseph B 
trailed by 


sday $ ompention 


ontest 
In the 
Mrs 


Thomson 
\ with 


shoot conte 


tennis 

Robert 

rizes 
uller and Robert 
in’ McKissock 


efore the 
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Carter, Macy Company, Inc. 


_ 37-41 Old Slip, New York 5, N.Y. 
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Two-level selling, industry and brand. 


puts new power behind tea 


business is definitely committed today 


American 
tablished levels of competition—the industry s 
brand selling level 
significant trend in American distribution 
reported Tea fifth 
Richard N. Heath, executive vice president of the Leo Bur- 


advertising agency handling the Tea Council's 


This new and 


was to the Association s convention 


nett Co., Inc 


partnership marketing campaign 
Reviewing the results of the first five months of the drive, 


Mr. Heath said the program, focused mainly on wider and 


} 


more trequent use of the beverage, had a better than average 


ce to succeed 


He emphasized that a fateful word in the success of 


idvertising program is time Success, he declared, 


It is a sourney 


and be Vcrage hal 


destination 


Food 


Not a 
subject to 
He cited 


rise in popular 


its among Americans are 


change under the impact of ideas, he pointed out 
the drop in consumption of spinach and the 
ity of oleomargarine 

The amount of food Americans eat hasn't changed much 
but Mr. Heath 
As for the beverage market, it is not only changing, it 


From 1932 to 1948 


in 40° years, the sype have changed, said 


1S 
ding 


too per Capita consumption 


drinks increased 512 per cent; fruit (1938 
ent; beer (1934-1948), 124 per cent 


fluid milk and 


juices 


Mi 


milk 
and increasing chunk of 
While the per 


16 year period ts only ten 


that when to fluid and 


Heath added 


write in a 


you vet 
large 
market 


vain for the 


you Very 


} 


otal food beverage statistical 


consumpuon 


that must regarded as substantial when 


hgure 


sidered } to t already con 


high 


relation heavy p r capita 


tion 351 1932 and the relatively 


} ounds 


P , 
ot milk and cream to the consumer 


Fair share 


Tea has not been getting its fair share of the beverage 


market and has actually been losing ground to more aggres 
Mr. Heath But 
icture that trade selling 
heal The tact that 


been demonstrated 


sive competitors, continued there 4s 


x ; eg 
nothing in tea’s { vigorous linked 
promotion 


ind | 
H romotion 
seems 


with advertising cannot 
i responds to has ilready 
t 


Business now agreed that responsibility for protect 


I 
industry's total market 1s, by and lars an industry 
esponsibility, not the obligation of any one individual 


Mr. Heath said, and fact that the 


ndustries with coope rative 


; 
ited the number 


selling efforts has mul 


times in the last ten years 
Heath told 
rtising and pul licity program had succeeded 1 re 


had created a 


the convention how the me ink 


downward trend in per capita consumption 
much more favorable public attitude and had stimulated pro 


He cited the 


industry's advertising 


motion of individual company brands 


the 


vain 


ichieved by ora from 20 


ng 
oranges per capita in 1908 to 150 today 
The Leo Burnett 


organization did considerable preliminary 
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Success is not a destination,” Richard N. Heath tells the Tea Asso 
ciation's fifth convention. “It is a journey.” 


research on all aspects of tea to find out why it wasnt 
better, Mr. Heath indicated 

We emerged from all this preliminary study with a teel 
ing We were relieved to find 


for example, that nobody blames tea for high blood pressure 


ing 


of confidence,” he reported 


or Bright's disease or any of the other ills that were attributed 
find that tea 


mental hazard, such as the one attached to candy 


carried no 


the belief 


to meat It was encouraging to 


that candy causes tooth decay in the mouths of children. In 
we that 
children drink tea at an ag 
harmful to them 


fact, found mothers were quite willing to have 


ther when other widely used 
beverages are thought to b« 

As a appe ars 
famuliar taste of tea very early in 


H« nee 


everybody has tried 


result, it that most Americans 


life 


tcad 18 a produ 


with the 
t that 
Also 


wtive antagonism toward 


when coffee is forbidden them 
nearly everybody knows and nearly 


it was reassuring to find there ts no 


ea and that nobody thinks tea ts harmful 
onsider il le reservoll 


On the other hand, we uncovered a 


of passive goodwill toward tea, suggesting a substantial back 


log of potential customers Moreover, we found tea has no 


{distribution prol lems—in stores or homes 

Mr. Heath declared that as opposed to the many tavorable 
disclosures, they were compelled to face the fact that there 
more especially among men 


Mr 


not 


indifference to tea, 
deal of take it or leave it attitude 
look 


5s a vast 


yreat 
ommented As 


The fe is a 
Heath 
¢ nough 

He 


idvertising Can ac his ( lant the strongest possit le 


things now there ire 


takers 


reiterated that the most important single thing tea 


greatest number of minds 


into the 
in the most solid way that advertising techniques can do it 

Nearly everyone in America today ts 
Mr He ith leclared 
built to link up ‘under pressure 


That 


Over 


elling thought about tea 


under pressurt or 

Nobody ch ipes 
tea until 
W: 
ind we hope the day will come 


W he nm we get 


likes to think he ts 


Our ads are with 


tea wns that phrase my friends, ts repetition 


expect people to take it 
when they Il even kid about it to that point 
(« 
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BIG BEAR STORES 


double sales 


OF 


Columbus chain gets 100% increase in tea sales 
with advertising and promotion... 


‘During the first six months of 1950, our sales of tea have 
shown a 100% increase over the same period last year. 
I feel that the increase is due to the advertising and pro- 
motion of this product.”’ 
W.S. Ireland, Director of Purchasing and Sales 
Big Bear Stores, Columbus, Ohio 


The Hot Tea Opportunity! 


Tying in with the tea industry’s 

oak / : drive produced big results for Big 
Tie in with the Tea Council’s Bear. It can do an equally good 
November hot tea promotion job for you. Your accounts can 
Full-color, full-page ad in ' build high-profit tea into a fast- 
LIFE — November 13 issue moving item by featuring, display- 

out November 10 


ing, and pushing tea. 
Full-color, half-page ad in 
COLLIER’S — November 25 


issue (out November 17 


LOOK — November 21 issue 
out November 7 
SATURDAY EVENING 
POST December 2 issue (out 


November 29 


More and more tea packers and 
importers are putting the Tea 
Council material to work for their 
salesmen. Are you? For full infor- 
mation about how to tie this pro- 
gram in with your own sales cam- 
paign write the Tea Council. 


o 


Plus big full-color ads in 22 leading S 
Sisley Maabee aupelaamakh tea COUNCI 
November 12 


500 Fifth Avenue, New York City 18 
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The world supply of tea 


A comprehensive report to the Tea Association’s fifth convention 


By ROBERT COMPTON, 


During the past year, in addition to our joint advertising 


project, there have been several events of considerable im 


portance to our industry 
Devaluation of sterling took place shortly after our last 


convention, As was anticipated by our spokesmen at that 


time, the primary markets soon adjusted themselves to a 


level which offset the devaluation, as far as the hard cur 


rency areas, were concerned, but in the process it caused an 


increase Of 40 per cent or more to the sterling areas, apart 
United Kingdom. This did not effect the 
any marked degree in 1949, as the 


from the world 


distribution of tea to 
United Kingdom was working ler a forward contract in 
erling 
It was not until negotiations for the 1950 contract started 


that These caused 


izing the Food's 


dithculties aros« considerable delay in final 


Ministry of ontracts this year, particularly 


with Ceylon, where negotiations were not completed until 


pounds ot 


30th, 1950, and by that time an additional 27 million 


at 
tea had been sold in the Colombo auction to the 


outmarkets: in fact, as much has been offered in the Ceylon 
to the 


ar up 
} 


mainly by the 


end of September 
United States 


result of this increased buy 


auction as in the 


This 
Canada 


previous yé 


amount was absorbed 


and Australia, and as the 


ng, Australia discontinued rationing on July 3rd, thus leavy 
ing the United Kingdom as the only rationed country 


Pakistan’s currency 


The fact that Pakistan did not devalue when 


sterling devalued has 


British 


been entere 


was complicated negotiatt for 
{ 


with that country, and so f contract 


Although th 


imountinyg to 


ontract 


has d into this year 
volved is comparatively 


lion pounds, it 


the over. I] su pl 


Minister of 


will be 


Food in 
permitted when 
London tea 


The announcem London 


limited private iding present 


acts expire and that the iuctions will 


April, 1951, has been greeted by the whole in 


justry with relief and some misgivings, depending on 


an operator on the London 


t 
who must make the proposed scheme work 


whether you are an onlooker or 


" 
market 
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Executive Vice President 
Tea Association of the U 


The plan, as at present outlined, is far from complete but 


the main points are that the British Government will not 


enter into any more bulk purchase contracts unless interna 


tional conditions require a change of their present plans 


The producing countries have tentatively agreed to allow ap 
proximately the same amounts which have been shipped to 
few years to be shipped there for 


London during the last 


sale in the London auctions, but they will retain an ample 


Rationing and 


supply for their own auctions subsidies will 
he continued 
the right direction, but it is a pity 


it the 


This move ts a step in 


that they did not remove ind rationing same 


time, for this will cause a further upset in the industry at 


some future date 


London auctions 


This reopening of the London auctions will have a stabiliz 
ing effect on all markets, as London buyers will be permitted 


to operate in the primary markets should they so desire, and 
re-exports will be allowed from London of any desirable types 
suitable for the outmarkets 

During the last two months, a series of 
quakes and tremors have taken place in Assam 
damage has been caused in Upper Assam to the drying sheds 
buildings but 
The 


lack of housing 


disastrous earth 


Considerable 


factories, laborers’ houses, and other only 


slight 


of the labor force 


damage to the tea bushes themselves morale 


has been excellent, but the 


and food will naturally make it difhcult to retain the neces 


sary labor force on the estates. Fortunately, the loss of life 


their lives 


is small by comparison with previous Indian earthquakes. Re 
reports state lost 


lrable 
Transportation by ¢ ad, and river 
Food 


many 


that about 1,000 persons 


has Deen sé riously 


lisorganized been dropped by air 


but st wall be months ilarly as far as road and 


rail movement is concerned, before conditions return to 


normal. However, it ts expected that the 


ind 


it through to Calcutta without undue d¢ 


resourcetul pl int 


r will find ways means to harvest their crop, mak 


i, and move 


or any serious cite total rop although quality 


ay show a falling off 


There was a strike labor in Indonesia which 
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The figures given here are based on the most reliabl 


formation available to us, including the re 
Nn settled and sma quantities of tea a International Tea Committee up to the end of 
ird The amount but they are, in many cases, estimates even for 1949 an 


letermined, althoug not be considered as completely accurate, since adjustn 


ontinually being made which do not affect tl 


osition to any extent but could alter the 


umers, that reliable and A table of the world tea supply for 1949 shov 
vailable to the industs igures: North and South India, 586,100,000 poun 


ons 


British contract with Ceylon lor 98,500,000; Indonesia, 61,400,000; Pakist 


0: Africa, 34,900:000; Japan, 15, 800,000; Form 
t ifk t not th. 


100.001 China, 34,600,000; Other count: 
000,000 pounds 
id South India produced more 
1949, 586 million pounds wit 
100 million In the 
other countries 
Irate produ tion and domest! 
bl Formosa xports 
exports to ¢ hina 


re | CXpor o! 





Tea sales and profits tend to respond 
to good merchandising in greater ratios 
than most food items. With Tea, the 


effort and expense pay. Push your brand! 


IRWIN -HARRISONS -WHITNEY., INC 
————— — — IMPORTERS 
91 Wall Street, New York 5 


50 So. Front St., Philadelphia 6 111 No. Canal Street, Chicago 6 
117 Milk Street, Boston 9, Mass. 383 Brannan St., San Francisco 7 
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Fea Council's drive should 
boost tea’s position 


in competitiy e grocery picture 





Vhe 


Tea Council should bring tea into its rightful positios 





merchandisin ind advertising campaign of th 


the ompetitive sales | re of the nation’s vast grocery 
ndustry, Joseph B. Hall, president of The Kroger Co 
told the fifth convention of the Tea Association of th 
U.S. A., held at The Greenbrier, White Sulphur Springs 


Tea must have been more important than coffee in this 


I 
ountry before the turn of the century, since many of 
today's chain food companies began as ‘‘tea stores, Mr 


Hall declared He cited the Great Atlantic and Pacifi 
Tea Co., the Grand Unton Tea Co., the National Tea 
Co., the Jewel Tea Co. and the Great Western Tea Co 
known today as the Kroger Co 

Comparing the position of tea and coffee today, Mr 
Hall said that the sales volume of tea in all major tood 
chains in the United States amounted to one half of on 
per cent of total grocery, produce and meat 
rdinst four per cent for coftec 


He revealed that he had computed Kroger’s return on 


} ) 


investment for tea during the first 32 weeks of 1950 at 

$f per cent, compared to 3.92 per cent for coftec 
However, there are three turns per four weck period on 
cottec as compared to only one turn on tea,” he reported 
We thus arrive at a return on investment for cotfee of 


6 per cent, as compared to 15.43 per cent for tea 
Advertising expenditures 


Advertising expenditure s for coffee during 1949 totaled 


$15,937,000, as against $3,799,000 for tea, he added 





He indicated at coordination of industry promotion 


ijown through the years, increased advertising and more 


thective merchandising had succeeded in increasing the 


ipita CONsSuMption ot ottec 
Our customers have treedom of choice as to which 
roducts they pla n their market baskets Mr. Hall 
clared We operate a merchandising democracy. Thi 
products in Our stores are Elected by being Selected SO 
to a large extent, th election or defe it of your product 
tea lepends upon the effectiveness of your Campaign 





enough 


n telling the tea story,” he emphasized But now the 
impaign of the Tea Council should bring tea into tts 
ghttul place in the competitive sales picture 

It is ip to us as retailers to cooperate with you in this 
impaign. You can be sure that Kroger will continue its 
LTCSsiyv efforts to increase the sale of tea 


He reported that Kroger has taken advantage of the 


national tea drive with an intensive campaign involving 
folders, color newsy iper ads, rotogravure tie-ins, special 
bulletins to stores, signing commercials on Kroger’s thr 
laytime radio programs (26 stations, five days ek) 
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1950 


See tea progress in groceries, restaurants 








Trade urged to make hot tea 
in restaurants focal point 


of research and promotion 


Hot which lags far behind iced tea in restaurant 
sales, should be studied by the t industry and methods 
vorked out to make it mo opular in publi eat 
places 

This suggestion was underlined by representatives of 


both the restaurant field and the tea industry tn a spirites 


panel on i n | blic eating places at the 1950 convet 
tion ot the Tea Associatior t the USA 


Spe ikers at the panel included Philiy I. Eitsenmeng 
chairman of the restaurant committee of the Tea Asso 
ciation and assistant to the vice president of Standart 
Brands, In Winifred W. Eliason, food supervisor 
Greenfield Mills Restaurant Co ind Colonel Paul P 
Logan, dire 
Association 


They were unanimous in their agreement that the pat 


ticular problems confronting hot tea service in publ 
eating places be studied and that promotional eftort 


deve loy ed 


Mr. Eisenberg introduced Elston L. Ireland, president 
of the National Restaurant Association, who was on hand 
for the session 

Mr. Eisenmenger stressed the vast potential market tor 
the tea industry in the restaurant field, but warned that 
it will take the cooperative efforts of both industries to 
increase hot tea sales 

Only two years ago we proposed a drastic change 1 
iced tea formulas when we proposed to the National 


Restaurant Association that the brew consist of two 


wieo6® 














Tea industry guests are welcomed to the convention after arriving 
at the Greenbrier Airport in a specially chartered Uniied Air Lines 
Mainliner. From left: M. K. Kirpalani, first minister of the Indian 
embassy, Mrs. and Mr. Ali Sastroamidjojo, ambassador of the United 
States of Indonesia, J. Grayson Luttrell, who welcomed the quests 
on behalf of the tea trade, Mrs. and Mr. Eric Johnston, president of 
the Motion Picture Association of America 
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Tea’s “big plus” explained 
to convention by Treadwell 


tea industry gets 93 million impressions of 
States, William | 


Tea Council and of the Tea 


Every day the 


tea mentions in the United Treadwell 
director of information of the 
told the 


Explaining the 


fifth convention 


publicity, Mr 


every section oft 


Jureau Tea Association's 


Ire adwe I] 


news 


big plus’ in 


demonstrated with 30 slides how 


papers ind magazines, as well as radio, television and movies 


ire NOW supporting the Tea Council's advertising program 
The publicity program has the following objectives, Mr 
under pressure” theme 


lreadwell said: 1. To put over the 
¢ 


To disseminate proper brewing instructions: 3. To pro 


especially dinner time 
2 eat 
To promot tea to the 


beverage Ss To 


mote tea for all hours of the day 


‘ To show tea asa down to earth beve rave show tea 


is a vo-with beverage 6 mak 


iudience To present tea as a teen-agers 


make the Tea Council known as a well-organized grouy 
Already the publicity program has succeeded in develo} 


wide usage for the term “under pressure age’ to de 
is compared with the roaring 


forties Mr 


term is being used by magazines 


scribe the current period 


ispirin thirties and the itomi 
adwell explained The 


Lit ind the New 


s10n 


Yorker and it's being heard on radio 


‘ ; 
t Council's vile on brewing, taken directly from 


ared 
wes kewspapers, and in 


! 
In On lon Mr 


tising numerous times on food and 


Magazines and new 


mn Treadwell pointed out 


written by Gaynor Maddox of NEA and syndicated by all 
Scripps-Howard newspapers, the jingle received one million 
Impressions 

To carry out the tea-at-mealtime approach, all photographs 
and stories issued by the publicity staff show or mention 
food, dinner and table settings, Mr. Treadwell explained. 
He said the material shows that tea is a beverage that goes 
with any food at breakfast, lunch, mid-afternoon, dinner 
with emphasis on dinner—or midnight snack 

The American male likes 
said He also likes football and baseball 
full well that a baseball player like Ralph Kiner, home run 
king of the National League, And if a 
Kiner drinks tea in order to relax when 
to drink tea 


Mr. Treadwell 


He understands 


chee SCC ake,’ 


is under pressure. 


national hero like 


under pressure, it gives the fan an incentive 


also 

He pointed out that teen-agers, a vital audience for tea, 
are the most anti-sissy people in the country Therefore 
food and party stories aimed at teen-agers and their parents 
tell how to serve different kinds of tea in big, masculine 
mugs and in plain a real, down-to-earth American 
beverage 


There have been more than 50 tea scenes in movies during 


cups as 


Climax of the 


the past two years, Mr. Treadwell revealed. 
Tea 
No 


but it was changed to the tea theme through the 


publicity effort along this line was the recent musical 


for Two The title of this picture was originally “No, 


Nanette, 
efforts of Mr. Treadwell 

We have accomplished a great deal because of the fine 
cooperation of the members of the tea trade, our advertising 
course, my associates at the Tea Bureau, 


igency and, of 


Mr. Treadwell concluded 
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Tea lines boost profits 


Tea can make a b 
coffee packer who handles both lines, William S$. Grant, sales 
director of the Brownell & Field Co., Providence, R. L., de 


clared at the Tea Association's fifth convention. 


ig difference in the profit picture of the 


If a cottee house selling cotfee alone set out to do a tea 
job and did only the national ratio between tea and coffee 
sales, it could estimate its gross profit on tea sales would be 
about one quarter of tts gross profit on coffee sales,” he ex 
plained 

New England area 
Brownell & Field sells tea and coffee in the southern 
New England area, a market with Providence, R. I., as its 
center but excluding Bosten 
This market is in a so-called “tea area,’ with a higher 
per capita consumption than is true of the United States as 
a whole, Mr, Grant pointed out 


} 


Since we do have coffee, and since it is necessary to call 


upon the trade to sell coffee, it is natural to have the allied 
product, tea,” he said Tea therefore helps considerably in 
cutting down the cost of sales 

Discussing the problems peculiar to a coffee firm trying to 
do a tea business, Mr. Grant said it was absolutely necessary 
for all personnel, including top brass, to be convinced that 
the blend of tea they sell is the best on the market This 
means they should drink it!” he insisted 

Moreover, the tea package and the product itself should 
carry its own weight and not depend on the success of cottec 
sales to pull tea sales, Mr. Grant declared He added that 


tea must be promoted separately and advertised separately 





for coffee packer 


We believe it is necessary to convey to the consuming 
public the impression that we really are in the tea business 
and to do this we try to have a line-up of the various sizes 
and kinds of tea in the store 
50, 25 and 10, and quarter and halt pounds, Formosa and 
In order to support this type 


tea bags in packages of 100, 


mixed tea,’ Mr. Grant said 
of distribution, we have learned much from our competitors 
in the use of deals to obtain results 

Brownell and Field does not rely entirely on the whole 
saler for distribution, he explained. If they did, they would 
not be able to compete successfully with national brands. In 
addition, the firm's salesmen must contact the retail stores 
themselves to do the merchandising and display work. The 
company also uses premium merchandising, such as silver 
ware Offers, tie-in displays, store demonstrations and presen 
tations to supervisors of chains 

Campaign helps 

The existence of the Tea Bureau, the Tea Association 
and the Tea Council have aided materially in our success, 
Mr. Grant said 
is softening consumer resistance toward a commodity which 


It seems only sensible that if an industry 


is allied to our business, we should take advantage of this 
push We believe all the adve ruising and propaganda on tea 
makes our job that much easier and assists considerably in 
maximizing the effect of our own advertising 

It is not easy to sell tea, Mr. Grant concluded, but at the 
end of the year they are always most pleased with the fact 
that they do have a tea business—especially when they look 


down at the right-hand figure on their financial statement 





‘WANTED 


Eric Eben 


trade. 


packing. 


Box 





Gibraltar 2-1110 STATEN ISLAND 


This request to blend and pack tea has been received in hundreds of letters from the 
Mr. Eben, who is Normandy's Tea Expert, has boosted our customers’ sales 
wherever he has been consulted on tea blending and packaging. 

If you are interested you can meet Mr. Eben at the Coffee Convention at Boca 
Raton or you can communicate with us for his expert advice on tea blending and tea 


NORMANDY COFFEE & TEA CORP. 


To Blend and Pack Our Tea” 
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10, NEW YORK 
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Social events at the Greenbrier of desirable prizes, donated by members of the association 
id by friends in allied fields Door prizes were also 
it the morning business sessions, before the tap 


ot 


| } 
the gavel open the meeting. Prizes were also awarded to 
lies’ bridge and canasta tournaments 


the winners of the lad 
Holmes attends convention, visits U. S., Canada 
E. C. T. Holmes, of Balmer Lawrie & Co., Ltd., Cal 
itta, was on hand for the Tea Association's fifth con 
held at The Greenbrier, White Sulphur Springs 
f a six-weeks visit 


peror 


1IOW! 


vention 
the high spot o 


The convention was 
he traveled to key cities 


for: Mr. Holmes, during which 
this country and in Canada 
I felt it a privilege to be abl attend the conven 
tion,’ Mr. Holmes declared It was impressive in 


indications of great dete 


Its 
rmination by all sectors of the 
trade to increase tea consumption here. With determin 


ition like that, the objective will undoubtedly be reached 
| his head 


While in New York City, Mr. Holmes made 
auarters at Geo. C. Cholwell & Co., Inc., agents for 
Balmer Lawrt 
Kenya tea research institute 


A tea research institute is in process of establishment 
made to it from the cess 


nN 


Kenya. Contributions are to be 
funds in Uganda and Tanganyika 


GEO. C. CHOLWELL & CO.. Ine. 


Established 1876 — 73rd Year 
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Se } Hyde of the Tea Bureau and his able associates 
ea teaves operated to the nth degre The convention was 
standin yr SUCCCSS 


4 


pointed comments by a tea trade dean In this connection, it seems to me that the trad 


long distance from our first endeavors hen w 
By ROBERT A. LEWIS fy a Raye sG ant 


The Greenbrier Convention live witnessed 
proceedings of the su ful tea convention ai ons 
brier, White Uphur Springs, W. Va 


bvious! 
flow 
rep 


Ray Partridge back in uniform 


3 Raymond B. Partridge, who has wo 
ar on ae ghout the trade tor his 
di u a Association's junior 
Association, ably st lled to the Armed For 
xpressed r. Partridge, who was with G 
Likewise a House Tea division, takes with him 


Anthony ndustry 
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Tea trade determined 


(Continued from page 100) 


praisal of the facts she would get licked.’ 





Reviewing the convention at the final session, Lawrence 


Giles, former vice president of Safeway 


Stores and now 


consultant to the Tea Bureau, declared that real progress 


had been made by the tea industry since the 1949 con 


vention, but it was not much more than a foundation for 


future building 


A year is a very short time in which to influence the 


thinking of the people of the United States,” 
done that 


In blunt words, it just can’t be 


he said 


fast. But I 


believe a good, solid foundation has been laid. 
The building to go up on this foundation has been 


well planned, but 1 


to be complete d 


accomplished by a continued teaming up 


t is going to take several years for it 


The task is a big one, but it can be 


» of all the ele 


ments involved and by strong, continuous, persistent ad 


vertising and sales promotion.” 
Elections 


Tea Association’s 52nd annual 


Herbert ( 


At the 
last day of the 
president of the Salada Tea Co 


convention, 


dent for the year ending October, 1951 


meeting on the 
Claridge, vice 


Boston, was elected presi 


Robert Compton, treasurer of Bingham & Co., Inc., 


New York City 
association 
& Co. 
Edward ( 
New York City, was re-¢ 


and Edward J. 
Inc., Baltimore, 


ot the 
McCormick 
president 

Tea Co., Inc 


was 


was re-elected executive vice president 
Vinnicombe, Jr., of 


continued vice 


Parker, president of the Tetley 


lected treasurer 


On the board of directors for the coming year, in addi 


Edward 
Felton, 


othcers, are 

William 
A. W® 
Donovan B 


tion to these 
Dannemiller, ¢ 
Gordon C. Hunger, 
Robert B. Smallwood 
Witt Winokur 
The Junior board of directors 
acting chairman, Russell W. Field, 
Anderson, Robert A. Lewis, Jr., 
Don Peterson, Fred Baxter, Henry Semke 
William B. Schandolph, R. D. Thomson 


and Sam 


heim 


Tea men from other countries visit 


Whittall and Co., 
Greent 


ifterwards for 


Allen, of 
tended the tea convention at The 
phur Springs W. Va., left 
betore returning to Ceylon 
Also visiting New York 
Williamson & Co., 
ot Williamson Mayor & Co., ¢ 


( harle ’ 


George London and 


Watkins 
These tea men 
York City 


with 


Paul Ahrens sails from Japan 
Paul D. Ahrens, ot Shizuoka 
Harrisons-Whitney, Inc 


by his wi 


Jay in last 


inied YUSINESS 
Japan 
I 


Industries 


from Yokohama on the 


Sale 
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Aborn, 
Thomas A 
McAdam, Stanley H 


Stetler, 
consists of J R 
Ir, E 


Russell Morse 
F John A 


rier 


and Canada are ]. ¢ 


branch of 


visit 


Edward I 
Hamilton 
Mason 
George N 


LaCroix 
T. Ellis, Einar 
Don Gill 
Pierce 


and J. H. Wert 


U. S. 


Colombo, who at 


White Sul 


a visit to Canada 


Roy 
Nairobi 


alcutta 


n made their headquarters while in New 


Frederick Edwards & Sons, their agents 


Irwin 
iccom 


United 


month 


to the 


corre sponde nt of 


President Cleve 


INDUSTRIES 


Good packaging 


You'd 


who does not agree 


have to go pretty far today to find a business man 
that good packaging is important it the 
merchandising of products at retail especially foods 

Less widely recognized is the fact that good packaging 1s 
important in the merchandising of products at wholesal 
even items marketed to precessors 

The packaging needs differ, of course. A package which 
goes to a processor doesn't need to fight for a buyer's eye 
shelf full of 


vanilla extract or a can of coffee or a box of tea bags 


competition, as does a container of 
But 


concerned with appearance 


against a 


the package for the processor 
and design, even though in different ways 
Overall etfect 


products into containers which, even from the viewpoint of 


is important. No company should put its 


ce alone, don’t do it credit. Yet an astonishingly 


Some of the new 
D & O containers, 
cartons and ship- 
ping cases. The label 
has been restyled 
for easy identifica- 
tion of contents and 
supplier. The amber 
bottle, key individ- 
ual container in 
the redesign pro- 
gram, takes less 
shelf space and is 
easier to handle. 


of manutacturers selling to wholesale or pro 


essing markets scem strangely myopic about their packing 


ing They ship cherished products in dull containers, with 


out giving that end of 


Many ot 


to their « 


the operation any but routine thought 


these firms, oddly enough pride themselves on 


SErVICE istomers put themselves out to solve 


1 
i customer s probicn ) sroduct to fit, or the \ 


prompt S promised 
vecause of their packaging myopia they skip impor 
to mak 


roduct 


ust a gut 
But, | 


follow-thror 


[oO ship 


th 


tt 


They erlook opportunities 
id ind use « he p 


istomer's handl 


A retreshing 
selling to 
by Dodge 


pliers of 
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Packaging 


for the processor 


signed all its packages, a program nudged into being by the 
ever-increasing costs of shipping, warehousing and handling 
The main objective was reduction of these costs, both tor 
for D. & O 

covered individual 
the 


the customers and 
The 


mostly, and some 


redesign containers- —bottles 


cans—cartons for individual contain 


ers, and shipping cases for the cartons. Several packaging 
and container companies cooperated in working out the re 
design program 

The key individual container is a new D&O amber bottle 
which requires less shelf space and is said to be easier to 
handle It has a pour-clean lip that will not drip, assuring 


neater work, more accurate Measuring, hence a vast Saving 


on frayed tempers. The cap is new, an easy-to-grip plastic 
type with a protective liner which makes it possible to us¢ 
the same bottle frequently with complete protection to the 
contents. The amber-colored glass also protects the contents 
against destructive sunlight 

The label has been restyled for easy identification of con 
In fact, the use of the D&O trade-mark 
ind a common style for all the labels results in a strong fam 
The upper half of label 
contents and weights, in both U. S. and 


dark The half ts a 


and on this panel ts printed any special instructions 


tents and supplier 


the containers each 


is white, with the 


metric measures 1n blue lower light 
blue, 
for use or handling 

Standard D&O 


four ounces, one pound, five pounds and, for certain 


sizes ot the bottles are by weight: one 
OUNCE 
materials, six and a half pounds. Because of the wide rang: 
n specific gravities of different essential oils, it was necessary 
to idopt bottles of two different sizes for each weight, cx 
cept the one ounce 

For quantities larger than the five or six and a half pounds 


D&O 


: ' 5 
type uin-} ate 
ed carton, and a 55-gallon drum containing about 


D&O flavors sold by the gallon will con 


uses a square or 50 pound can in 


10 


1 rugy 
to 450 pounds 


tinue to be packed in one-gallon jugs, but in sturdy shipping 


irtons 


overall containers and cartons and 


at the 


It is in the pattern 


shipping cases merits of the redesign program 


emeryves most 


The 


irton 


one-ounce for 


| icked 12 to a 
The 


cartons to a shipping case 


ex imple , are 


ind six cartons to a shipping case 


four 


four-oun 


one pound t 1 irton and one arton to a 


The five-pound bottle, one to a carton and two cartons 


The 


irtons isc 


one-gallon jug, one to a carton and four 


The 


irtons t a 


25 or 30 pound ins, one to a carton 


d two Case 


This pattern makes for a lot of savings in time and energy 


spent in handling and storing 
It is readily apparent that the handling of a shipping cas 
irfOns 18 a lot 


taining four one-gallon jugs in individual 


isier than coping with a case of four glass jugs pac ked in 
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with cardboard separators cond vice president, G Radcliffe Stevens 
ially for the individual jugs and the lent gin Manufacturing Co., Elgin, Ill 

other advantages posstbl nce they CC e lected by the membership wer 

N ‘ i dent, Economic Machi 

helves onc to inothes | rces Mas Chester Markley, president 

t t Salem, Va.; and Edwin H 

indard-Knap} Portl 
} 


Kaging macninery 


Packettes 


New Literature 
Package Engineering: — [1 
The Hinde & Dauch 


ublished 


| 


PMMI elects Redner president 
at Hot Spriings annual meeting 


Macl y M 


(< 


lesman 
think 
handising ) n 
He congratulated 


n the 





THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


The pepper situation 


By EDWARD B. POLAK, President 
Polak Trading Co., Inc. 


through December last year 
follows: September, 2,335,055 pounds 
same period during 41; November, 2-917,639; De 
Import manifests of September 
white pepper combined (and these may not be complete) 


show 40,509 bags, or 5,671,260 pounds This represen 
in excess of 3,336,205 lbs. over Sept 

leaves a balance of maximum 1,827 

ported during October-November-December 


s total imports However, imports during 


COMDING 
with others 
thereby | 
picture ; : é 1949 amounted to 6,381,839 pounds ind it 


and 


I trust that it wall : should be of interest to analyze the pepper figures which 
to form your , : we are reasonably certain, are in sight to arrive in this 
country during that period 


| conclusions 
We estimate conservatively that the Lampong 


bl shipments from Indonesia and Singapore to the 

A preamble , 

. Paes ' 1 gy August amounted to 600 tons and during 
tivities have been cor OO tons, very little of which had arrived tn 


; I am not an expert 
not exist—but ke think of myself as ces state that shipments from 
of the pep] ni and during thes luring September umounted to approximate 
ed day However 000 tons. In order to arrive at estimated imports after 
little one really knows about in order to avoid duy lication of figures 
idles all pi ds and other made of 779,520 pounds (5,568 
lities fo not know of any other commodity ons) from the September shipm: nt figure 


ommodtt 
the f{ ¢ narket Throug! n ndii is. the SS Exchequer was a September 


pepper a 
tion it gets hold inyone who concentrates arrived here tn September and 1s, therefore 


ds 


before you know it yo included in the aforementioned September irrival figure 
it, go to bed with it a d n about it / 4 ibout 1,650 tons was therefore afloat to this 


> Ist this pure nu be idde { 
Ponderables the October shipments from India, Singap ind In 
1d lonesia, and some of the November shay ments, from India 
in December 
available information concerning the possible 

el 


» 390,891 pounds which cut down consider: these latter shipments is not too clear, but enous 


on tt, and if you dont wa 


ve with 
ountry as of October 


stical factors beyor 
imports is well as from Singapore, whi h will arrive 


, , + ! 
interesting to note that the total 


1950, amounted t 1,911 pounds again The 


stocks that might have existed, and this fact ( i re at our disposal to form minimum estimate 
with the tremendous surge in consuming estimate of the Indonesian Lampong black pepper 


the Korean ar, go¢ ar plat rop--which previously amounted to 8000 to 10,001 


premium i been reduced to 5.000 to 6.000 tons 
arby pepper Th r as I 1) tons it have n hipy 1 t¢ 
ust imports world during August and September, a fair portion 

} 


1949, of ind via Singapore The market in Singapore has been 


eclining rapidly and while still somewhat above our 


somewhat 1 Aug 
to 2,364,55 ( gainst 


68,272 pounds 


£098, < I 
The total imports during 1949 imounted 


at this writing, may soon reach our price level 


The total shipments from India to all destinations du 


tO 

ounds and we, therefore, must import from S$ 
Ist to December 31st, 7,498,973 ¢ 1st ae equal ing November, 1949, to September 50, have amount 
[hes Impe } Sept i to about 14 72 tons The Indian 


ast years imports onsumption 
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resent high prices is undoubtedly low, and although it 
s very difficult to estimate this consumption, we doubt 
whether under present conditions it is higher than 3,500 
tons, particularly taking into consideration the disturbed 
trade conditions between India and Pakistan. It is prol 
able that India, as of October Ist, will not have more 
than 1,000 tons available, which is steadily being sold at 
current prices It is interesting to observe that this figure, 
heretofore, has been repeatedly underestimated 

Were we to name a figure of minimum 500 tons for 
that portion of the October and November shipments 
from India, Singapore and Indonesia which will reach 
our shores before December 31st—which figure is apt to 
be larger—and add the afloats to the U. S. A. as of Ox 
tober Ist of about 1,650 tons, the total arrivals during 
October-December would amount to a minimum of 2,150 
tons or 4,816,000 pounds Thus, total 1950 imports 
would exceed those of 1949 by 2,988,287 pounds, or ap 
proximately 1,340 tons 
~ It is obvious that the foregoing estimates of pepper 
shipped and still to be shipped from primary markets to 
the U. S. A. are very conservative, and that the actual 
imports may well turn out to be 1,500 to 1,800 tons in 
excess of last year. 

This increase in imports is partly offset by the filling 
of the pipe lines to consuming channels, which were al 
most empty, and further by the increase in the require 
ments of the U. S. Army 


Imponderables 
There is no doubt that the average American hous 
wife has done some hoarding since the start of the Korean 
war and, remembering the scarcity of pepper during the 
1s. Whether 


this factor, plus the fact that the pipe lines to the whole 


last war, has bought above her normal nee« 


saler and retailer are rapidly being filled, will reflect it 
self in a slack of about two months business remains to 
be seen. It 1s noteworthy that demand during the 
three weeks in October has dropped sharply, but it 1s 
generally assumed that grinders have not covered their 
full requirements for November and December 

The future requirements of the U. S. Army arc 
known, but it ts reasonable to assume that these 
chases will be stepped up gradually 

The political and military developments in the world 
are bound to have their effect on the market 


The possibility exists of price and inventory control 


by the U. S. government. Should such controls be ay 
plied to pepper, it is possible that their application wi 
start with the grinders down to the retailer, in which 
event the base period for price ceilings which the gov 
ernment might select would be all important 
New Crop Malabar 

Rehable estimates on the new crop Malabar are still 
lacking. Undoubtedly the size of the crop can still be 
influenced by weather conditions during this month 
(October) However, I have heard of estimates from 

to 17,000 tons and from 20.000 to 22,000 tons 

it this writing am inclined to favor the higher figure 
I have tried tn this article to correlate some of the 
known and unknown factors in their proper order, anc 
I hope that this will aid you in formulating your own 
opinion and conclusions Times are turbulent and 
ertain and how far these factors are reflected 


ce level is for you to decide 
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The sense of taste 









By R. W. MONCRIEFF, B.Sc., F.R.1L.C 


Part 2 
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The taste buds are the receptors for taste, and when 
a sapid substance makes contact with them, some physico 
chemical! change takes place in the bud. This change 
has to be registered in the brain before any sensation can 
be experienced, and the information that some change has 
taken place in the receptors is transmitted to the brain by 
the nerve fibers. These carry an action current, a series 
of discrete electrical impulses—to the brain; when the 
taste bud is stimulated, a trigger of some sort ts pulled 
and electrical impulses pass up the nerves to the brain 
These electrical impulses are constant in amplitude, but 
Vary im frequency ; i strong stimulus, ¢ g., contact of the 
receptors on the tongue with a very sweet substance, will 
cause a volley of high frequency impulses to pass up the 
taste nerves, whereas contact with a substance that ts only 
slightly sweet will cause a volley of impulses of much 
iower frequency to pass up the taste nerves to the brain 

It seems almost certain that the electrical impulses 
which pass from taste bud to the brain are similar in 
nature to those passing from olfactory cleft up the 
olfactory nerve to the brain, and to those passing from 
the retina up the opt nerve to the brain and so on 
it is not the type of impulse which determines the nature 
of the resulting sensation, but it ts its central connection 
Electrical impulses arriving at one area of the cortex of 
the brain give rise to the sensation of vision. and precisely 
similar impulses arriving at another cortical area caus 
the sensation of taste The taste receptors are served by 
at least three of the cranial nerves, in sharp contrast to 
the smell receptors, which are served exclusively by 
a single cranial nerve The ninth cranial ners the 
glossopharyngeal or gustatory nerve serves the back and 
sides of the tongue, whilst the fifth (trigeminal) and 


seventh cranial nerves serve much of its front 


Function of taste buds 


Considerable discussion has centred around two points 
related to the function of the taste buds; they are 
(1) Do the taste buds in one papilla serve velusively one 
taste, .e., do all respond only to sweet stimulation 
or to sour, as the case may be? 
(2) Does one single taste bud respond exlusively to one 
taste ¢ 
The cardinal difficulty is one of experiment. Careful 
and patient work has resulted in pay illae being mapped 
ind their responses observed when they are stimulated by 
a brush carrying a sweet or a sour or bitter, or salt solu 


tion, but the experimental difficulties encountered must 


have been considerable Lasarev*' in 1922 suggested that 
papillae are separately sensitive to sweet, sour, salt and 
bitter stimuli, but he believed that this exclusiveness was 
not absolute, and that some sweet substances could also 


ind bitter papillae 
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Does one single 
taste bud re- 
spond exclusively 
to one taste? 
That's one of 
the questions re- 
searchers have 
sought to answer 


















fungiform papillae on one tongue; he found some wer: 
exclusively sensitive to acid, some to sweet, and some to 
sour tastes (none to bitter), but most were sensitive to 
several tastes. Some papillae were insensitive to all tastes 

There was no satisfactory way of determining whether 
individual taste buds responded to one taste only In 
the light of recent knowledge, it seems likely that 
Lasarev's views propounded in 1922 were not far from 
being right, namely, that the taste buds in one papillae 
served one taste primarily and others subordinately 

Spatial Pattern of taste stimulation 

Some brilliant work carried out by Pfaffmann" has 

opened up new fields of thought in respect of the sense 


of taste He connected single fibers from two of the 


taste nerves of a cat to an oscillograph and then applied 
sapid solutions to the tongue of the cat The two nerves 


he investigated were the glossopharyngeal, that which 
serves the back and sides of the tongue, and the Chorda 
ympani, a branch of the trigeminal nerve which serves the 
front of the tongue If the mechanism of taste sensation 
is, as we believe it to be, viz., stimulation of the taste 
buds, followed by the passage of an electric current uf 
the nerve fibers to the brain, then the connection of the 
oscillograph to the taste nerve fibers should enable the cur 
rent passing up the nerve to be recorded when the tongue 
of the experimental animal is stimulated by applying to it 
a sapid solution 

Pfattmann found that he could indeed record these 
electrical impulses and so was able to confirm the view 
previously held that the passage of electrical impulses 
from the receptors to the brain constituted a part of the 
mechanism of gustation. There was every reason to ex 
pect this confirmation, particularly because Adrian and 
Ludwig’ had already shown that when odorous solutions 


were passed through the olfactory organ of the catfish 


electric currents could be detected in the olfactory stalk 
of the catfish, z.e.. in the bundle of fibers connecting the 
olfactory lobe to the forebrai: these electric currents had 


Conunned 








, 

Vanilla Beans ...large supplies of all types and 
grades are kept in stock for 
immediate delivery. Manufacturers who insist 


on the most exacting specifications look to D&O for 


Quality Vanilla Beans and Vanilla products. 


DODGE & OLCOTT, INC. 


INO Varick Street * New York I4, N.Y 


ESSENTIAL OILS. AROMATIC CHEMICALS - PERFUME BASES - VANILLA- FLAVOR BASES 





Established 1885 


B. C. IRELAND, INC. 


IGENTS AND BROKERS IN 


SPICES SEEDS TEAS COFFEES 


225 Front Street San Francisco, Calif. 














VANILLA BEANS 


For over 90 years the recognized source 


of supply 
THURSTON & BRAIDICH 


286 Spring St New York, N. Y 




















Says Malaya's nutmeg industry is extinct 
Malaya’s nutmes fustry 1s virtually 


Wood heads Durkee's institutional sales 
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ASTA’s “Junior Convention” 


sets up cleanliness 


standards on spices, seeds 


inliness standa 
y the Americar 


wtion was taken 


Association 


Junior Convention series of 
ings held last ) the 


Astor Hotel, climaxed 


tendered by 


mee 

harvest val dinner and dance 

to food writers ylumnists and radio commenta 

During the 

held of the xecutive 
Brokers’ Section, the 

ction This session and meetings of the Research and 


by a meeting 


Junior Convention,’ a joint 


{ 


committees of the Agents and 


Dealers Section and the Grinders 
ch Liatson Committees were followed 
the Board of Directors 

The directors voted amendments to the constitution 
which included provisions for the cleanliness standards 
ind also made some changes in the by-laws 


The dinner 


an event which the food writers hay 
to look forward to as th 


led by 


vourmet event ol 


Was prece i reception to thes¢ eat s of the asso 


jation Speeches wer climinated in favor of informal 


conversation each table by spice men acting as hosts to 


tood writers 
The 360 peopl present food writers, as 
men and their wives-—all seemed to like the new arrange 


ent 


Eusey named v.p. of Cal Chem 
Merritt V. Eusey, well known as a specialist in fa 


tory management, production meihods and specialty sales 


lanagement for the past 3 years, has been 
pre sident of the Cal Chem Co 
synth Laboratories 


Dp ted 
appoint 1 
VICE a subsidiary of Flora 
The announcement was made by Bill 
Lakritz, president of Florasynth 

t 
Mr. Eusey has had a long and successful record in th 
Id. His career tn th 


er World War I when he 


th 


merchandising field began shortly 
resigned his permanent con 


ission from the regular Army to enter the trade Hy 


1 Eusey Co Ltd and was president 


{ majority stockholder from 1928 to 1938 The com 
iny was then sold to Ben Hur Products, and Mr. Eusey 


ame sales Manavet ind 1 ct 
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Hall 

nany ways where tt leads iced 
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Dr. Guenther is guest at Guatemala celebration members and in 1937 was elected ; 

{wo years in t Capacity 
Althoug retired from 
remained on the | 


st Guenther, \ | ent and tec 

Fritzsche Brothers I New York 

1 Controladora de Aceites Esenciales, the 489, he 
1] vany, and his keen interest 


yoard 
in AST. 
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il producing oj 

his ever 





DAMMANN & SMELTZER 


Incorporated 


V 
ANILLA 
Pierre E, Dammann a K a N °%y 

“ New York City 


Chester A. Smeltzer 


71 Murray Street, 











—— 


ZIMCO® LIGNIN VANILLIN, C.P., U.S.P. 


A Finer Vanillin 
SUBSIDIARY OF STERLING DRUG 


110 BROADWAY, NEW YORK 18, 


of Exquisite Aroma 445 Lake Shore Drive, Chicago 11, Hl 


FACTORY. ROTHSCHILD. WISCONSIN 


MPORTERS OF VANILLA BEANS 
ALL VARIETIES 
731-733 ARCH STREET 
PHILADELPHIA 6, PA 
CABLE ADORESS VANCORT 


COOES BENTLEY'S SECOND PHRASE 
ANO PRIVATE 


NOVEMBER 1950 





AT EVERY MEAL 


Heelhompson 3 
PEPPER MILLS 
WILL BUILD 
GOOD WILL 
FOR YOU! 


stylings 
ceramics 


attractive 
glass and 
stock! 


One of 25 
in woods, 
carried in 


REMEMBER with “Olde 


Thompson’ 


good customers 
Mills and they will remember 
you at to come. Pepper 
Mills are truly They go on 
your customer's dining table where they will work 
for you three times a day building goodwill and 
keeping your name fresh in mind. Special designs 
suggestive of your business are our specialty. 


your 
Pepper 


every meal for years 


conversation pieces.” 


WHOLESALE PRICES TO QUANTITY USERS 


Ideal for business gifts or premium use! 


THE GEORGE S. THOMPSON 
CORPORATION 
509 Mission Street 
South Pasadena, Calif. 


———» ORGANOLEPTIC ,< 


Panel Tests 
Are invaluable in Flavor 
Food and Nutrition Studies. 


Our unexcelled staff with great cumulative experience 
and ten floors of the most modern laboratories. are at 
your confidential service 


Write for ‘Food and Nutrition Studies" 
FOSTER D. SNELL, we. 





» Chemists 
op= 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 


CEREAL BAS 


PRODUCTS 














for IMITATION PEPPER 
(Black and White) 


Write for Samples and Prices 


LARROWE MILLS, INCORPORATED, COHOCTON, N. Y. 





World supply 


(¢ ntinuead trom page 106) 


actually arriving in the country less re-exports. In the case of 
the producing countries the figures are the best estimates 
obtainable from all sources, but there is reason to believe that 
these figures are not entire ly accurate, as the total annual ex 
ports plus the estimated home consumption in the producing 

Ave 


rage world absorption from 1934 to 1938 was 976 million 


ountries do not exactly match the total tea produced. 


pounds annually, and it was not until 1948 that this figure 
was duplicated 1949 it went over the 
one billion mark for the first time 

World Tea Absorption in 1949 was as follows: United 
Kingdom, 469,100,000 pounds! America, 144,600,000; At 
rica, 100,000,000; Asia, 65,600,000; Australia, 58,800,000 
Europe, 57,900,000 ; U.S.R.R., 16,800,000; Producing coun 
tries, *191,000,000; Total, 1,103,800,000 pounds 


Absorbed more 
This total shows that the world absorbed slightly more 


We now see that in 


than the current year's supplies, 1,103 million against 1,093 
accounted stocks held 
in the the The 
United Kingdom figure of 469 million was sufhcient to take 


million, and this can be for by the 


consuming Countries and teas in transit 
care of their rationed requirements at the rate of two ounces 
per week per person, plus the allowance to restaurants, hotels 
The 144 
this includes our own absorption of 92 mil 
i2 million, and the South American 
Africa took care of 100 million, with 35 
of this quantity going to Egypt 30 to North Africa, includ 
ing Tunis, Morocco and Algeria, and 20 to South Africa, with 
The 65 


million absorbed by Asia was taken by those countries which 


and feeding establishments Americas absorbed 
million pounds 
lion, Canada’s conti 


nent’'s 10 million 


the balance divided among the rest of the continent 


are not tea producers, such as Iraq, Iran, Arabia and Turkey 
which includes both Australia, New Zealand and 
the Pacific Islands, absorbed 59 million while Europe took 
The Russia 


million, in addition to her own production, and the produ 


Australasia 


58 million figure for amounted to nearly 17 


ing countries accounted for 191 million pounds 
In mentioning the producing countries, we would qualify 
they are the 


this by stating that only countries in the Inter 


Tea Regulation Scheme, 
} 


al sorption Dy Japan, 


national 
( lude 


produc ers 


and this figure does not in 
Formosa, China and other small 
You will recall that their total production was 


1 in our tabulation 


not includ 
1950 Figures 
We 1950 


ures O ITN suppites and apsorption up to the end of Aug 
f botl pl 1 al t p to tl Lof A 


now turn to Wherever possible, the actual fig 


ust have been incorporated, and the balance of the year has 


j 


been estimated at the quantities which would be produced 


ind absorbed under normal conditions. But as can be readil 
eC Fe iy 


seen from my preliminary remarks, production does not neces 


sarily mean availability to the consuming markets, as any dis 


turbances, such as strikes earthquakes or other disasters, can 


effect marked changes in these figures 


The world tea supply for 1950 ts shown in the accompany 
ing diagram 


It is expected that the Indian crop this year will be ap 
| 


proximately the same as last year at 590 million pounds, bu 


that the Ceylon crop, due to the favorable weather conditions 


in the first half of the year, will increase by about 


pounds to 320 million. The figure for Indonesia is plac 


at 75 million, showing an incresse of 14 million over 1949 


Pakistan 


is expected to produce about 4 million pounds more 
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Atrica 


shows a probable increase of 6 million to 41 million, while 


than last year giving a total of 50 million pounds 


the figure for China is placed at 25 million, although it ts 
exceedingly doubtful that this will be reached. Japan is ex 
pected to ship 20 million, or about 4 million pounds more 
than last year, and Formosa 5 million pounds more, at a total 
of 15 million, but advices since this chart was prepared indi 
cate this quantity will not be obtained. Other producing 


\ \ 
countries are contribute about the 


1949, 


expected to same amount 


If all these quantities are ol 


tained, the world supply will 
be approximately 50 million pounds more than last year 
rt t 
namely, 1,142 million pounds 
} t 


absor pe 10on 


150 million for 


Turning to the accompanying chart on world 


of tea in 1950, we find that the estimate of 
the United Kingdom is 19 million pounds lower than in 
1949. The American continents are expected to absorb 154 
million pounds or about 10 million more than last year—a 
Africa's 


mainly due to an anticipated re 


6 million increase for us and 3 million for Canada 
90 million is 10 million less 
duction in Egypt. The figure for Europe has been increased 
by 12 


66 million. or 


million to 70 million pounds, with Australasia taking 


million more than last year, largely due to 
the heavy buying in Ceylon during the second quarter of this 
On the 
lion, or 


intake of 


year other hand, Asia is expected to take 60 mil 


The 
larger than last vear 


Russian 
The 


about 


about 5 million less than last year 
20 million is slightly 
consumption in producing countries is estimated at 


the same as last year 


15 to 20,000,000 surplus 


This indicates that the absorption this year will be approxi 
mately 1,104 million pounds, whereas supplies will for the 
first time since 1939 exceed this absorption figure by about 
38 million pounds. But this is dependent on the supply of 
15 million from Formosa and 25 million pounds from China, 
and as both are extremely doubtful, the surplus could be 
placed more reliably at about 15 to 20 million pounds 

To project our thinking one step further into the realms 


of conjecture, we can view a potential supply in 1953 of 


1,250 million pounds from all sources, and a probable world 
absorption during that year of 1,236 million pounds. Thes« 
figures are obtained by estimating the production in India 
Pakistan, and Ceylon at about their present figure with a sub 
stantial increase from Indonesia and relatively small increases 
from Africa, Formosa and other smaller producing countries 
On the absorption side, the United Kingdoim is estimated to 
with the Americar 


and Africa are 


to around 480 million in 1953. 


million, while Australasia 


continents at 175 


expected to show small increases, and a fairly large increase 


in consumption 1S expected in roducing countries, par 
1 


India Pakistar 


whi h 


These figures 
h iv¢ 


maximum 


é ; 
ticularly and not rela 


to any previous ones 
bsorption figure 
reasonably estimated € sup} 

Let own po 


sly 
us now turn to our 


ports into this ¢ 


NOVEMBER 1950 


for Pakistan and South 


1950 hgures, 


Indian continent; separate figures 


Next 
which are obtained by taking the actual imports up to the 


end of August and estimated figures for the the 


India are not available we have the 


balance ot 
year based on the average percentage of imports for the last 
the last three 


four months during years 


As in the case of world absorption, you will probably like 
to hear what the tea leaves show for the 


All I tell 


estimates a figure 


1953 position in this 
Tea 
115 


country can you is that the International 


Committee for us during that year of 


million pounds but I hope with the continued support of 
all our industry to our joint advertising campaign 
shall be able to absorb the estimated total world surplus of 
14 million pounds for that year, thus bringin 


I have 


object to being shown 


we 


vv our 


imports 
up to about 130 million pounds no doubt that the 
Board 
underestimated our ability to make 


a real 


International Tea would not 


that they have the “big 


turn to tea landslide and not just an “under pressure 


movement 


Hot tea in restaurants 


(Continued trom page 107) 


ounce of tea as previously used”, Mr. Eisenmenger de 


clared Since then we have seen tremendous 


The 


tea industry 


gains in 
d tea consumption in 


le for 


restaurants 
The 
the 


same gains can 


mac hot tea sales 


the 


must recog 


nize specific needs of restaurant industry, such 
as water temperature maintenance, size of tea bags and 
so forth. and work out the problems to mutual benefit 
He told of plans now in the making for complete r 
search sponsored by the tea industry in conjunction with 
National 


Speaking for the restaurateur's point of view 
the 


the Restaurant Association 


Miss Elia 


son said that restaurants want to sell more tea a 


profitable item but that the question to be answered 


is How can they increase tea sales?’ 


New water heating units 
She pointed out that restaurants push coffee because it 
s easier to handle, emphasized that teapot breakage and 
and that re 
Miss 


Eliason also urged that tea salesmen help educate restaur 


costly item recommended 


washing was a 
' 
b 


search be undertaken to find an acceptable tea urn 

ant employees in the brewing of a good cup of tea 
I think the 

in restaurants now being done by the tea industry 

hely ful to Miss told the 

More of this type of merchandising is needed 

j 


stand 


national magazine advertising of tea service 
is very 
restaurants Eliason panel 


Under 


our problems, advise us what size tea bags are best 


what quality ts best, teach us to take the same trouble in 
ottec 


sell more of this profitable 
} 


making tea that we take in brewing and merchan 
lise té€a 


Colon 


so that we can item 


on research, now under 


Restaurant 


two 


| Logan re 
National 


ommiuttee or 


porte yettinyg 
way Association's equipment 


types of Wa eating units for 


its 


tem 
rol lems 
study the 


the advisa 
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The Progressive Port of 


E. A. JOHNSON & CO. SAN FRANCISCO 


Owned and Operated by 


COFFEE IMPORTERS AND AGENTS cat eect 


BRAZILS * COLOMBIANS * CENTRAL AMERICANS As a Public Utility for Shippers 


° ° Major Harbor Facilities include: Foreign Trade Zone 
166 California Street No. 3 (permits exhibiting, manufacturing, etc., stock- 
piling of mdse. including non-dutiable and quota-re- 
San Francisco I|!. Calif. stricted). Also shipside bulk grain elevator, refrigera- 
; tion and bulk copra terminals; 42 deepwater piers; 67 
miles State Belt R.R. serving piers, and warehouses and 
industries adjacent to the waterfront. 








Re. TARIFFS: Write Traffic Dept. 


WELDON H. EMIGH CO., INC. 
BOARD OF STATE HARBOR COMMISSIONERS 
SANTOS — MILDS FOR SAN FRANCISCO HARBOR 


150 California St., San Francisco 11 Ferry Building, Sen Francisce 6, Colif. 














THE G. S. HALY CO. 


383 Brannan St. San Francisco, Calif. Zi E L & C O ey ; ny Cc - 


TEAS Established 9 
Import Agents — Brokers neiiabied 
IMPORTERS & EXPORTERS 











Learning the technique of coffee roasting is Quality Coffees—Venezuelas & Central Americas 
easy with a copy of The Coffee Man's Manual 149 California Street 


$2.50 San Francisco I1, Calif. 


Write to THE Spice Mitt Book DEPARTMENT 
Cable Add ae % 
106 Water Street New York 5. New York nee ness ZIELCO 














COFFEE AND TEA INDUSTRIES 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11,N.Y 
















BRANCH OFFICES and “STOCKS Atlant B n, Ma Chucago, UL, Cin 
innati, O., Cleveland, O., Dallas, Tex., Detrost I Angeles, Calif., Philadel phia 
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Denver 
By F. TUPPER SMITH 
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C. H. D'ANTONIO & CO. 
Coffee 


BROKERS * AGENTS 
304 Board of Trade Annex, New Orleans, La. 


WILMER T. von GOHREN 
COFFEE BROKER 
306-307 Natchez Building, New Orleans 12, Louisiana 
Telephone: TUlane 1768 Cable Address: WIVGO 
Member Green Coffee Association of New Orleans 


New Orleans Board of Trade, Ltd.; International House 











W. D. ROUSSEL & C€0., INC. 


GREEN COFFEE 


Agents for 
HARD & RAND, INC. 


422 Gravier Street, New Orleans, Louisiana 








Now in Larger Quarters 
New Address: 
305 Magazine St., New Orleans 12, La. 
Cable Address: FELVAC Phone: MAgnolia 3688 
Special attention to the requirements of roasters’ selections 
quotations and samples submitted on request 
REPRESENTING EXPORTERS IN: 
Santos, Rio de Janeiro and Victoria, Brazil; Guayaquil and 
Manta, Ecuador; Managua, Nicaragua; Havana, Cuba; San 
Jose, Costa Rica; San Pedro Sula, Honduras; Ciudad Trujillo 
Dominican Republic 
Sub-Agent in Principal Markets 


ROASTERS REPRESENTATION SOLICITED 











COFFEE AND TEA INDUSTRIES 





Chicago 
By JOE ESLER 
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BETTER COFFEE 


can be made in 
Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91 Elgin Illinois 





CATALOGS FREE 


1 Cup to 150 Gals. 
TRICOLATOR CO. inc. NEW YORK I. NY. 


NOVEMBER 1950 


Southern California 
By ANDREW S| MOSELEY 
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7 POINT POSITIVE 
WONDER-GLO 


Patented Gas Burner 


THE ONLY RADIANT BURNER HAVING 
FLAMES PLAYING ON BOTH INNER AND 
OUTER RADIANT NO CENTER DEAD 
SPOT — USE NO IMITATIONS -—~ FOR 
COFFEE URNS, STEAM TABLES, ETC. 


General Combustion Company 
434. N. Wells St., Chicago 10, Iilinois 
Inquiries solicited from equipment manufoc 
turers and dealers 








St. Louis 
By LEE H. NOLTE 





“FRE, WELL: 


Headquarters for 


| COFFEE MEN 


| ACROSS FROM THE MART 





wit 


WET STRENGTH 
for EVERY SIZE 


VACUUM-DRIP- PERCOLATOR 
TRICOLATOR CO. inc. NEW YORK INY. 
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one ies Mackey & Co., C. A 
Knapp E adj. to | gal. Wraparound and sage 4a Malzoni & Cia Ltda 
Spot Labeler, (jars with ears) , ; : Manufacturers Trus 
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Pony M, ML and MX Labelers. ndik 6 _ 1 Co., J. A 
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, STANDARD EQUIPMENT CO. t 
Union 318-322 LAFAYETTE ST. N.Y. 12..N.Y.| Emigh Co., Inc., Weldon H I San Francisco, Port of 
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per hourly capacity Ortega & Emigh, Inc 
Otis McAllister Coffee Corp 


Jabez Burns coal or oil-fired Roaster 
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OTIS 
QUROPRATA 
VINTAGE 


VINTAGE BRAZILS 


VINTAGE QUALITY promises to be BETTER than AVERAGE. Meticulous 
SELECTIONS and careful PREPARATION at the FAZENDA, followed by 
OTIS SUPERVISION from grower to roaster guarantee complete SATIS- 
FACTION from VINTAGE brands. 


Besides the VINTAGE BRAZILS we handle a complete line of all types, 
grades and qualities of Brazil Coffees. 


also 


OTIS MEXICANS 


OTIS COLOMBIANS 
and 
CENTRAL AMERICANS 


OTIS MeALLISTER 
nN ys a 4 4848 4 
COMPANIES 
310 Sansome St 837 Traction Ave. 5 Dearborn St. 78 Front St. 321 International Trade 
SAN FRANCISCC LOS ANGELES NEW YORK NEW ORLEANS 
4 12 12 


ESTABLISHED 1892 


MEMBER (¢ 




















NEW YORK NEW ORLEANS 
91 Wall Street 336 Magazine Street 


SAN FRANCISCO CHICAGO 
242 California Street 404 No. Wells Street 


SANTOS « RIO de JANEIRO * LONDON » PARANAGUA 


Offices of Representatives in Coffee Producing Countries all over the World 

















